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I. INTRODUCTION

DuringthemonthofJuly2007, acitizensurveywasadministeredtoresidentsofthe
CityofMurphy, Texas.  Thesurveymeasuredcitizenperceptionsregardingseveralareas
ofinterest:  

RatingsofthequalityoflifeinMurphy;  

Ratingsofcityservicesinseveralareas:  

Deliveryofcityserviceso

ParksandRecreationo

Economicdevelopmento

Streetsandtraffic; ando

Communicationwithcitizens, includingcontactwithCityofficials.  

TheSurveyResearchCenterattheUniversityofNorthTexasconductedthesurveyin
associationwiththestaffoftheCityofMurphy.   
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II. METHODOLOGY

Sample
TheconceptualpopulationforthesurveywasallresidentsoftheCityofMurphywho

were18yearsofageorolderandwhoresideinhouseholdswithtelephones.  Alist-based
samplewasdevelopedbyselectingtelephonenumbersfromexistingdirectoriesandlists.   
SRCusedMarketingSystemsGroup (MSG) GENESYS, anindustryleaderintelephone
surveysampling. Databasesforlistedsamplesareupdatedmonthly. Usingalist-based
approachoffersthreeadvantages.  

1.  Thetelephonenumbersincludedinthesamplecanberestrictedtoresidentsliving
withinthedefinedtargetarea, thuseliminatingtheproblemofcontactingmany
individualswhodonotresideinthetargetarea. Thissituationisofparticular
concernfortheCityofMurphysinceitsharestelephoneexchangeswithnearby
cities.  

2. Allbusinesstelephonelistingscanbeexcludedwithoutadditionalscreening.  

3.  Phonenumberscalledareverylikelytobeactualhouseholdscomparedto
RandomDigitDialing (RDD) samplingwhichresultsinmanydisconnectedand
invalidtelephonenumbers.  

Theprimarydisadvantagetoalist-basedsampleisthatunlistedtelephonenumbersor
newtelephonenumberswillnotbeincludedinthesamplingframe. SRCworkedonthe
assumptionthatexcludingthesetwogroupswouldnotimpactthefindings.  

ToensurethatonlyresidentsofMurphywereinterviewed, Censusblocksoutsidethe
citywereexcluded. SinceMurphysharesitstelephoneexchangeswithseveralothercities,  
screeningquestionswereincludedasanaddedmeasuretobesurethatnoonefrom
outsidetheCityofMurphyparticipatedinthesurvey.  AnyonewhohadlivedinMurphyfor
lessthanthreemonthswasalsoscreenedfromthesurvey.   

Atotalof400usableinterviewswereconductedandanalyzed. Inarandomsample,  
400interviewsyieldamarginoferrorof 4.9percent. Thismeans, forexample, thatif40
percentoftherespondentsanswered “yes” toaquestion, wecanbe95percentconfident
thattheactualproportionofresidentsinthepopulationwhowouldanswer “yes” tothe
samequestionis4.9percentagepointshigherorlowerthan40percent (35.1percentto
44.9percent).  

Instrument
SRCstaffprovideddraftquestionnairesforMurphystafftoreview.  Murphystaffgave

guidancetoSRCstaffoninstrumentcontentpreferences.  SRCstaffproducedadraft
instrumentusingthisguidanceandprovidedittoMurphystaffforreview.  Severalrevisions
weremadebeforeMurphystaffapprovedthefinalquestionnaire.  Theinstrumentcanbe
foundinAppendixA.  

SurveyResearchCenter, UniversityOfNorthTexas
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DataCollection
Trainedtelephoneinterviewerswhohadpreviousexperienceintelephonesurveys

wereusedtoconductthesurvey.  Eachinterviewercompletedanintensivegeneraltraining
session.  Thepurposesofgeneraltrainingweretoensurethatinterviewersunderstoodand
practicedallofthebasicskillsneededtoconductinterviewsandthattheywere
knowledgeableaboutstandardinterviewingconventions.  Theinterviewersalsoattendeda
specifictrainingsessionfortheproject.  Theprojecttrainingsessionprovidedinformation
onthebackgroundandgoalsofthestudy.  Interviewerspracticedadministeringthe
questionnairetobecomefamiliarwiththequestions.   

AllinterviewingwasconductedfromacentralizedtelephonebankinDenton, Texas.   
Anexperiencedtelephonesupervisorwasondutyatalltimestosupervisethe
administrationofthesample, monitorforqualitycontrol, andhandleanyotherproblems.   
DataforthesurveywerecollectedfromJuly10toJuly14, 2007.   

AnalysisbyDemographicGroups
Eachquestioninthesurveywascross-tabulatedwiththefollowing10demographic

categories:  

Yearsofeducation Ownorrenthome
Ageofrespondent Employmentstatus
Genderofrespondent Havechildren
Lengthofresidence Race/ethnicity
Householdincome Householdsize

Whenevertheresponsestoasinglequestionaredividedbydemographicgroups, the
percentagedistributionofresponseswithinonegroupwillrarelyexactlymatchthepercentage
distributionofanothergroup; therewilloftenbesomevariationbetweengroups.   

Themostimportantconsiderationininterpretingthesedifferencesistodetermineifthe
differencesinthesamplearerepresentativeofdifferencesbetweenthesamegroupswithin
thegeneralpopulation. Thisconsiderationcanbefulfilledwithatestofstatisticalsignificance.  
TheSurveyResearchCenteronlyreportsthosedifferencesbetweengroupsthatarefoundto
bestatisticallysignificant.   

ReportFormat
TheremainderofthereportisarrangedinfoursectionsbeginningwithSectionIII. This

section, “SampleCharacteristics,” presentsthefindingsforallrespondentsexceptwhereitis
otherwisenoted.  SectionIV, “QualityofLife,” presentsfindingsaboutattitudesregardingthe
qualityoflifeinMurphy.  SectionV, “CityServices” presentsfindingsregardingservices
received.  Communications, wherecitizensgettheirinformationaboutMurphyplusan
assessmentofInternetaccessandusageisdealtwithinSectionVI. SectionVIIisthereport
Conclusions.  

SurveyResearchCenter, UniversityOfNorthTexas
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III. SAMPLECHARACTERISTICS

Table1
Demographics

Demographics Percentage
n=400)  

Lengthofresidence
3to12months 8.3
1to5years 54.2
6to10years 23.3
11to20years 7.5
21to30years 3.7
Morethan30years 3.0

Genderofrespondent
Female 63.3
Male 36.8

Ageofrespondent
18to25 2.8
26to40 38.2
41to50 28.1
51to65 21.4
66orolder 9.5

Ethnicity
AfricanAmerican 7.6
Asian 8.9
Caucasian 76.5
Hispanic 4.1
NativeAmerican 1.0
Other 2.0

Havechildreninhousehold
Yes 59.3
No 40.7

Havechildren
Under6 32.8
6to12 27.3
13to18 20.8

AsseeninTable1, 62.5percentoftherespondentsreportedlivinginMurphyfor5years
orless.  Thelasttwocategorieswerecombinedintoone (morethan20years) toruncross- 
tabulations.  

Sixty-threepercentofthesamplewasfemale, 36.8percentwasmale.   

Two-thirds (66.3percent) oftherespondentswere26to50yearsofage.  

Seventy-sevenpercentofthesamplewasCaucasian.  NativeAmericanandOtherethnic
grouprespondentswerecombinedintoonecategory “Other” toruncross-tabulations.  

SurveyResearchCenter, UniversityOfNorthTexas
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Fifty-ninepercentoftherespondentsreportedhavingchildrenunder19livingintheir
household.  Aboutone-third (32.8percent) ofrespondentshadchildrenundersix, 27.3
percenthadchildrenage6to12, and20.8percenthadchildrenage13to18.  
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Table1
Demographics (continued)  

Demographics Percentage
n=400)  

Education
Somehighschool 0.8
Highschooldiploma/GED 5.3
Somecollege 27.1
Bachelor’sdegree 44.5
Master’sdegree 19.3
Ph.D. 3.0

Employmentstatus
Full-time 54.9
Part-time 8.6
Retired 11.4
Student 1.5
Homemaker 21.3
Unemployed 2.3

Locationofemployment (n=246)   
Athome 20.3
Outsidehome 79.7

Income (n=340)   
0to $50,000 5.3
50,001to $75,000 9.4
75,001to $100,000 20.9
100,001to $125,000 24.4
125,001to $150,000 18.5
150,001to $200,000 10.6

Morethan $200,000 10.9
Ownorrenthome

Own 97.5
Rent 1.5
Rentfreesituation 1.0

Householdsize
1to2 28.4
3to4 51.0
5to6 18.8
Morethan6 1.8

Ninety-fourpercentofthesamplehadeducationalexperiencepasthighschool.  Sixty- 
sevenpercenthadaBachelor’sdegreeormore.  Thefirsttwocategorieswerecombined
highschooldiploma/GEDorless) incross-tabulationsappearinglaterinthisreport.  

Sixty-fourpercentwereemployedeitherfull-time (54.9percent) orpart-time (8.6percent).   
Twenty-onepercentwerehomemakers, while11.4percentwereretired.  Studentand
unemployedrespondentswerecombinedtoruncross-tabulations.  

Forty-fivepercentoftherespondentsearnedbetween $75,001and $125,000peryear.   
Fortypercentearnedmorethan $125,000peryear.    
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Nearlyall (97.5percent) respondentsownedtheirhomes.  Seventy-ninepercentofthe
householdshad4orfewerpeople.  
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IV. QUALITYOFLIFE

Figure1
QualityofLifeinMurphy

n=399)  
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RespondentswereaskedtodescribethequalityoflifeinMurphy.  AsshowninFigure1,  
93.7percentoftherespondentsreportedthatthequalityoflifeinMurphywaseither
excellent (39.8percent) orgood (53.9percent).     
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Table2
MostImportantFactorinDecidingtoMovetoMurphy

n=395)  

Percentage
responding

Selectionofhousing 24.8
Smalltownfeel 24.8
Schools/education 13.4
Affordablehousing/land 11.6
DistancefromDallas/FortWorth 8.1
Friends/family 5.6
Safeplacetolive 3.8
Closetowork 3.3
Cleanandattractive 2.3
BorninMurphy 1.0
Lowertaxes 0.8
Parks 0.3
CloseproximitytotheLake 0.3

Respondentswereaskedtoidentifythemostimportantfactorforthemwhentheydecided
tomovetoMurphy.  AsshowninTable2, selectionofhousing (24.8percent) andsmall
townfeel (24.8percent) werethemostcommonfactorsamongrespondents.  Thesewere
followedbyschools/education (13.4percent), affordablehousing/land (11.6percent) and
thedistancefromDallas/FortWorth (8.1percent).  Lessthan6percentmentionedanyof
theotherfactors.  

SurveyResearchCenter, UniversityOfNorthTexas
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Figure2
QualityofLifeinNextFiveYears

n=393)  
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RespondentswereaskedifthequalityoflifeinMurphywillimprove, staythesame, or
declineoverthenextfiveyears.  AsshowninFigure2, 63.1percentoftherespondents
indicatedthequalityoflifeinMurphywillimproveoverthenextfiveyears.  

ThepercentageoftherespondentswhoreportedthatthequalityoflifeinMurphywill
improveoverthenextfiveyearsdecreasedaslengthofresidenceincreasedandwas
higheramongrespondentswithchildrenunderage6 (seeTable3).  

Table3
QualityofLifeinNextFiveYears

BySelectedDemographics

Percentageresponding
Improve Staythesame Decline

Lengthofresidence
3to12months 81.3 12.5 6.3
1to5years 72.6 18.1 9.3
6to10years 47.8 31.1 21.1
11to20years 50.0 30.0 20.0
Morethan20years 30.8 30.8 38.5

Havechildrenunderage6
Yes 68.7 24.4 6.9
No 60.3 21.4 18.3

SurveyResearchCenter, UniversityOfNorthTexas
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Table4
SingleGreatestIssueFacingMurphyToday

514responsesfrom370respondents)  

Percentage
responding

Development (parks, shopping, masterplanning) 25.5
Citymanagement 23.7
Infrastructureandroads 19.6
Growthandbusiness 15.4
Policeandcrime 5.8
Cityservices (utilities, taxes) 4.1
Qualityoflife/small-townfeel 2.3
Schools/education 1.6
Other 1.9

Allrespondentswereaskedwhattheyconsideredtobethegreatestsingleissuefacing
Murphytoday.  Thiswasanopen-endedquestionthatallowedtherespondenttoexpress
theirthoughts.  Respondentsweregiventwoopportunitiestoanswerthisquestion, once
plusafollow-upquestion.  AsshowninTable4, developmentofparks, shopping, and/or
masterplanning (25.5percent) wasthemostcommonissuefollowedbycitymanagement
23.7percent), infrastructureandroads (19.6percent), andgrowthandbusiness (15.4

percent).  Lessthan6percentgaveotherissues.  

AcompletelistofcommentscanbefoundinAppendixB.  
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Figure3
RatingsoftheWayCityisMaintainedOverall

n=398)  

100% 

80% 

58.5% 
60% 

40% 

19.8% 
17.3% 

20% 

4.3% 

0% 
ExcellentGoodFairPoor

Respondentswereaskedtodescribethewayinwhichthecityismaintained.  Asshownin
Figure3, 78.3percentoftherespondentsratedcitymaintenanceaseitherexcellent (19.8
percent) orgood (58.5percent).  Twenty-twopercentratediteitherfair (17.3percent) or
poor (4.3percent).  
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Figure4
RateAppearanceofCityofMurphy

n=399)  
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RespondentswereaskedtoratetheCityofMurphyintermsofcleanliness, qualityof
houses, andgeneralappearance.  AsshowninFigure4, 92.5percentoftherespondents
ratedtheCity’sappearanceeitherexcellent (36.1percent) orgood (56.4percent).  

SurveyResearchCenter, UniversityOfNorthTexas
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V. CITYSERVICES

Table5
RatingsofCityServices

Percentageresponding
Excellent Good Fair Poor

Firedepartment (n=353) 48.2 49.6 2.0 0.3
EmergencyMedicalServices (n=280) 37.9 52.5 7.9 1.8
TrashCollectionServices (n=398) 33.7 54.5 9.3 2.5
Waterservices (n=397) 22.2 60.5 14.9 2.5
Utilities (n=389) 19.3 62.0 14.7 4.1
Police (n=387) 34.4 46.8 12.4 6.5
RecyclingCollectionServices (n=390) 26.4 53.6 15.1 4.9
AnimalControl (n=333) 22.2 57.7 12.9 7.2
Stormwaterdrainage (n=392) 22.7 57.1 14.3 5.9
Streetmaintenance (n=397) 22.4 50.9 18.9 7.8
Parks (n=371) 15.1 50.1 25.6 9.2
Recreationalprograms (n=324) 4.3 36.1 35.5 24.1

Respondentswerereadalistofcityservicesandaskedtoratetheserviceasexcellent,  
good, fairorpoor.  Theservicesarepresentedindescendingorderofthecombined
excellent/goodrating (seeTable5).  

Firedepartment

Firedepartmentserviceswereratedeitherexcellent (48.2percent) orgood (49.6percent)  
by97.8percentoftherespondents.  

EmergencyMedicalServices

NinetypercentoftherespondentsratedEmergencyMedicalServiceseitherexcellent (37.9
percent) orgood (52.5percent).  

TrashCollectionServices

TrashCollectionServiceswasratedeitherexcellent (33.7percent) orgood (54.5percent)  
by88.2percentoftherespondents.  

Waterservices

Eighty-threepercentoftherespondentsratedwaterserviceseitherexcellent (22.2percent)  
orgood (60.5percent).  

Utilities

Eighty-onepercentoftherespondentsratedutilitieseitherexcellent (19.3percent) orgood
62.0percent).  

Police

Policeserviceswereratedeitherexcellent (34.4percent) orgood (46.8percent) by81.2
percentoftherespondents.  

SurveyResearchCenter, UniversityOfNorthTexas
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RecyclingCollectionServices

EightypercentoftherespondentsratedRecyclingCollectionServiceseitherexcellent
26.4percent) orgood (53.6percent).  

AsshowninTable6, thepercentageofrespondentswhoratedRecyclingCollection
Serviceseitherexcellentorgoodwasloweramongrespondentslivinginahouseholdwith
3to4people, andhigheramongrespondentswithoutchildrenage13to18livinginthe
household.  

Table6
RatingsofRecyclingCollectionServices

BySelectedDemographics

Percentageresponding
Excellent Good Fair Poor

Householdsize
1to2 30.6 55.6 13.9 0.0
3to4 21.2 53.0 18.2 7.6
5ormore 34.1 51.2 9.8 4.9

Havechildrenage13to18
Yes 25.6 46.3 15.9 12.2
No 26.7 55.7 14.7 2.9

AnimalControl

AnimalControlserviceswereratedeitherexcellent (22.2percent) orgood (57.7percent)  
by79.9percentoftherespondents.  

Stormwaterdrainage

Stormwaterdrainagewasratedeitherexcellent (22.7percent) orgood (57.1percent) by
79.8percentoftherespondents.  

AsshowninTable7, thepercentageoftherespondentswhoratedstormwaterdrainage
eitherexcellentorgooddecreasedastheageoftherespondentincreased.  

Table7
RatingsofStormWaterDrainage

BySelectedDemographics

Percentageresponding
Excellent Good Fair Poor

Ageofrespondent
18to25 9.1 72.7 18.2 0.0
26to40 24.7 61.3 10.7 3.3
41to50 21.6 57.7 17.1 3.6
51to65 25.9 49.4 16.0 8.6
66orolder 16.2 54.1 10.8 18.9

Streetmaintenance

SurveyResearchCenter, UniversityOfNorthTexas
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Seventy-threepercentoftherespondentsratedstreetmaintenanceeitherexcellent (22.4
percent) orgood (50.9percent).  

Parks

Parkswereratedeitherexcellent (15.1percent) orgood (50.1percent) by65.2percentof
therespondents.  

AsshowninTable8, excellent/goodratingsofCityparksvariedbytheageofthe
respondentandwerehigheramongrespondentsage66orolder.   

Table8
RatingsofCityParks

BySelectedDemographics

Percentageresponding
Excellent Good Fair Poor

Ageofrespondent
18to25 36.4 45.5 18.2 0.0
26to40 16.1 49.0 24.2 10.7
41to50 11.2 44.9 31.8 12.1
51to65 15.1 49.3 28.8 6.8
66orolder 16.7 80.0 3.3 0.0

Recreationalprograms

Recreationalprogramswereratedeitherexcellent (4.3percent) orgood (36.1percent) by
40.4percentoftherespondents.  Sixtypercentraterecreationalprogramsaseitherfair
35.5percent) orpoor (24.1percent).  

AsshowninTable9, 69.1percentofrespondentswithchildrenage6to12and55.5
percentofthosewithoutchildrenage6to12ratedCityrecreationalprogramsaseitherfair
orpoor.   

Table9
RatingsofCityRecreationalPrograms

BySelectedDemographics

Percentageresponding
Excellent Good Fair Poor

Havechildrenage6to12
Yes 0.0 30.9 35.1 34.0
No 6.1 38.4 35.4 20.1

SurveyResearchCenter, UniversityOfNorthTexas
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ParksandRecreation
Table10

ImportanceofConstructingAdditionalParkandRecreationFacilities

Facility Percentageresponding
Very Important Somewhat Not

important important important
Playgrounds (n=398) 41.0 38.9 11.6 8.5
Jogging/bikingtrails (n=397) 40.3 39.5 12.6 7.6
Recreationcenter (n=399) 35.6 34.8 18.8 10.8
Youthsoccerfields (n=399) 22.3 40.9 20.1 16.8
Naturalhabitat/natureareas (n=397) 28.7 32.5 22.9 15.9
Picnictables (n=399) 16.5 43.1 24.8 15.5
Youthsoftballfields (n=395) 16.2 42.3 24.1 17.5
Basketballcourts (n=399) 18.0 38.8 26.1 17.0
Tenniscourts (n=399) 15.5 37.6 22.3 24.6
Baseballfields (n=399) 15.0 36.1 27.1 21.8
Smallpicnicshelter (n=395) 15.4 34.9 29.6 20.0
Waterplaygrounds/splashpads (n=397) 22.9 27.2 18.6 31.2
Swimmingpool (n=398) 21.1 26.9 19.6 32.4
Exercisestationsalongtrails (n=393) 13.5 31.6 26.0 29.0
Rentalpicnic/reunionpavilions (n=396) 13.4 28.5 34.6 23.5
Volleyballcourts (n=399) 6.8 25.1 37.1 31.1
Adultsoftballfields (n=396) 6.3 24.0 30.3 39.4
Footballfields (n=395) 7.8 21.5 29.1 41.5
Adultsoccerfields (n=398) 3.0 16.3 29.1 51.5
Birdwatchingfacilities (n=395) 2.5 13.2 24.8 59.5
Horseshoepits (n=390) 1.0 9.7 23.8 65.4
Shuffleboardcourts (n=389) 0.8 8.2 21.9 69.2

Respondentsweretoldthatthecityisintheprocessofdeterminingthecity’sparkand
recreationneedsandthenaskedtoratetheimportanceofconstructingadditionalfacilities
inMurphy.  Theorderoffacilitieswasrotatedforeachinterview.  Thefacilitiesare
presentedindescendingorderofcombinedveryimportant/importantratings.  

Playgrounds

AsshowninTable10, 79.9percentoftherespondentsreportedthatconstructing
playgroundswaseitherveryimportant (41.0percent) orimportant (38.9percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingplaygroundswaseither
veryimportantorimportantwashigheramongrespondentsemployedpart-time,  
respondentswithchildrenunderage6, andrespondentslivinginhouseholdswith3to4
people (seeTable11).  
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Table11
ImportanceofConstructingPlaygrounds

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Employmentstatus

Full-time 37.8 43.3 12.4 6.5
Part-time 41.2 47.1 5.9 5.9
Student/Unemployed 35.7 50.0 0.0 14.3
Homemaker 58.3 21.4 8.3 11.9
Retired 22.7 43.2 22.7 11.4

Havechildrenunderage6
Yes 61.5 26.2 7.7 4.6
No 31.0 45.1 13.4 10.4

Householdsize
1to2 29.2 40.7 13.3 16.8
3to4 45.3 39.3 10.0 5.5
5ormore 47.6 34.1 13.4 4.9

Jogging/Bikingtrails

Eightypercentoftherespondentsreportedthatconstructingjogging/bikingtrailswaseither
veryimportant (40.3percent) orimportant (39.5percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingjogging/bikingtrails
waseitherveryimportantorimportantwashigheramonghomemakers, respondentswith
childrenunderage6, andrespondentslivinginhouseholdswith3to4people (seeTable
12).  

Table12
ImportanceofConstructingJogging/BikingTrails

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Employmentstatus

Full-time 46.0 35.3 12.6 6.0
Part-time 38.2 41.2 20.6 0.0
Student/Unemployed 26.7 46.7 0.0 26.7
Homemaker 42.9 46.4 7.1 3.6
Retired 13.6 47.7 18.2 20.5

Havechildrenunderage6
Yes 53.4 36.6 8.4 1.5
No 33.8 41.0 14.7 10.5

Householdsize
1to2 30.1 38.9 15.9 15.0
3to4 43.0 41.5 11.0 4.5
5ormore 47.6 35.4 12.2 4.9
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Recreationcenter

Seventypercentoftherespondentsreportedthatconstructingarecreationcenterwas
eitherveryimportant (35.6percent) orimportant (34.8percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingarecreationcenterwas
eitherveryimportantorimportantdecreasedaslengthofresidenceandageofthe
respondentincreased, increasedashouseholdsizeincreased, andwashigheramong
respondentswithchildrenunderage6and6to12comparedtorespondentswithout
childrenthoseages (seeTable13).  

Table13
ImportanceofConstructingaRecreationCenter

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 45.5 39.4 12.1 3.0
1to5years 42.6 31.0 19.9 6.5
6to10years 26.9 38.7 19.4 15.1
11to20years 13.3 40.0 16.7 30.0
Morethan20years 22.2 40.7 18.5 18.5

Ageofrespondent
18to25 45.5 36.4 18.2 0.0
26to40 47.0 30.5 17.2 5.3
41to50 37.5 33.0 19.6 9.8
51to65 16.5 42.4 21.2 20.0
66orolder 26.3 39.5 15.8 18.4

Havechildrenunderage6
Yes 46.9 33.8 14.6 4.6
No 30.1 35.3 20.8 13.8

Havechildrenage6to12
Yes 49.5 29.4 17.4 3.7
No 30.1 37.0 19.4 13.5

Householdsize
1to2 24.8 33.6 17.7 23.9
3to4 36.1 38.6 19.8 5.4
5ormore 50.0 25.6 18.3 6.1

Youthsoccerfields

Sixty-threepercentoftherespondentsreportedthatconstructingyouthsoccerfieldswas
eitherveryimportant (22.3percent) orimportant (40.9percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingyouthsoccerfieldswas
eitherveryimportantorimportantdecreasedastheageoftherespondentincreased, was
higheramonghomemakersandrespondentswithchildrenunderage6, andwaslower
amongrespondentslivinginhouseholdswith1or2people (seeTable14).  
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Table14
ImportanceofConstructingYouthSoccerFields

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Employmentstatus

Full-time 23.0 34.6 23.0 19.4
Part-time 17.6 50.0 20.6 11.8
Student/Unemployed 6.7 66.7 13.3 13.3
Homemaker 28.6 50.0 9.5 11.9
Retired 13.6 38.6 29.5 18.2

Ageofrespondent
18to25 9.1 54.5 27.3 9.1
26to40 34.2 36.8 17.8 11.2
41to50 18.8 44.6 19.6 17.0
51to65 11.8 41.2 20.0 27.1
66orolder 13.5 40.5 29.7 16.2

Havechildrenunderage6
Yes 35.9 38.2 16.8 9.2
No 15.7 42.2 21.6 20.5

Householdsize
1to2 14.2 34.5 23.0 28.3
3to4 26.7 42.1 19.8 11.4
5ormore 23.2 45.1 17.1 14.6

Naturalhabitat/natureareas

Sixty-onepercentoftherespondentsreportedthatconstructinganaturalhabitatornature
areaswaseitherveryimportant (28.7percent) orimportant (32.5percent).  

Thepercentageoftherespondentswhoindicatedthatconstructinganaturalhabitator
natureareaswaseitherveryimportantorimportantwashigheramongstudent/  
unemployedrespondents, respondentsage18to25, andrespondentswithchildrenliving
inthehousehold - regardlessofthechild’sage (seeTable15).  

Table15
ImportanceofConstructingaNaturalHabitatorNatureAreas

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Employmentstatus

Full-time 29.6 31.9 21.3 17.1
Part-time 35.3 35.3 14.7 14.7
Student/Unemployed 33.3 60.0 0.0 6.7
Homemaker 29.8 31.0 32.1 7.1
Retired 16.3 27.9 25.6 30.2
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Percentageresponding
Very Important Somewhat Not

important important important
Ageofrespondent

18to25 45.5 36.4 18.2 0.0
26to40 33.1 25.2 29.8 11.9
41to50 29.5 34.8 21.4 14.3
51to65 18.8 42.4 16.5 22.4
66orolder 27.8 30.6 16.7 25.0

Havechildrenlivinginhousehold
Yes 31.8 30.5 25.4 12.3
No 24.2 35.4 19.3 21.1

Picnictables

Sixtypercentoftherespondentsreportedthatconstructingpicnictableswaseithervery
important (16.5percent) orimportant (43.1percent).  

AsshowninTable16, thepercentageoftherespondentswhoindicatedthatconstructing
picnictableswaseitherveryimportantorimportantincreasedashouseholdsizeincreased,  
andwashigheramongrespondentswithchildrenunderage6.  

Table16
ImportanceofConstructingPicnicTables

BySelectedDemographics

Percentageresponding
Very Important Somewhat Notimportant

important important
Havechildrenunderage6

Yes 22.9 42.7 26.7 7.6
No 13.4 43.3 23.9 19.4

Householdsize
1to2 13.3 43.4 15.9 27.4
3to4 17.3 43.1 28.7 10.9
5ormore 18.3 43.9 28.0 9.8

Youthsoftballfields

Fifty-ninepercentoftherespondentsreportedthatconstructingyouthsoftballfieldswas
eitherveryimportant (16.2percent) orimportant (42.3percent).  

AsshowninTable17, thepercentageoftherespondentswhoindicatedthatconstructing
youthsoftballfieldswasveryimportantwashigheramongrespondentswithchildrenunder
age6.  
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Table17
ImportanceofConstructingYouthSoftballFields

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Havechildrenlivinginhousehold

Yes 18.9 45.1 19.3 16.7
No 12.3 38.3 30.9 18.5

Basketballcourts

Fifty-sevenpercentoftherespondentsreportedthatconstructingbasketballcourtswas
eitherveryimportant (18.0percent) orimportant (38.8percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingbasketballcourtswas
eitherveryimportantorimportantdecreasedastheageoftherespondentincreased, was
higheramongstudent/ unemployedrespondents, respondentswithchildrenunder19
regardlessofage, andwasloweramongrespondentslivinginhouseholdswith1to2
people (seeTable18).  

Table18
ImportanceofConstructingBasketballCourts

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Employmentstatus

Full-time 19.8 37.8 26.3 16.1
Part-time 17.6 44.1 26.5 11.8
Student/Unemployed 6.7 66.7 13.3 13.3
Homemaker 20.2 40.5 31.0 8.3
Retired 9.1 29.5 20.5 40.9

Ageofrespondent
18to25 18.2 45.5 27.3 9.1
26to40 25.7 37.5 28.3 8.6
41to50 17.9 44.6 19.6 17.9
51to65 8.2 37.6 31.8 22.4
66orolder 10.8 29.7 24.3 35.1

Havechildrenlivinginhousehold
Yes 23.2 43.0 25.3 8.4
No 10.5 32.7 27.2 29.6

Householdsize
1to2 11.5 29.2 26.5 32.7
3to4 20.3 43.6 24.8 11.4
5ormore 20.7 41.5 29.3 8.5
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Tenniscourts
Fifty-threepercentoftherespondentsreportedthatconstructingtenniscourtswaseither
veryimportant (15.5percent) orimportant (37.6percent).  
Thepercentageoftherespondentswhoindicatedthatconstructingtenniscourtswas
eitherveryimportantorimportantdecreasedaslengthofresidenceincreased, andwas
higheramongrespondentswithchildrenunderage6 (seeTable19).  

Table19
ImportanceofConstructingTennisCourts

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 24.2 45.5 12.1 18.2
1to5years 16.7 38.4 26.9 18.1
6to10years 14.0 37.6 21.5 26.9
11to20years 6.7 33.3 10.0 50.0
Morethan20years 11.1 25.9 14.8 48.1

Havechildrenunderage6
Yes 22.1 37.4 21.4 19.1
No 12.3 37.7 22.8 27.2

Baseballfields

Fifty-onepercentoftherespondentsreportedthatconstructingbaseballfieldswaseither
veryimportant (15.0percent) orimportant (36.1percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingbaseballfieldswas
eitherveryimportantorimportantdecreasedaslengthofresidenceandtheageofthe
respondentincreased, andwashigheramongrespondentswithchildrenlivinginthe
household, andthoselivinginhouseholdswith3to4people (seeTable20).  

Table20
ImportanceofConstructingBaseballFields

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 24.2 45.5 15.2 15.2
1to5years 17.1 32.4 32.9 17.6
6to10years 10.8 40.9 22.6 25.8
11to20years 6.7 43.3 23.3 26.7
Morethan20years 11.1 29.6 14.8 44.4

Ageofrespondent
18to25 9.1 54.5 27.3 9.1
26to40 22.4 38.8 26.3 12.5
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Percentageresponding
Very Important Somewhat Not

important important important
41to50 13.4 33.9 25.9 26.8
51to65 8.2 35.3 28.2 28.2
66orolder 8.1 29.7 32.4 29.7

Havechildreninhousehold
Yes 17.7 40.9 24.5 16.9
No 11.1 29.0 30.9 29.0

Householdsize
1to2 11.5 25.7 31.0 31.9
3to4 15.8 42.1 26.2 15.8
5ormore 17.1 36.6 24.4 22.0

Smallpicnicshelter

Fiftypercentoftherespondentsreportedthatconstructingasmallpicnicshelterwaseither
veryimportant (15.4percent) orimportant (34.9percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingasmallpicnicshelter
waseitherveryimportantorimportantgenerallydecreasedaslengthofresidence, theage
oftherespondentandhouseholdsizeincreased, andwashigheramongrespondentswith
childrenunderage6 (seeTable21).  

Table21
ImportanceofConstructingaSmallPicnicShelter

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 18.8 40.6 28.1 12.5
1to5years 18.7 35.0 32.2 14.0
6to10years 10.9 37.0 26.1 26.1
11to20years 3.3 30.0 26.7 40.0
Morethan20years 14.8 25.9 25.9 33.3

Ageofrespondent
18to25 9.1 36.4 36.4 18.2
26to40 21.2 33.1 33.1 12.6
41to50 15.2 40.2 25.0 19.6
51to65 8.4 33.7 31.3 26.5
66orolder 8.1 29.7 24.3 37.8

Havechildrenunderage6
Yes 23.1 34.6 32.3 10.0
No 11.7 35.1 28.3 24.9

Householdsize
1to2 9.9 33.3 21.6 35.1
3to4 18.0 34.5 33.5 14.0
5ormore 14.6 39.0 31.7 14.6
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Waterplaygrounds/splashpads

Half (50.1percent) oftherespondentsreportedthatconstructingwaterplaygrounds/  
splashpadswaseitherveryimportant (22.9percent) orimportant (27.2percent).  

Thepercentageoftherespondentswhoindicatedthatconstructingwaterplaygrounds/  
splashpadswaseitherveryimportantorimportantdecreasedaslengthofresidenceand
theageoftherespondentincreased, andwashigheramonghomemakers, respondents
withchildrenunderage6, andrespondentslivinginhouseholdswith3to4people (see
Table22).  

Table22
ImportanceofConstructingWaterPlaygrounds/SplashPads

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 21.2 27.3 21.2 30.3
1to5years 28.4 29.3 18.6 23.7
6to10years 19.6 27.2 20.7 32.6
11to20years 10.0 20.0 13.3 56.7
Morethan20years 7.4 18.5 14.8 59.3

Employmentstatus
Full-time 20.8 28.2 19.9 31.0
Part-time 20.6 32.4 14.7 32.4
Student/Unemployed 7.1 35.7 14.3 42.9
Homemaker 39.3 25.0 16.7 19.0
Retired 6.8 22.7 18.2 52.3

Ageofrespondent
18to25 9.1 45.5 18.2 27.3
26to40 41.1 25.8 17.2 15.9
41to50 17.1 34.2 17.1 31.5
51to65 8.2 22.4 22.4 47.1
66orolder 5.4 16.2 21.6 56.8
No 13.1 25.8 19.9 41.2

Havechildrenage6to12
Yes 29.6 34.3 13.9 22.2
No 20.1 24.7 20.5 34.7

Householdsize
1to2 10.6 22.1 19.5 47.8
3to4 28.0 31.0 17.5 23.5
5ormore 28.0 24.4 19.5 28.0

Swimmingpool
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Forty-eightpercentoftherespondentsreportedthatconstructingaswimmingpoolwas
eitherveryimportant (21.1percent) orimportant (26.9percent).  

Thepercentageoftherespondentswhoreportedthatconstructingaswimmingpoolwas
eitherveryimportantorimportantwashigheramongrespondentswithchildrenunderage
6, andrespondentslivinginhouseholdswith3to4people (seeTable23).  
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Table23
ImportanceofConstructingaSwimmingPool

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Havechildrenunderage6

Yes 29.8 29.8 15.3 25.2
No 16.9 25.5 21.7 36.0

Householdsize
1to2 8.9 25.0 27.7 38.4
3to4 27.7 27.7 15.3 29.2
5ormore 20.7 28.0 18.3 32.9

Exercisestationsalongtrails

Forty-fivepercentoftherespondentsreportedthatconstructingexercisestationsalong
trailswaseitherveryimportant (13.5percent) orimportant (31.6percent).  

AsshowninTable24, thepercentageoftherespondentswhoreportedthatconstructing
exercisestationsalongtrailswaseitherveryimportantorimportantdecreasedaslengthof
residenceandtheageoftherespondentincreased, andwashigheramong
student/unemployedrespondents, andrespondentswithchildrenlivinginthehousehold
comparedtothosewithoutchildren).  

Table24
ImportanceofConstructingExerciseStationsAlongTrails

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 15.6 37.5 25.0 21.9
1to5years 17.3 32.2 30.4 20.1
6to10years 8.6 32.3 18.3 40.9
11to20years 6.9 24.1 27.6 41.4
Morethan20years 4.0 24.0 16.0 56.0

Employmentstatus
Full-time 14.1 35.7 25.4 24.9
Part-time 18.2 15.2 39.4 27.3
Student/Unemployed 20.0 60.0 6.7 13.3
Homemaker 16.7 25.0 27.4 31.0
Retired 0.0 27.3 20.5 52.3

Ageofrespondent
18to25 27.3 27.3 45.5 0.0
26to40 18.5 31.1 27.8 22.5
41to50 15.6 30.3 23.9 30.3
51to65 3.6 36.9 26.2 33.3
66orolder 5.6 27.8 19.4 47.2
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Percentageresponding
Very Important Somewhat Not

important important important
Havechildrenlivinginhousehold

Yes 17.2 31.8 25.8 25.3
No 8.1 31.3 26.3 34.4

Rentalpicnic/reunionpavilions

Forty-twopercentoftherespondentsindicatedthatconstructingrentalpicnic/reunion
pavilionswaseitherveryimportant (13.4percent) orimportant (28.5percent).  

AsshowninTable25, thepercentageoftherespondentswhoreportedthatconstructing
rentalpicnic/reunionpavilionswaseitherveryimportantorimportantdecreasedaslength
ofresidenceandtheageoftherespondentincreased, andwashigheramong
homemakers, andrespondentswithchildrenunderage6.  

Table25
ImportanceofConstructingRentalPicnic/ReunionPavilions

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 18.2 42.4 21.2 18.2
1to5years 15.9 28.5 37.9 17.8
6to10years 12.9 26.9 32.3 28.0
11to20years 3.4 24.1 34.5 37.9
Morethan20years 0.0 22.2 33.3 44.4

Employmentstatus
Full-time 13.0 28.4 35.3 23.3
Part-time 8.8 26.5 47.1 17.6
Student/Unemployed 7.1 42.9 28.6 21.4
Homemaker 20.2 32.1 32.1 15.5
Retired 4.5 22.7 27.3 45.5

Havechildrenunderage6
Yes 17.7 30.8 36.9 14.6
No 11.3 27.4 33.5 27.8

Volleyballcourts

Approximatelyone-third (31.9percent) oftherespondentsindicatedthatconstructing
volleyballcourtswaseitherveryimportant (6.8percent) orimportant (25.1percent).  

Therewerestatisticallysignificantdifferencesamongdemographicgroups.  

Adultsoftballfields

Thirtypercentoftherespondentsindicatedthatconstructingadultsoftballfieldswaseither
veryimportant (6.3percent) orimportant (24.0percent).  
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Thepercentageoftherespondentswhoreportedthatconstructingadultsoftballfieldswas
eitherveryimportantorimportantdecreasedaslengthofresidenceincreased, andvaried
withhouseholdincome (seeTable26).  

Table26
ImportanceofConstructingAdultSoftballFields

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Lengthofresidence

3to12months 15.2 33.3 24.2 27.3
1to5years 7.5 23.9 34.7 33.8
6to10years 3.2 24.7 24.7 47.3
11to20years 3.3 20.0 30.0 46.7
Morethan20years 0.0 14.8 22.2 63.0

Householdincome
Under $50,000 6.3 12.5 31.3 50.0
50,001to $75,000 6.3 25.0 28.1 40.6
75,001to $100,000 4.2 15.5 28.2 52.1
100,001to $125,000 6.0 28.9 38.6 26.5
125,001to $150,000 4.8 30.2 34.9 30.2
150,001to $200,000 13.9 11.1 16.7 58.3

Morethan $200,000 16.7 25.0 22.2 36.1

Footballfields

Twenty-ninepercentoftherespondentsreportedthatconstructingfootballfieldswaseither
veryimportant (7.8percent) orimportant (21.5percent).  

Adultsoccerfields

Nineteenpercentoftherespondentsreportedthatconstructingadultsoccerfieldswas
eitherveryimportant (3.0percent) orimportant (16.3percent).  

Thepercentageoftherespondentswhoreportedthatconstructingadultsoftballfieldswas
eitherveryimportantorimportantwashigheramongrespondentslivinginahouseholdwith
3to4people (seeTable27).  

Table27
ImportanceofConstructingAdultSoccerFields

BySelectedDemographics

Percentageresponding
Very Important Somewhat Not

important important important
Householdsize

1to2 1.8 8.8 25.7 63.7
3to4 4.5 19.4 27.4 48.8
5ormore 1.2 19.5 37.8 41.5
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Birdwatchingfacilities

Sixteenpercentoftherespondentsreportedthatconstructingbirdwatchingfacilitieswas
eitherveryimportant (2.5percent) orimportant (13.2percent).  

Horseshoepits

Elevenpercentoftherespondentsreportedthatconstructinghorseshoepitswaseither
veryimportant (1.0percent) orimportant (9.7percent).  

Shuffleboardcourts

Ninepercentoftherespondentsindicatedthatconstructingshuffleboardcourtswaseither
veryimportant (0.8percent) orimportant (8.2percent).  

Others, notmentioned

Eighteenpercentofrespondentsreportedthattherewereotherparkandrecreationneeds
notpreviouslymentionedthatwereimportanttoconstruct.  

Twenty-fivepercentofrespondentswithchildrenage6to12and15.2percentofthose
withoutchildrenage6to12reportedtherewereotherfacilitiesthatwereimportant (see
Table28).  

Ofthe70respondentswhoindicatedtherewereotherparkandrecreationneedsthatwere
importanttoconstruct, alibrary (11.4percent), aseniorcenter (11.4percent) and
restroomsinparks/handicapaccess (11.4percent) werethemostcommonfacilities
mentioned (seeTable29).  Tenpercenteachsuggestedgolfingfacilities, equestriantrails,  
andbetter/moreparks.  Smallerpercentagesmentionedskateparks, adogpark, more
recreationprograms, andfishingdocks/ponds.  Otherrecreationfacilitiesincludedtable
tennis, rockclimbingwall, andtrapshooting.  Afewrespondentsmentionedapostoffice,  
restaurants, andatownsquare.  

Table28
ImportanceofConstructingOtherFacilitiesNotMentioned

BySelectedDemographics

Percentageresponding
Yes No

Havechildrenage6to12
Yes 25.0 75.0
No 15.2 84.8
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Table29
SuggestedOtherFacilities

n=70)  

Percentage
responding

Library 11.4
Seniorcenter 11.4
Restroomsinparks/handicapaccess 11.4
Golf 10.0
Equestriantrails 10.0
Better/moreparks 10.0
Skateparks 8.6
Dogpark 5.7
Moreprogramsatrecreationcenters 5.7
Fishingdocks/ponds 5.7
Other 10.0
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Figure5
SatisfiedwithRecreationalFacilitiesinMurphy

n=385)  
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Respondentswereaskediftheyagreedordisagreedwiththestatement, “Iamsatisfied
withtherecreationalfacilitiesinMurphy.”  AsshowninFigure5, 57.6percentofthe
respondentseitherdisagreed (41.0percent) orstronglydisagreed (16.6percent) withthis
statement.  

AsshowninTable30, thepercentageoftherespondentswhoeitherdisagreedorstrongly
disagreedthattheyweresatisfiedwiththerecreationalfacilitiesinMurphywashigher
amongrespondentsemployedfull-time, respondentswithchildrenage6to12, and
respondentslivinginahouseholdwith3to4people.  
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Table30
SatisfiedwithRecreationalFacilitiesinMurphy

BySelectedDemographics

Percentageresponding
Strongly Agree Disagree Strongly
agree disagree

Employmentstatus
Full-time 5.7 32.1 45.0 17.2
Part-time 0.0 39.4 45.5 15.2
Student/Unemployed 6.7 40.0 33.3 20.0
Homemaker 2.5 37.0 42.0 18.5
Retired 16.7 54.8 19.0 9.5

Havechildrenage6to12
Yes 4.7 25.2 42.1 28.0
No 6.1 41.2 40.8 11.9

Householdsize
1to2 10.5 48.6 33.3 7.6
3to4 3.0 32.7 44.7 19.6
5ormore 6.2 31.3 41.3 21.3
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Figure6
AdequacyofExistingParkSystem
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Respondentswereaskediftheyagreedordisagreedwiththestatement, “Theexistingpark
systemisadequate.”  AsshowninFigure6, 58.4percentoftherespondentseither
disagreed (42.4percent) orstronglydisagreed (16.0percent) withthestatement.  

Disagreementwiththestatement, “Theexistingparksystemisadequate,” washigher
amongrespondentsemployedpart-time, respondentswithchildrenunderage6, thosewith
childrenage6to12, andrespondentslivinginhouseholdswith3to4people (seeTable
31).  
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Table31
AdequacyofExistingParkSystem

BySelectedDemographics

Percentageresponding
Strongly Agree Disagree Strongly
agree disagree

Employmentstatus
Full-time 3.8 35.5 40.8 19.9
Part-time 3.0 30.3 54.5 12.1
Student/Unemployed 6.7 53.3 40.0 0.0
Homemaker 2.5 33.3 49.4 14.8
Retired 4.8 61.9 26.2 7.1

Havechildrenunderage6
Yes 1.5 31.5 46.2 20.8
No 4.7 41.2 40.5 13.6

Havechildrenage6to12
Yes 2.8 27.5 47.7 22.0
No 4.0 42.2 40.1 13.7

Householdsize
1to2 7.7 49.0 38.5 4.8
3to4 1.5 34.2 42.2 22.1
5ormore 3.7 32.9 47.6 15.9
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EconomicDevelopment
Figure7
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Respondentswereaskediftheyandtheirfamilydidall, most, someornoneoftheir
shoppinginMurphy.  AsshowninFigure7, 90.7percentoftherespondentsreporteddoing
most (19.8percent) orsome (70.9percent) oftheirshoppinginMurphy.  
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Table32
SupportforTypesofDevelopment

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Fullservice (sit-down) restaurants
n=400) 77.0 18.5 1.8 2.8

Familypracticemedicaloffices
n=396) 53.3 38.1 5.8 2.8

Medicalclinics (n=399) 48.9 40.1 7.0 4.0
Singlecategoryspecialtyfoodstores
i.e. bakeries, fruit/vegmarkets,  

butchers) (n=397) 42.1 43.8 8.8 5.3
Florists & cardshops (n=397) 28.7 54.9 9.8 6.5
Upscalehousing (n=387) 44.7 38.2 8.3 8.8
Medicalhospitals (n=399) 47.1 33.1 11.0 8.8
Specialtygift & decoratingshops

n=394) 28.2 51.8 11.9 8.1
Clothingretailers (n=397) 35.8 42.3 12.1 9.8
Smalldepartmentstores (i.e. Kohl’s,  
Mervyn’setc.) (n=399) 35.1 42.6 10.8 11.5

Entertainmentvenues (n=388) 36.3 41.0 12.6 10.1
Recreationalsupplystores (n=396) 20.2 55.3 16.2 8.3
Shoestores (n=395) 24.6 49.4 14.7 11.4
Maintenanceandrepairservices
i.e. auto & home) (n=398) 24.1 46.5 19.1 10.3

Fastfoodrestaurants  (n=398) 20.6 42.5 22.1 14.8
Jewelrystores (n=392) 13.0 49.2 23.7 14.0
DiscountRetailers (i.e. Target/  
Wal-Mart) (n=400) 25.5 32.8 18.8 23.0

Officesuites/businessparks (n=395) 16.2 40.3 23.8 19.7
Furniture & appliancestores (n=396) 13.4 41.9 25.0 19.7
Largedepartmentstores (i.e.  
JCPenney, Dillard’setc.) (n=398) 29.9 23.4 22.1 24.6

Respondentswereaskediftheysupportedoropposedmoreofeachtypeofdevelopment
inMurphylistedinTable32.  Thetypesofdevelopmentwererotatedforeachinterview.   
Thefindingsarepresentedindescendingorderofthecombinedstrongly/somewhat
supportpercentage.  

Fullservicerestaurants

Ninety-sixpercentoftherespondentseitherstronglysupported (77.0percent) orsomewhat
supported (18.5percent) morefullservice (sit-down) restaurantsinMurphy (seeTable32).  

Therewerenostatisticallysignificantdifferencesamongdemographicgroups.  

Familypracticemedicaloffices

Ninety-onepercentoftherespondentseitherstronglysupported (53.3percent) or
somewhatsupported (38.1percent).  
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Ninety-threepercentofrespondentswithoutchildrenage13to18and86.6percentof
respondentswithchildrenage13to18eitherstronglysupportedorsomewhatsupported
morefamilypracticemedicalofficesinMurphy (seeTable33).  

Table33
FamilyPracticeMedicalOffices

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Havechildrenage13to18
Yes 57.3 29.3 4.9 8.5
No 52.4 40.3 6.1 1.3

Medicalclinics

Eighty-ninepercentoftherespondentseitherstronglysupported (48.9percent) or
somewhatsupported (40.1percent) moremedicalclinics.  

Agreaterpercentageofmalerespondentsthanfemalerespondentseitherstrongly
supportedorsomewhatsupportedmoremedicalclinicsinMurphy (seeTable34).  

Table34
MedicalClinics

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Gender
Female 48.4 37.3 9.1 5.2
Male 49.7 44.9 3.4 2.0

Singlecategoryspecialtyfoodstores

Eighty-sixpercentoftherespondentseitherstronglysupported (42.1percent) orsomewhat
supported (43.8percent) moresinglecategoryspecialtyfoodstores, suchasbakeries,  
fruit/vegetablemarkets, andbutchers.  

Support (stronglyandsomewhat) formoresinglecategoryspecialtyfoodstoresinMurphy
washigheramongrespondentswithabachelor’sdegree (seeTable35).  

Table35
SingleCategorySpecialtyFoodStores

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Education
Highschoolgrad/GEDorless 37.5 29.2 20.8 12.5
Somecollege 40.7 42.6 7.4 9.3
Bachelor’sdegree 44.6 46.9 5.7 2.9
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Master’s/PhD 39.8 43.2 13.6 3.4

Floristsandcardshops

Eighty-fourpercentoftherespondentseitherstronglysupported (28.7percent) or
somewhatsupported (54.9percent) morefloristsandcardshopsinMurphy.  

Femalerespondents (35.5percent) weremorelikelythanmalerespondents (17.1percent)  
tosupportstronglymorefloristsandcardshopsinMurphy (seeTable36).  

Table36
FloristsandCardShops

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Gender
Female 35.5 47.8 9.2 7.6
Male 17.1 67.1 11.0 4.8

Upscalehousing

Eighty-threepercentoftherespondentseitherstronglysupported (44.7percent) or
somewhatsupported (38.2percent) moreupscalehousinginMurphy.  

AsshowninTable37, thepercentageoftherespondentswhoeitherstronglysupportedor
somewhatsupportedmoreupscalehousinginMurphyincreasedaseducationand
householdsizeincreased, andwashigheramongrespondentswithchildrenunderage6.  

Table37
UpscaleHousing

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Education
Highschoolgrad/GEDorless 30.4 21.7 8.7 39.1
Somecollege 36.2 42.9 10.5 10.5
Bachelor’sdegree 50.9 35.7 6.4 7.0
Master’s/PhD 47.7 43.0 9.3 0.0

Havechildrenunderage6
Yes 54.0 34.1 7.1 4.8
No 40.2 40.2 8.8 10.7

Householdsize
1to2 40.7 37.0 7.4 14.8
3to4 43.4 37.9 11.1 7.6
5ormore 54.4 40.5 2.5 2.5

Medicalhospitals

SurveyResearchCenter, UniversityOfNorthTexas
40



Eightypercentoftherespondentseitherstronglysupported (47.1percent) orsomewhat
supported (33.1percent) moremedicalhospitalsinMurphy.  

Specialtygiftanddecoratingshops

Eightypercentoftherespondentseitherstronglysupported (28.2percent) orsomewhat
supported (51.8percent) morespecialtygiftanddecoratingshopsinMurphy.  

AsshowninTable38, 33.5percentoffemalerespondentsand18.9percentofmale
respondentsstronglysupportedmorespecialtygiftanddecoratingshopsinMurphy.  

Table38
SpecialtyGiftandDecoratingShops

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Gender
Female 33.5 48.2 9.2 9.2
Male 18.9 58.0 16.8 6.3

Clothingretailers

Seventy-eightpercentoftherespondentseitherstronglysupported (35.8percent) or
somewhatsupported (42.3percent) moreclothingretailersinMurphy.  

Smalldepartmentstores

Seventy-eightpercentoftherespondentseitherstronglysupported (35.1percent) or
somewhatsupported (42.6percent) moresmalldepartmentstores, suchasKohl’sand
Mervyn’s, inMurphy.  

Entertainmentvenues

Seventy-sevenpercentoftherespondentseitherstronglysupported (36.3percent) or
somewhatsupported (41.0percent) moreentertainmentvenuesinMurphy.  

AsshowninTable39, support (stronglyandsomewhat) formoreentertainmentvenues
washigheramonghomemakersandstudent/unemployedrespondents, aswellas
respondentswithchildrenunderage6.  

Table39
EntertainmentVenues

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Employmentstatus
Full-time 35.1 45.2 13.0 6.7
Part-time 45.5 33.3 6.1 15.2
Student/Unemployed 46.7 33.3 13.3 6.7
Homemaker 42.9 38.1 10.7 8.3
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Retired 20.9 30.2 20.9 27.9
Havechildrenunderage6

Yes 47.3 33.3 14.7 4.7
No 30.9 44.8 11.6 12.7

Recreationalsupplystores

Three-quarters (75.5percent) oftherespondentseitherstronglysupported (20.2percent)  
orsomewhatsupported (55.3percent) morerecreationalsupplystoresinMurphy.  

Shoestores

Seventy-fourpercentoftherespondentseitherstronglysupported (24.6percent) or
somewhatsupported (49.4percent) moreshoestoresinMurphy.  

Seventy-ninepercentoffemalerespondentsand65.8percentofmalerespondentseither
stronglysupportedorsomewhatsupportedmoreshoesstoresinMurphy (seeTable40).  

Table40
ShoeStores

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Gender
Female 29.0 49.6 9.9 11.5
Male 16.8 49.0 23.1 11.2

Maintenanceandrepairservices

Seventy-onepercentoftherespondentseitherstronglysupported (24.1percent) or
somewhatsupported (46.5percent) moreautoandhomemaintenanceandrepairservices
inMurphy.  

Thepercentageoftherespondentswhoeitherstronglysupportedorsomewhatsupported
moreautoandhomemaintenanceandrepairservicesinMurphydecreasedaslengthof
residenceincreased (seeTable41).  

Table41
MaintenanceandRepairServices

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Lengthofresidence
3to12months 36.4 48.5 3.0 12.1
1to5years 24.1 49.1 19.4 7.4
6to10years 17.4 45.7 26.1 10.9
11to20years 23.3 36.7 13.3 26.7
Morethan20years 33.3 37.0 18.5 11.1
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Fastfoodrestaurants

Sixty-threepercentoftherespondentseitherstronglysupported (20.6percent) or
somewhatsupported (42.5percent) morefastfoodrestaurantsinMurphy.  

Jewelrystores

Sixty-twopercentoftherespondentseitherstronglysupported (13.0percent) orsomewhat
supported (49.2percent) morejewelrystoresinMurphy.  

Discountretailers

Fifty-eightpercentoftherespondentseitherstronglysupported (25.5percent) or
somewhatsupported (32.8percent) morediscountretailers, suchasTargetandWal-Mart,  
inMurphy.  

Thepercentageoftherespondentswhoeitherstronglysupportedorsomewhatsupported
morediscountretailersinMurphywashigheramongrespondentsage66orolderand
loweramongrespondentsage41to50 (seeTable42).  

Table42
DiscountRetailers

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Ageofrespondent
18to25 0.0 54.5 18.2 27.3
26to40 30.3 33.6 15.8 20.4
41to50 22.3 22.3 27.7 27.7
51to65 23.5 38.8 14.1 23.5
66orolder 26.3 42.1 15.8 15.8

Officesuites/businessparks

Fifty-sevenpercentoftherespondentseitherstronglysupported (16.2percent) or
somewhatsupported (40.3percent) moreofficesuitesand/orbusinessparksinMurphy.  

Thepercentageoftherespondentswhoeitherstronglysupportedorsomewhatsupported
moreofficesuitesand/orbusinessparksinMurphywashigheramongmalerespondents
thanfemalerespondents (seeTable43).  

Table43
OfficeSuitesand/orBusinessParks

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Gender
Female 12.0 41.6 24.8 21.6
Male 23.4 37.9 22.1 16.6
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Furnitureandappliancestores

Fifty-fivepercentoftherespondentseitherstronglysupported (13.4percent) orsomewhat
supported (41.9percent) morefurnitureandappliancestoresinMurphy.  

Thepercentageoftherespondentswhoeitherstronglysupportedorsomewhatsupported
morefurnitureandappliancestoresinMurphydecreasedaslengthofresidenceincreased
seeTable44).  

Table44
FurnitureandApplianceStores

BySelectedDemographics

Percentageresponding
Strongly Somewhat Somewhat Strongly
support support oppose oppose

Lengthofresidence
3to12months 18.2 54.5 15.2 12.1
1to5years 16.1 42.4 24.9 16.6
6to10years 5.4 42.4 30.4 21.7
11to20years 20.0 26.7 30.0 23.3
Morethan20years 4.2 37.5 12.5 45.8

Largedepartmentstores

Fifty-threepercentoftherespondentseitherstronglysupported (29.9percent) or
somewhatsupported (23.4percent) morelargedepartmentstoresinMurphy.  
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Communications

Table45
SourceofMostInformationabouttheCityofMurphy

n=399)  

Percentage
responding

Localnewspapers 48.9
CityWebsite 19.5
Wordofmouth 12.5
Citynewsletters 12.5
Flyersincludedinwaterbills 2.5
CityCouncilmeetings 1.5
Televisionnews 1.0
Other, specify 1.5

RespondentswereaskedwheretheygotmostoftheirinformationabouttheCityof
Murphy.  AsshowninTable45, themostcommonsourceswerelocalnewspapers (48.9
percent) andtheCityWebsite (19.5percent), followedbywordofmouth (12.5percent)  
andcitynewsletters (12.5percent).  Lessthanthreepercentmentionedflyersinthewater
bills, CityCouncilmeetings, televisionnews, orothersources.  Theothersourcesincluded
acombinationofthesources, and “drivingaround.”  
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Table46
NewspapersReadforNewsaboutCityofMurphy

n=387)  

Percentage
responding

MurphyMessenger 67.5
MurphyMonitor 19.8
DallasMorningNews 10.8
BothMurphyMonitorandMessenger 1.1
Other, specify 0.8

RespondentswhogotmostoftheirinformationabouttheCityofMurphyfromlocal
newspaperswereaskedwhatnewspapertheyreadmostoften.  AsshowninTable46,  
two-thirds (67.5percent) oftherespondentsreportedreadingtheMurphyMessengermost
often.  ThiswasfollowedbytheMurphyMonitor (19.8percent) andtheDallasMorning
News (10.8percent).  Lessthanonepercentgottheirnewsonline.  
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Table47
TelevisionNewsStationsWatchedMostOftenforNewsaboutCityofMurphy

n=302)  

Percentage
responding

Channel8 – ABC 39.1
Channel5 – NBC 23.5
Channel4 - FOX 22.2
Channel11 – CBS 10.9
Alllocalnewsstations 2.3
Nationalnewsstations 1.3
Channel21 – UPN 0.7

Whenrespondentswereaskedwhattelevisionnewsstationstheywatchedmostoften,  
39.1percentindicatedtheywatchedChannel8 - ABC.  AsshowninTable47, Channel8
wasfollowedbyChannel5 – NBC (23.5percent), Channel4 – FOX (22.2percent), and
Channel11 – CBS (10.9percent).    

Sixty-fiverespondentsdidnotwatchtelevisionand29respondentsdidnotknowwhichstationtheywatchedmost
often.  
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Figure8
GetEnoughInformationabouttheCityofMurphy

n=397)  
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RespondentswereaskediftheygotenoughinformationaboutCityprogramsandservices.   
Seventeenpercentoftherespondentsindicatedtheygotenoughinformationwhile48.9
percentgotanadequateamount, butnotenough (seeFigure8).  Thirty-threepercent
reportedtheydidnotgetenoughinformation.   
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Internet
Figure9
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RespondentswereaskediftheyhadaccesstoacomputerwithInternetaccessatwork,  
homeorboth.  AsshowninFigure9, 63.5percentoftherespondentsindicatedtheyhad
Internetaccessatbothhomeandwork, while32.3percentsaidtheyhadaccessathome
only.  ThreepercenthadnoaccesstotheInternet.  
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Figure10
TypeofHomeInternetAccess

n=378)  
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RespondentswithInternetaccessathomewereaskedwhattypeofaccesstheyused.  As
showninFigure10, 59.0percentreportedhavingFIOS, 19.3percenthadDSLand17.7
hadcableaccesstotheInternet.  
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Figure11
LiketoReceiveCityE-mailNotifications

n=383)  
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WhenrespondentswithInternetaccesswereaskediftheywouldliketoreceivee-mail
notificationsaboutCityservices, meetings, eventsandpublications, 52.5percentanswered
yes” (seeFigure11).  
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Figure12
FrequencyofAccessingCityWebSite

n=397)  
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RespondentswithInternetaccesswereaskedhowoftentheyaccessedtheCityofMurphy
Website (www.murphytx.org) togetinformation.  AsshowninFigure12, 68.4percentof
thoserespondentsaccessedtheCityofMurphyWebsiteatleastmonthly:  3.0percent -  
daily, 19.1percent - weekly, and46.3percent - monthly.  

AsshowninTable48, thepercentageofrespondentswithInternetaccessthataccessed
theCity’sWebsiteatleastmonthlywashigheramongrespondentswithchildrenage6to
12andrespondentslivinginhouseholdswith3to4people.  

Table48
FrequencyofAccessingCityWebSite

BySelectedDemographics

Percentageresponding
Daily Weekly Monthly Yearly Never

Havechildrenage6to12
Yes 0.0 23.1 56.5 13.9 6.5
No 4.2 17.4 42.7 14.2 21.5

Householdsize
1to2 1.8 20.7 36.9 11.7 28.8
3to4 4.5 17.8 51.0 13.9 12.9
5ormore 1.2 20.7 48.8 18.3 11.0
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Table49
UsageofCityWebSite

n=328)  

Percentage
responding

Generalinformationaboutcityservicesordepartments 84.5
Calendarofevents 34.1
Contactnumbersforcityservices 28.4
Onlinebillpay 15.5
ContacttheCityCouncilmember(s) 14.9
Weatherand/ortrafficinformation 7.0

RespondentswithInternetaccesswereaskedhowtheyusedtheCityWebsite. Asshown
inTable49, thelargestpercentageofrespondentsusedtheInternettogetgeneral
informationaboutcityservicesordepartments (84.5percent).  Thiswasfollowedby
viewingthecalendarofevents (34.1percent), lookingupcontactnumbersforcityservices
28.4percent), usingtheonlinebillpay (15.5percent), contactingCityCouncilmembers
14.9percent) andgettingweatherand/ortrafficinformation (7.0percent).  

RentersweremorelikelythanhomeownerstoreportusingtheCityofMurphyWebsiteto
paybills (seeTable50).  

ThepercentageoftherespondentswhousedtheWebsitetocontactCityCouncil
membersdecreasedaseducationincreased (seeTable51).  

Table50
OnlineBillPay

BySelectedDemographics

Percentageresponding
Yes No

Ownorrenthome
Own 14.7 85.3
Rent 50.0 50.0

Table51
ContactCityCouncilMember(s)  

BySelectedDemographics

Percentageresponding
Yes No

Education
Highschoolgrad/GEDorless 40.0 60.0
Somecollege 20.0 80.0
Bachelor’sdegree 10.4 89.6
Master’s/PhD 14.1 85.9

Becauserespondentscouldgivemorethanoneanswer, thepercentageswillnotaddto100.0.  
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Table52
RatingsofCityWebSite

Percentageresponding
Excellent Good Fair Poor

GettingaroundtheWebsiteand
easeofuse (n=323) 12.1 65.6 20.1 2.2

InformationavailableonWebsite
n=323) 9.9 58.5 27.6 4.0

Overallusefulness
n=324) 10.5 67.3 20.4 1.9

RespondentswhohadusedtheCityofMurphyWebsitewereaskedtorateitusing
severalcriteria.    

Gettingaroundsiteandeaseofuse

AsshowninTable53, overthree-quarters (77.7percent) ofrespondentswhohadusedthe
City’sWebsiteratedgettingaroundthesiteandeaseofuseeitherexcellent (12.1percent)  
orgood (65.6percent).  

InformationavailableonWebsite

Sixty-eightpercentofrespondentswhohadusedtheCity’sWebsiteratedtheinformation
availableonthesiteeitherexcellent (9.9percent) orgood (58.5percent).  

AsshowninTable53, ratingsoftheinformationavailableontheWebsitewerehigher
amongrespondentswithoutchildrenunderage6andrespondentswithoutchildrenage6
to12.  

Table53
RatingsofInformationAvailableonWebSite

BySelectedDemographics

Percentageresponding
Excellent Good Fair Poor

Havechildrenunderage6
Yes 10.3 48.7 35.9 5.1
No 9.7 64.1 22.8 3.4

Havechildrenage6to12
Yes 11.9 45.5 39.6 3.0
No 9.0 64.3 22.2 4.5

Overallusefulnessof Website

Seventy-eightpercentofrespondentswhohadusedtheCity’sWebsiteratedthe
informationavailableonthesiteeitherexcellent (10.5percent) orgood (67.3percent)   

Mostimportantimprovement

WhenaskedforthesinglemostimportantimprovementtheywouldliketoseeontheCity
ofMurphy’sWebsite, themostcommonresponsewastoimprove
navigation/search/updatethewebsite/onlinebillpay (28.2percent).  AsshowninTable54,  
otherresponsesincluded:  betterandmorerecentinformation/morefrequentupdates (26.5
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percent), morecity/neighborhoodinformationandservices (25.3percent), andinformation
anddetailsfromcitycouncilmeetings (16.5percent).    

AcompletelistcanbefoundinAppendixB.  

Table54
SingleMostImportantImprovementtoCityWebSite

n=170)  

Percentage
responding

Improvenavigation/search/updatewebsite/onlinebillpay 28.2
Betterandmorerecentinformation/morefrequentupdates 26.5
Morecity/neighborhoodinformationandservices 25.3
Informationanddetailsfromcitycouncilmeetings 16.5
Contactinformation/promptresponses 2.9
Weather 0.6
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StreetsandTraffic
Figure13

TrafficSpeedonNeighborhoodStreets
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Respondentswereaskediftrafficspeedonresidentialstreetsintheirneighborhoodwasa
problem.  Fifty-threepercentoftherespondentsindicatedthattrafficspeedwasaserious
problem (15.6percent), aproblem (10.8percent) orsomewhataproblem (26.9percent) in
theirneighborhood (seeFigure13).  Forty-sevenpercentreporteditwasnotaproblem.   

AsshowninTable55, respondentswithchildrenage6to12weremorelikelythanthose
withoutchildrenthatagetoreportthattrafficspeedwasaproblemintheirneighborhood.  

Table55
TrafficSpeedonNeighborhoodStreets

BySelectedDemographics

Percentageresponding
Serious Problem Somewhata Nota
problem problem problem

Havechildrenage6to12
Yes 19.4 15.7 29.6 35.2
No 14.2 9.0 25.6 51.2
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Figure14
TrafficonMajorStreets

n=398)  
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RespondentswereaskediftrafficonmajorstreetsintheCityofMurphywasaproblem.   
AsshowninFigure13, 64.6percentoftherespondentsindicatedthattrafficonmajor
streetswasaseriousproblem (17.8percent), aproblem (16.6percent) orsomewhata
problem (30.2percent).  Thirty-fivepercentreporteditwasnotaproblem.   

AsshowninTable56, thepercentageofrespondentswhoreportedthattrafficonmajor
streetsintheCityofMurphywasproblematicgenerallyincreasedaslengthofresidence
increased.  

Table56
TrafficonMajorStreets

BySelectedDemographics

Percentageresponding
Serious Problem Somewhata Nota
problem problem problem

Lengthofresidence
3to12months 15.2 12.1 27.3 45.5
1to5years 13.9 17.6 33.3 35.2
6to10years 18.5 21.7 22.8 37.0
11to20years 30.0 6.7 40.0 23.3
Morethan20years 37.0 7.4 22.2 33.3
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Figure15
RatingsofStreetandRoadSurfaces
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RespondentswereaskedtoratethequalityofstreetandroadsurfacesintheCity.  As
showninFigure15, 66.5percentoftherespondentsratedstreetandroadsurfacesas
eitherexcellent (12.6percent) orgood (53.9percent).  Thirty-fourpercentratedthemas
eitherfair (25.7percent) orpoor (7.8percent).   
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Figure16
EfficiencyofTrafficSignalCoordination

n=394)  
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Respondentswereaskedtoratetheefficiencyoftrafficsignalcoordinationonmajor
thoroughfares.  AsshowninFigure16, 62.7percentoftherespondentsratedthe
efficiencyoftrafficsignalcoordinationaseitherexcellent (9.4percent) orgood (53.3
percent).  Thirty-sevenpercentratedthemaseitherfair (24.1percent) orpoor (13.2
percent).   

SurveyResearchCenter, UniversityOfNorthTexas
60



DeliveryofCityServices
Figure17

ContactedCityOfficialsintheLastYear
n=399)  
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RespondentswereaskediftheyhadcontactedtheCityofMurphyregardinganyissue,  
question, orprobleminthelastyear.  AsshowninFigure17, nearlyhalf (48.4percent) of
therespondentsindicatedtheyhadcontactedtheCityinthelastyear.   

ThepercentageoftherespondentswhoreportedcontactingtheCityofMurphyinthepast
12monthswashigheramongCaucasianrespondentsthanrespondentsofotherethnic
groups (seeTable57).  

Table57
ContactedCityOfficialsinLastYear

BySelectedDemographics

Percentageresponding
Yes No

Ethnicity
AfricanAmerican 25.8 74.2
Asian 35.9 64.1
Caucasian 53.6 46.4
Hispanic 31.3 68.7
Other 25.0 75.0
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Table58
PurposeofContact

n=189)  

Percentage
responding

PoliceDepartment 23.8
Utilities, other 21.7
CityManagement 18.5
AnimalControl 13.8
Traffic & Streets 7.4
CityCouncil 6.3
Parks & RecreationDepartment 3.7
Utilitybill 1.6
FireDepartment 1.6
Other, specify 1.6

RespondentswhoreportedcontactingtheCityinthelastyearwereaskedwhat
departmenttheycontactedandthepurposeofthatcontact.  AsshowninTable58, 23.8
percentoftherespondentsreportedcontactingthePoliceDepartment.  Twenty-two
percentcontactedtheUtilityDepartmentforareasonotherthanautilitybill.   Nineteen
percentcontactedcitymanagementand13.8percentcontactedAnimalControl.  Lessthan
8percentoftherespondentscontactedanyoftheotherdepartments.  

Forthecompletelistofreasonswhytherespondentscontactedthevariousdepartments,  
pleaseseeAppendixB.  
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Figure18
RatingsofCustomerService

n=189)  
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RespondentswhocontactedtheCityinthepast12monthswereaskedtoratetheoverall
customerservicetheyreceived.  AsshowninFigure18, 68.8percentofthoserespondents
ratedthecustomerservicesaseitherexcellent (30.7percent) orgood (38.1percent).  
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Figure19
ValueofServicesVersustheTaxesPaid

n=393)  
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AllrespondentswereaskedtoratethevalueoftheservicestheyreceiveversustheCity
taxestheypay.  AsshowninFigure19, 42.5percentofthoserespondentsratedthevalue
aseitheragreatvalue (5.6percent) oragoodvalue (36.9percent).  Fifty-eightpercent
ratedthevalueaseitherfair (45.8percent) orpoor (11.7percent).  
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Table59
TaxesandCityServices

n=378)  

Percentage
responding

Iwouldpayalotmoreintaxestoreceivelargeincreasesincity
services. 1.3
Iwouldpayamoderateamountmoreintaxestoreceivea
moderateincreaseincityservices. 30.2
Iwouldpayalittlebitmoreintaxestoreceivealittlebitmorein
cityservices. 42.1
Iprefertopaylowtaxesandreceiveminimalservices. 26.5

AllrespondentswereaskedwhichofthestatementsinTable59describestheiropinion
abouttaxesandcityservices.  Forty-twopercentoftherespondentsreportedtheywould
payalittlebitmoreintaxestoreceivealittlebitmoreincityservices.  Smallerpercentages
wouldpayamoderateamountmoreintaxestoreceiveamoderateincreaseinservices
30.2percent), orprefertopaylowtaxesandreceiveminimalservices (26.5percent).  

Respondentswithoutchildrenage6to12weremorelikelytopreferlowtaxesandminimal
services, whilerespondentswithchildrenage6to12wouldpayamoderateamountmore
intaxestoreceiveamoderateincreaseincityservices (seeTable60).  

Table60
TaxesandCityServices

BySelectedDemographics

Percentageresponding
Low Little Moderate Lotmore

taxes/minimal taxes/littlebit taxes/moderate taxes/lotof
services moreservices services services

Havechildrenage6to12
Yes 16.0 45.3 38.7 0.0
No 30.6 41.0 26.6 1.8
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VI.  CONCLUSIONS

The2007MurphyCitizenSurveyrevealsthatthemajorityofrespondents (93.7percent)  
ratedthequalityoflifeinMurphyasexcellent (39.8percent) orgood (53.9percent).  Fiftypercent
oftherespondentsreportedthatthemostimportantfactorindecidingtomovetoMurphywas
eithertheselectionofhousing (24.8percent) orthesmalltown “feel” (24.8percent).  Sixty-three
percentindicatedthatthequalityoflifeinMurphywillimproveoverthenextfiveyears.  The
percentageoftherespondentswhoreportedthatthequalityoflifeinMurphywillimproveoverthe
nextfiveyearsdecreasedaslengthofresidenceincreasedandwashigheramongrespondents
withchildrenunderage6.  Whenaskedwhattheyconsideredtobethegreatestsingleissue
facingMurphytoday, thetoptwoanswersweredevelopmentofparks, shopping, andmaster
planning, andcitymanagement. Seventy-eightpercentratedthewaythecityismaintainedas
eitherexcellent (19.8percent) orgood (58.5percent). Ninety-threepercentratedtheCity’s
appearanceeitherexcellent (36.1percent) orgood (56.4percent).    

Forty-threepercentoftherespondentsratedthevaluereceivedforthetaxespaidaseither
agreatvalue (5.6percent) oragoodvalue (36.9percent).  Fifty-eightpercentratedthevalueas
eitherfair (45.8percent) orpoor (11.7percent).  Forty-twopercentoftherespondentsreported
theywouldpayalittlebitmoreintaxestoreceivealittlebitmoreincityservices.  Smaller
percentageswouldpayamoderateamountmoreintaxestoreceiveamoderateincreasein
services (30.2percent), orprefertopaylowtaxesandreceiveminimalservices (26.5percent).  

Approximatelytwo-thirdsofrespondentsratedallcityserviceseitherexcellentorgood.   
Theonlyexceptionwasrecreationalprogramswhere59.6percentoftherespondentsratedthis
serviceaseitherfairorpoor. Respondentswithchildrenage6to12weremorelikelytorate
recreationalprogramseitherfairorpoorcomparedtorespondentswithoutchildrenthisage. Sixty- 
sevenpercentratedthequalityofstreetandroadsurfacesinthecityaseitherexcellentorgood.    

Trafficspeedinneighborhoodswasaseriousproblem (15.6percent), aproblem (10.8
percent) orsomewhataproblem (26.9percent) for53.0percentoftherespondents.  Trafficon
majorstreetsintheCityofMurphywasaseriousproblem (17.8percent), aproblem (16.6percent)  
orsomewhataproblem (30.2percent) for64.6percentoftherespondents. Sixty-threepercentof
therespondentsratedtheefficiencyoftrafficsignalcoordinationeitherexcellent (9.4percent) or
good (53.3percent).  

Whenaskedtoratetheimportanceofconstructingparkandrecreationalfacilities,  
respondentsnamedplaygrounds (79.9percent-veryimportant/important), jogging/bikingtrails
79.8percent), arecreationcenter (70.4percent), youthsoccerfields (63.2percent), andnatural

habitat/natureareas (61.2percent) asthetopfivemostimportantfacilities. Theleastimportant
werehorseshoepits (10.7percent) andshuffleboardcourts (9.0percent).  Fifty-eightpercentof
therespondentseitherstronglydisagreedordisagreedthattheyweresatisfiedwiththe
recreationalfacilitiesinMurphy.  Fifty-eightpercentstronglydisagreedordisagreedwiththe
statement, “Theexistingparksystemisadequate.”  

Alargemajority (90.7percent) ofrespondentsdidmost (19.8percent) orsome (70.9
percent) oftheirshoppinginMurphy.  Overhalfoftherespondentssupportedallofthetypesof
developmentmentioned.  Thetopfivetypesofbusinessdevelopmentrespondentssupported
were:  fullservicerestaurants (95.5percent), familypracticemedicaloffices (91.4percent),  
medicalclinics (89.0percent), singlecategoryspecialtyfoodstores (85.9percent), andfloristsand
cardshops (83.6percent).    
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One-third (33.2percent) oftherespondentsindicatedthattheydidnotgetenough
informationaboutCityprogramsandserviceswhile48.9percentgotanadequateamountbutnot
enough.  ThemostcommonsourceofnewsaboutMurphywaslocalnewspapers (48.9percent).   
Two-thirds (67.5percent) reportedreadingtheMurphyMessengerandanadditional19.8percent
readtheMurphyMonitor.  Thirty-ninepercentwatchedChannel8 – ABC, while23.5percent
watchedChannel5 – NBCand22.2percentwatchedChannel4 – FOX.    

Sixty-fourpercentoftherespondentshadaccesstotheInternetathomeandworkand97.0
percenthadsometypeofInternetaccess.  Fifty-ninepercentofthosewithhomeaccessused
FIOStoaccesstheInternet.  Overhalf (52.5percent) wouldliketoreceivee-mailnotifications
aboutCityservices, meetings, eventsandpublications.  Sixty-eightpercentoftherespondents
withInternetaccessvisitedtheCityofMurphyWebsiteatleastmonthly.  AccessingtheWebsite
atleastmonthlywashigheramongrespondentswithchildrenage6to12comparedto
respondentswithoutchildreninthatagegroup.  Eighty-fivepercentofrespondentswhovisitedthe
cityWebsiteusedittogetgeneralinformationaboutcityservicesordepartments.  Two-thirdsor
moreoftherespondentswhousedthecityWebsiteratediteitherexcellentorgoodforeaseof
use (77.7percent), theavailableinformation (68.4percent) andoverallusefulness (77.8percent).  

Forty-eightpercentoftherespondentsreportedcontactingthecityregardinganyissue,  
questionorprobleminthelastyear.  DepartmentscontactedmostoftenwerethePolice
Department (23.8percent) andUtilities (forreasonsotherthanthebill) (21.7percent). Sixty-nine
percentratedthecustomerservicetheyreceivedaseitherexcellentorgood.    
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CityofMurphy
2007CitizenSurvey

Hello, mynameis ___________ I’mcallingfromtheSurveyResearchCenterattheUniversityof
NorthTexas.  TheCityofMurphyisconductingasurveyofitscitizensandIwouldliketotalkwith
anyfemale/maleage18orolder.    

TORESPONDENT) TheCityisconductingasurveytodeterminehowcitizensrateCityservices
andtomeasurecitizenattitudesoncertainmajorissuesfacingtheCity.  Iwanttostressthatthis
surveyisbeingconductedbytheCityofMurphynotbyacandidateforpoliticaloffice.    

ThequestionsthatIwanttoaskyouwilltakeabout10minutesandyouranswerswillbeusefulto
theCitystaffandcouncilastheyplanforthefuture. Yourparticipationisvoluntaryandallofyour
answerswillremainconfidential, andwillbereportedtothecityinpercentagesonly. Thisprojecthas
beenreviewedbytheUNTCommitteefortheProtectionofHumanSubjects. Ifyouhaveany
questions, pleasecall1-800-687-7055.    

1.  First, howlonghaveyoulivedinMurphy?  (DONOTREADRESPONSESWHENALLIN
CAPS)  

1.    LESSTHAN3MONTHS (TERMINATEINTERVIEW)  
2.    NOLONGERLIVEINMURPHY (TERMINATEINTERVIEW)  
3.    3TO12MONTHS
4.    1TO5YEARS
5.    6TO10YEARS
6.    11TO20YEARS
7.    21to30YEARS
8.    MORETHAN30YEARS
99.  NORESPONSE/DON'TKNOWNR/DK

2.  HowwouldyoudescribetheQualityofLifeinMurphy? Wouldyousay. . .   

1. Excellent
2. Good
3. Fair
4. Poor
9. NR/DK

3. WhatwasthemostimportantfactorforyouwhenyoudecidedtomovetoMurphy (DONOT
READRESPONSES)  

a. SELECTIONOFHOUSING
b. SAFEPLACETOLIVE
c. CLEANANDATTRACTIVE
d. PARKS
e. SMALLTOWNFEEL
f.  DISTANCEFROMDALLAS/FORTWORTH
g. CLOSEPROXIMITYTOTHELAKE
h. LOWERTAXES
i.  WASBORNIN MURPHY
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j. Other (SPECIFY) _________________________________  

4.  DoyouthinkthequalityoflifeinMurphywillimprove, staythesame, ordeclineoverthenext
fiveyears?  

1. Improve
2. StaytheSame
3. Decline
9. NR/DK

5.  Wouldyousaythatyouandyourfamilydoall, most, some, ornoneofyourshoppingin
Murphy?  

1. All
2. Most
3. Some
4. None
9.NR/DK

6.   WhatdoyouconsidertobethegreatestsingleissuefacingMurphytoday?  
Anythingelse?   

7.  Overall, howwouldyoudescribethewayinwhichthecityismaintained?  
1. Excellent
2. Good
3. Fair
4. Poor
9. NR/DK

8.  WouldyouratetheCityofMurphyasexcellent, good, fairorpoorIntermsofcleanliness,  
qualityofhouses, andgeneralappearance?  

1.   Excellent
2.   Good
3.   Fair
4.   Poor
9.   DK/NR
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9.   NextIamgoingtoreadyoualistofcityservices. Foreachoftheservicesprovidedbythecity,  
pleaseratetheserviceasexcellent, good, fairorpoor.  Thefirstis ___________. Wouldyourate
theCityofMurphy ___________ asexcellent, good, fairorpoor?   

Rotateorderofservices) Excellent Good Fair Poor NR/DK

a. Streetmaintenance 1 2 3 4 9
b. Recreationalprograms 1 2 3 4 9
c. Stormwaterdrainage 1 2 3 4 9
d. Police 1 2 3 4 9
e. Firedepartment 1 2 3 4 9
f. EmergencyMedicalServices 1 2 3 4 9
g. TrashCollectionServices 1 2 3 4 9
h. RecyclingCollectionServices 1 2 3 4 9
i. Waterservices 1 2 3 4 9
j. Utilities 1 2 3 4 9
k. AnimalControl 1 2 3 4 9
l. Parks 1 2 3 4 9

10. Thecityiscurrentlyintheprocessofdeterminingthecity’sparkandrecreationneeds.   
Pleasetellmehowimportantorunimportantyouthinkitwouldbetoconstructadditionalfacilities
inMurphy.  (Bringupitemsoneatatimeandaskwhethertheyareveryimportant - VI, important -  
I, somewhatimportant - SI, ornotimportant - NItotherespondent)  

Rotateorderofservices)  
VI I SI NI DK/NR

A) Baseballfields 1 2 3 4 9
B)  Adultsoftballfields 1 2 3 4 9
C) Youthsoftballfields 1 2 3 4 9
D) Adultsoccerfields 1 2 3 4 9
E) Youthsoccerfields 1 2 3 4 9
F) Tenniscourts 1 2 3 4 9
G) Footballfields 1 2 3 4 9
H) Volleyballcourts 1 2 3 4 9
I) Basketballcourts 1 2 3 4 9
J) Horseshoepits 1 2 3 4 9
K) Jogging / Bikingtrails 1 2 3 4 9
L) Rentalpicnic /reunionpavilions 1 2 3 4 9
M) Exercisestationsalongtrails 1 2 3 4 9
N) Playgrounds 1 2 3 4 9
O) Picnictables 1 2 3 4 9
P) Smallpicnicshelter 1 2 3 4 9
Q) Swimmingpool 1 2 3 4 9
R) Naturalhabitat / natureareas 1 2 3 4 9
S) Shuffleboardcourts 1 2 3 4 9
T) Birdwatchingfacilities 1 2 3 4 9
U) Waterplaygrounds/splashpads 1 2 3 4 9
V) Recreationcenter 1 2 3 4 9
W) Other
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Iamgoingtoreadyouacoupleofstatements. Pleasetellmehowstronglyyouagreeordisagree
witheach.  

11. IamsatisfiedwiththerecreationalfacilitiesinMurphy.  
1. Stronglyagree
2. Agree
3. Disagree
4. StronglyDisagree
9. NR/DK

12. Theexistingparksystemisadequate.  
1. Stronglyagree
2. Agree
3. Disagree
4. StronglyDisagree
9. NR/DK

13.  Nowforquestionsaboutthecommunity’sgrowth. AsIreadeachtypeofdevelopment, please
tellmeifyouwouldstronglysupport, somewhatsupport, somewhatopposeorstronglyoppose
moreofthistypeofdevelopmentinMurphy.  

SurveyResearchCenter, UniversityOfNorthTexas
73



Rotateorderofservices) Strongly Somewhat Somewhat Strongly NR/DK
Support Support Oppose Oppose

a.  SmallDept. Stores (Kohl’s, 1 2 3 4 9
Mervyn’setc.)  

b.  LargeDept. Stores (ie: 1 2 3 4 9
JCPenney, Dillardsetc.)  

c.  DiscountRetailers 1 2 3 4 9
ie: Target/Walmart)  

d.  Clothingretailers 1 2 3 4 9
e.  ShoeStores 1 2 3 4 9
f.   JewelryStores 1 2 3 4 9
g.   Furniture & ApplianceStores 1 2 3 4 9
h.   Florists & CardShops 1 2 3 4 9
i.   Recreationalsupplystores 1 2 3 4 9
j.   Specialtygift & decoratingshops 1 2 3 4 9
k.  Upscalehousing 1 2 3 4 9
l.   Entertainmentvenues 1 2 3 4 9
m. Fullservice (sit-down)    1 2 3 4 9

restaurants
n.  Fastfoodrestaurants 1 2 3 4 9
o.  Singlecategoryspecialtyfood 1 2 3 4 9

stores (ie: bakeries, fruit/veg
mkts, butchers)  

p.  Maintenanceandrepairservices 1 2 3 4 9
i.e.,auto&home)  

q.  OfficeSuites/Bus. Parks 1 2 3 4 9
r.   FamilyPracticemedicaloffices 1 2 3 4 9
s.  MedicalHospitals 1 2 3 4 9
t.   MedicalClinics 1 2 3 4 9

14. WheredoyougetmostofyourinformationabouttheCityofMurphy? (Selectonlyone)  

1. LOCALNEWSPAPERS
2. TELEVISIONNEWS
3. WORDOFMOUTH
4. CITYWEBSITE
5. CITYNEWSLETTERS
6. FLYERSINCLUDEDINWATERBILLS
7. OTHER (SPECIFY)                           
9. NR/DK

14A. WhatnewspaperdoyoureadmostoftenfornewsabouttheCityofMurphy?  

1. MurphyMonitor
2. DallasMorningNews
3. MurphyMessenger
4. DOESNOTREADNEWSPAPER
5. Other (Specify)  
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9. NR/DK

14b. WhattelevisionnewsstationdoyouwatchmostoftenfornewsabouttheCityofMurphy?  
1. Channel4 - FOX
2. Channel5 - NBC
3. Channel8 – ABC
4. Channel11 – CBS
5. Channel21 – UPN
6. Channel33 - KDAF
7. DOESNOTWATCHTELEVISION
8. Other (Specify)  
9. NR/DK

15. IstheinformationyoureceiveabouttheCityofMurphy . . .  
1. Toomuch
2. Enough
3. Adequate, butnotenough
4. Notenough
9. NR/DK

16.  DoyouhaveaccesstotheInternetfromyourhomeorwork?  

1. YES, HOME (ASKQ16b)  
2. YES, WORK (SKIPQ16c)  
3. YES, BOTH (ASKQ16b)  
4. NO (SKIPTOQ17)  
9. NR/DK (SKIPTOQ17)  

16b. WhatformofInternetaccessdoyouuseathome, dial-up, DSL, cableorFIOS?  

1. DIAL-UP
2. CABLE
3. FIOS
4. DSL
5. OTHER
9. NR/DK

16c. Wouldyouliketoreceivee-mailnotificationsaboutCityservices, meetings, eventsand
publications?  

1. YES
2.  NO
9. NR/DK

16d. HowoftendoyouaccesstheCity’swebsite (www.murphytx.org) togetinformation?  

1. Daily
2. Weekly
3. Monthly
4. Yearly
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5. Never (SkpQ17)  
9. NR/DK (SkpQ17)  

16e. WhatdoyouusetheCity’swebsitefor: (selectallthatapply)  

Generalinformationaboutcityservicesordepartments
Contactnumbersforcityservices
Calendarofevents
Onlinebillpay
Weatherand/ortrafficinformation
ContacttheCityCouncilmember(s)  
Other (specify)  

17. PleaseratetheCity’swebsiteasexcellent, good, fairorpoorintermsof:.  

Excellent Good Fair Poor NR/DK
A. GettingaroundtheWebsite 1 2 3 4 9

andeaseofuse.  
B. InformationavailableonWeb 1 2 3 4 9

site.  
C. Overallusefulness 1 2 3 4 9

18. WhatwouldbethesinglemostimportantimprovementyouwouldliketoseeontheCityof
Murphy’swebsite?  

19. Istrafficspeedonresidentialstreetsinyourneighborhoodaseriousproblem, aproblem,  
somewhataproblem, ornotaproblem?  

1. SERIOUSPROBLEM
2. PROBLEM
3. SOMEWHATAPROBLEM
4. NOTAPROBLEM
9. NR/DK

20. IstrafficonmajorstreetsintheCityofMurphyaseriousproblem, aproblem, somewhata
problem, ornotaproblem?  

1. SERIOUSPROBLEM
2. PROBLEM
3. SOMEWHATAPROBLEM
4. NOTAPROBLEM
9. NR/DK

21. WouldyouratethequalityofstreetandroadsurfacesintheCityasexcellent, good, fair, or
poor?  

1. EXCELLENT
2. GOOD
3. FAIR
4. POOR
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9. NR/DK
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22. Wouldyouratetheefficiencyoftrafficsignalcoordinationonmajorthoroughfaresasexcellent,  
good, fairorpoor?   

1. EXCELLENT
2. GOOD
3. FAIR
4. POOR
9. NR/DK

23. HaveyoucontactedtheCityforanyissue, questionorprobleminthelastyear?  

1. YES
2.  NO (SKIPTOQ24)  
9. NR/DK

23a. Whatdepartmentdidyoucontact?   
1. UTILITYBILL (SPECIFY – Whatwasthepurposeofthecontact)  
2. UTILITIES, OTHER (SPECIFY– Whatwasthepurposeofthecontact)  
3. CITYCOUNCIL (SPECIFY– Whatwasthepurposeofthecontact)  
4. CITYMANAGEMENT (SPECIFY– Whatwasthepurposeofthecontact)  
5. ANIMALCONTROL (SPECIFY– Whatwasthepurposeofthecontact)  
6. POLICEDEPARTMENT (SPECIFY– Whatwasthepurposeofthecontact)  
7. FIREDEPARTMENT (SPECIFY– Whatwasthepurposeofthecontact)  
8. OTHER (SPECIFY– Whatwasthepurposeofthecontact)   
9. NR/DK

23b. Howwouldyouratetheoverallcustomerserviceyoureceived?  

1. Excellent
2. Good
3. Fair
4. Poor
9. NR/DK

24. ConsideringallCityservices, pleaseratethevalueoftheservicesyoureceiveversustheCitytaxes
youpay? Wouldyousaythattheservicesyoureceiveforthetaxesyoupayarea  . . .  

1. GreatValue
2. GoodValue
3. FairValue
4. PoorValue
9. NR/DK

25. Iamgoingtoreadfourstatementsabouttaxesandcityservices, pleasetellmewhichonebest
describesyou.  (Ifasked, cityserviceswouldincludeamenitiessuchas: parks, recreationalfacilities,  
citybeautificationetc)  

Iprefertopaylowtaxesandreceiveminimalcityservices
Iwouldpayalittlebitmoreintaxestoreceivealittlebitmoreincityservices
Iwouldpayamoderateamountmoreintaxestoreceiveamoderateincreaseincityservices
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Iwouldpayalotmoreintaxestoreceivelargeincreasesincityservices.  

Thelastfewquestionsareforclassificationpurposesonly.   

26. Doyourentorownyourhome?  

1. OWN
2. RENT
3. RENTFREESITUATION
9. NR/DK

27. Whichbestdescribesyouragecategory?  

1.  18-25Years
2.   26-40Years
3.   41-50Years
4.   51-65Years
5.   66Yearsormore
9. NR/DK

28. Howmanypeopleliveinyourhousehold?  

1. 1-2
2. 3-4
3. 5-6
4. Morethan6
9. NR/DK

29. Doyouhaveanychildrenlivinginyourhouseholdlessthan6yearsofage?  

29b. 6to12yearsofage?  
29c. 13to18yearsofage?  

30. Whichofthefollowingbestdescribesyourethnicity?  

1. AfricanAmerican
2. Asian
3. Caucasian
4. Hispanic
5. NativeAmerican
6. Other (specify)  
9. NR/DK

31. Areyouemployedfulltime, part-time, presentlyunemployed, retired, orareyouastudent, or
homemaker?  

1.  Fulltime
2.  Part-time
3. Unemployed
4. Retired
5. Student
6. Homemaker
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9. NR/DK
Ifanswer > 2skipQ32

31A. Doyouworkatyourhomeoroutsideyourhome?  

1. Athome
2. Outsidehome
9.   NR/DK

32. Whichofthefollowingbestdescribesyoureducationlevel?  
0. Lessthanhighschool
1. Somehighschool
2. H. S. Diploma/GED
3. SomeCollege
4. Bachelor’sDegree
5. Master’sDegree
6. Ph.D.  
9. NR/DK

33. Whichrangebestdescribesyourannualhousehold (total) incomelevel?  
1. $0-$50,000
2. $50,001-$75,000
3. $75,001-$100,000
4. $100,001-$125,000
5. $125,001 - $150,000
6. $150,001 - $200,000
7. Morethan $200,000
9. NR/DK

THANKYOUVERYMUCHFORYOURTIMEANDCOOPERATION.  WEBELIEVETHATTHIS
PROJECTWILLHELPCITYOFFICIALSPROVIDEBETTERSERVICESTOALLCITIZENS.  

INTERVIEWER, CODEGENDER
1. Female
2. Male
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GreatestSingleIssueFacingMurphyToday

Development (parks, shopping, masterplanning)  

Agoodshoppingcenter.  
Alibrary.  
Allofthehousinglotsaresmaller, sotherearemorehouses. Preferredamoreruralfeel.  
Biggerparks.  
Buildingahighschool.  
Buildingandroads.  
Buildingcommercialbusinessesnexttotheresidentialareas.  
Completingqualityretaildevelopment.  
Crowding, thefieldsarealldisappearing.  
Development.  Moreshoppingcenters.  
Development. (3)  
Developmentofnewareas.  
Developmentofparksandcommunityservices.  
Developmentoftheunpopulatedareas.  
Development. Shoppingandparksandanewcitymanager.  
Don'thaveparks, recreationcenterforallcommunities.  
Economicdevelopment. (5)  
Economicdevelopment - limitedamountofland.  
Economicdevelopment - morebusinesses.   Politics: cityhall, major, citycouncilproblems.  
Economicdevelopmentispoor - lackofdirectionfordevelopment.  
Economicdevelopment, finishingitsretailareaswithqualitybusiness, developingacityof

communitythatunitesthecity.  
Economicdevelopment: Itappearsthatthetailiswaggingthedog.  
Expansion. (3)  
Expansionofcity.  
Expansionofpeoplemovingin.  
Hastwokids, andtheyenjoyhavingactivities, sowouldprefertohavemoreentertainment

venues.  
HaveaKroger's.  
Havingmoreshoppinganddiningsopeoplewillstayintown.  
Howgrowthandnewbusinessarebeinghandled. Thereispoorplanningfornewshopsand

businessesthatareopening.  
Keepinguponhousezoningandbusinesszoning.  
Lackofgoodrestaurants.  
Lackofahighschool.  
Lackofavailableanddifferenttypesofshopping.  
Lackofbroadband.  
Lackofcommercialdevelopment.  
Lackofgoodshoppingcentersandrestaurants.  
Lackofmajorrestaurants.  
Lackofplacestoshop.  
LackofplanforthedirectionofMurphy.  
Lackofpostoffice.  
Lackofrestaurants.  
Lackofretail. (4)  
Lackofretailsources - maintainingeducationquality (publicschoolsystem).  
Lackofretailthings.  
Lackofshopping. (4)  
Lackofshoppingoptions.  
Lackofshoppingplaces.  
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Locationissandwichedbetweenothercities, cannotexpandwell.  
MasterplanofparksandtrailstomakeiteasiertowalkaroundMurphy.  
Maxparkland.  
Moreactivitiesforthecommunitywithouthavingtogotoanothercommunity.  
Moreconsumerbusinesses.  
Moreparks.  
Moreparks.  
Morerestaurants.  
Moreretailshoppingoutlets.  
Moreshopping.  
Morestores. (2)  
Morestores/shoppingcenters.  
NeedaSuperWal-MartandSuperTarget.  
Needformorebusinesses.  
Needmorecommercialgrowth; needwiderroads.  
Needmoreshoppingretailcenters.  
Needmoreupgradinginshoppingcenters, restaurants.  
Needingmorerestaurantsandshops.  
Newgrowth - nothavingenoughrestaurantsandshops.  
Newretailcomplexon544.  
Noparks.  
Noretail, noparks.  
Noshoppingareas.  
Nospacetoexpand.  
Notenoughcommercialbusinessesforthecommunityandapoorparksystem.  
Notenoughfamilyactivities.  
Notenoughrecreation.  
Notenoughshoppingcenters.  
Notenoughshops.  
Notenoughrestaurants, trafficonMurphyRd., sizeofPlanoEastHighSchool (toobig).  
Nottoomanybusinesses.  
Nowheretoshopandnowheretoeat.  
Outofland.  
Parkandrecreationlacking.  
Parkspaceandimprovements.  
Parksandrecreationnotenough.  
Parks, libraries.  
Planformorerecreation.  
Properdevelopmentofvacantland.  
Propertytaxesandmoreparks.  
Providingservices.  
Providingserviceswhilekeepingupwithgrowth.  
Putfamilyrestaurantsin.  
Retaildevelopment. (2)  
Retailgrowth.  
Retailshopping.  
Retailshoppingforfamilyandclothing, highschools.  
Retailshops.  
Revenue, notenoughofabusinessbase.  
Selectionshops.  
Murphycouldusemoreretailandofficebuildings. Morerestaurants. CamefromPlano, soIam

usedtomorestoresandshopsandrestaurants.  
Shopping. (3)  
Shoppingandentertainment.  
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Shoppingcenterstarted6monthsago - andit'sstillnotthere.  
Shoppingcenters.  
Spendmoneyonparksimprovements.  
TheattractingofretailestablishmentsintoMurphy.  
Thedevelopment.  
Theexpansion.  
Thegrowth - shehastogotoPlanoforalotofthingsshecan'tgetinMurphy.  
Thelackofparks.  
Thelackofplacestoshopandeat.  
Themarketplaceisgoingtobringinmorepeopletothecity. Alcoholsaleswereapprovedbythe

citycouncil.  
Themostnegativeisthenewshoppingcenter, andthepositiveistheparksandschoolarevery

welltakencareof.  
Theneedforacitylibrary, bettercityplanningforuseofretailspace, bikepaths.  (Listedin

descendingorderofimportance).  
Theneedforanewhighschool.  
Theretailexpansion. It’sabigissue.  
Theyneedapostoffice!  
Toomanybanks, notenoughdiversity--shopping, restaurants.  

Citymanagement

Abilityofourcitycounciltocommunicatewitheachotherandhelpcitizensandworktogether, we
needunity.  

Bettercommunicationwiththecitizens.  
Betterprioritiesforthecitycouncil, mainconcentrations.  
Buildingcodesandvariantsproblems. Citystructureandcitypeopleareincompetent. Ihaveno

respectforthem.  
Can'tbelievethatthecitycouncilpaidasettlementtogetthecitymanagerout, feelsit'sawaste

oftaxpayers’ money.  
Certainpeopleincitygovernmentfocusmoreonpersonalissuesthanoncityissues.  
Challenge, forthecitycouncilandmayortocommunicateeffectivelywiththecitizensofMurphy.  
Citycouncil.  
CityCouncilandMayorhavingproblems.  
CityCouncilandthemayorarenothandlingtheissuetheyneedtohandle. Theyshouldprovide

sewagewater, fire, police.  Theyarenotdoingthat.  
Citycouncilneedstogettheiracttogether; in-fightingandsmalltownpoliticsneedtogoaway.  
Citycouncil'splanning - citycouncilisamess.  
Citycouncil'sresponsetotheMSNBCinvestigationofpedophiles.  
Citycouncilgettingalong.  
Citycouncil.  
Citycouncilandmayornotgood.  
Citycouncils.  
Cityfinance.  
Citygovernment.  
Citygovernmentissues.  
Citygovernment. Seemstobealotofpoliticalissuesandbackstabbing. Itseemsunusualfora

townsosmallitneedstostop.  
CityHall.  
Cityleadership.  
CitymanagementwiththerecentDatelineissues.  
Citymanager.  
Citymanagerissue.  
Citymanagersandcitycouncilarenotnecessarilydoingagoodjob.  
Citypolitics.  
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Cohesivestrategy.  
Communication.  
CommunicationbetweenCityHallanditscitizens.  
Communicationbetweenthecityandpeopleisnotgood.  
Communicationwithinthecity.  
Conflict.  
Corruptgovernment.  
Disagreementsincitygovernment.  
Divisionincitycouncil.  
Electingqualityleadershipthatwilltakethecityinapositivedirection.  
Feelsthemayorisnotdoinganadequatejobasthecitymayor; don'tthinkheunderstandshowto

runacity.  
Fightingamongthedifferentcouncilmembersandcitymayor.  
Financialinstabilityinthegovernment.  
Financialmanagement.  
Findingadecentcitymanagerthatknowshowtoreadcontractsanddoesn'tgetsabotagedbythe

NorthTexasWaterDistrict.  
ForasmalltownMurphycertainlyhasalotofpoliticalstrife.  
Gettingasmoothtransitiontoprofessionalmanagementofthecitygovernment.  
Gettingcitymanagementstabilized.  
Gettingtoopolitical; alwaysreplacingsomeone. Can'ttheyfindsomeonetodothejobrightbefore

appointingthem.  
Governmentofficials.  
Governmentissues.  
Growingpainsforcitymanagement.  
Havingqualifiedpeopletoleadthecity, bothincitycouncilandcitymanagement.  
Havingitpubliclyannouncedincreasedtheanimosity.  
Hopesnewcitycouncilwillstoparguingandworktogetherwithcity.  
Howthecitycouncilmembersgetalongwitheachother.  
In-fighting (peoplenotgettingalong, questioningmotives) atCityHall.  
Integrityingovernment.  
Issueswiththecitymanager.  
Issueswithpolicedepartmentandrealestatevalues.  
Ithasbeenthelackofleadership.  
It'sthenewcitycouncil, hopingthatthey [goin] therightdirection, i.e., bringinsomeupscale

businessesthatwillhelpwithtaxestherebygivinghomeownerssometaxrelief.  
Keepingacitymanagerlonger.  
Lackofadultleadershipincitycouncil.  
Lackofauthoritybygovernmentalandstaff.  
Lackofcommunicationbetweenthecitymanagerandtheresidents.  
Lackofcooperationwithinthecityandbetweenothercities.  
Lackofunityamongcitycouncilmembersandpoliticalgroups.  
Leadership. (3)  
Leadershipisweak.  
Leadership: poorleadershipincitygovernmentcomparedtoothercitiessuchasPlanoorAllen.   

Financiallyirresponsibleandnotpeople-focused.  
Leadership:  theproblemswe'vebeenhavingwiththecitymanagerandwhattheyaregoingtodo

aboutit.  
Limitedvisibilityofelectedofficials.  
Localgovernment. City'smentalityisnolonger "country" theywanttobea "bigcity". Theyareso

engrossedwithamentalitytobeabigcitywhenwearen't.  
Mayorandcouncilthatwilldosomethingforthecity.  
Mayorisweak.  
Murphycouncilboardcan'tcometoaconsensusonhowtogoaboutdealingwithissues.  
Murphyisalmostbankruptduetolawsuits.  
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NeedtohaveresponsibleleadershipinCityCouncil.  
Newlyelectedinexperiencedcitycouncil.  
Nooneincitygovernmentgetsalong.  
Ourcitycouncil.  Therehavebeenalotofchangeswhichshouldbegood.  Theoldmayorneeds

togetoutofthepicturecompletely.  
OurDatelinescandal, andthemanagementoftheleadershippositionsofthecity.  
Ourpoliticalsystem, we'vehadproblemswithourcitymanagerandthat'sbeingresolved, still

someunderlyingproblemswithourcitycouncil.  
Outsideinfluences: societyunderpressurefromoutsideinfluences, example: immoralworld.  
Overspendingbythecitygovernment, i.e., largecitygovernmentbuilding, waytoobigforthesize

ofMurphy.  
Politicalatmosphereisnotgood.  
Politicalcohesiveness; citycouncilisfightingtoomuch.  
Politicaldivisionwithformercitymanager, withthecurrentoneandtheonethatleft.  
PoliticalhagglingwithCityHallandboardmembers.  
Politicalpopularity, councildoesn’tgetalong.  
Politicalupheavalbetweencouncilandcitygovernment - betweenpolicedepartmentandcity

council.  
Politics. (2)  
Politics: growingcityandthepoliticsarerequiredbut...  Everythingelseisdoingwell.  Watchthe

city'sspending.  
Politics, managementfromthecityispathetic.  
Politics, ourcitycouncilandgoverningbody.  
Poorcitymanagement.  
Probablythecounciltosettledownandworktogether.  
Problemsbetweencitycouncilandelectedofficials.  
Responsiblecitygovernment.  
Seethegovernment/citycouncilgetalongwitheachother.  
Stabilityofthepolitics.  Seemedliketherewasalotofturnover, didn'tseemverystable.  
Straighteningoutofcityadministration.  
Thatthecitycouncilandthestaffcanworktogethertoimprovethequalityoflifeinregardstothe

marketplaceandtheflowofthecityandmakingitworkhereinthecity.  
Theamountofmoneythatthegovernmentspends.  
Thecitycouncil.  
Thecitycouncilandmayorgettingalongandworkingtogether.  
Thecitycouncilgettingalong.  
Thecitycouncilhastheirownprivateagenda, aren'ttakingtheinitiativetodowhat'sbestforallof

thecitizensinthecityofMurphy.  
Thecitycouncilisinexperiencedanddoesn'tknowhowtofilltheneeds; overstaffingand

understaffingthewrongdepartments.  
Thecitycouncilandthewaterrestrictionsneedimprovement.  
Thecitymanager.  
Thedecisionsmadebythepeopleincitygovernmentwhethertheymadetheirdecisionsbasedon

personalneedsorwhatthecityneeds.  
Theinabilityofthecitygovernmenttogetalong.  
Thein-fightingamongstthecityleadershipandthecouncil.  
Theinfightingbetweenthein-councilandthemayor.  
ThemayorandtheCityCouncilarenotunited.  
Thepoliticsaretooone-sidedforcitymanagementandcitycouncil.  
Thepublicdisplayofdisagreementwiththecityleaders.  
Therecentphaseofpoliticalmayhem.  
Thesplitinthegovernment.  
ThereneedstobemoreunityatCityHall.  
Toomanyproblemswiththecitycouncil.  
Unifiedpurposeadoptedbythecitygovernment.  
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Infrastructureandroads

544andMurphyRoadisterrible.  
Accesstohighways.  
BarricadesonBetsyRoadfor2years.  
Beautificationofroadways.  
BringinglightrailtoMurphy.  
CalledtheCityofMurphybecauseofabrickwallthatshehasanissuewith.  
Cityneedstogetaheadofthetrafficcongestion.  
Concernedabouttheinfrastructure, inregardstogrowth.  
Congestiononstreets.  
ConnectivitytoDARTrailsystem.  
Controllinggrowthandtraffic.  
Globalwarming: rainpatternsanddroughts, congestion.  
Heavytraffic.  
Infrastructure, someofthesmallerroadsneedtobereplacedratherthanrepaired.  
Infrastructure.  
Murphyisn'tconsideredacityonalotofdatabases; itisconsideredPlano.  
MurphyRoadimprovement.  
MurphyRoadisonelaneeitherdirectionwithnoshoulder. Thetownsizeisgrowing, andthey

needtoexpandtheroad.  
MurphyRoadistoosmall.  
MurphyRoadneedstobeexpanded.  It'sreallynarrowandthespeedlimitistoohigh.  
Needstreetandmedianimprovements.  
Nosidewalksinmyneighborhood.  
Nosidewalks.  
NostreetlightsonMurphyRoad; couldcauseaccidents.  
NorthMurphyRoad. Talkingaboutwideningandnothingisbeingdone. Amen.  
Notenoughlighting, andthetrainhasbeenpassingthroughlateatnightthroughtheearlymorning

hours.  
Poorplanningonroadways, sizeoflanesandmedians.  
Publictransportation.  
Roadconstruction.  Notenough, theyneedtowidenMurphyRoaddesperately.  
Roaddevelopment, notsafe.  
Roadimprovement, anylibraryinplans.  
Roadissues.  
Roadstructures.  
Roadsandtraffic; NorthMurphyisnotdevelopedintothreegoingbothwayslikethesouthendis.  
Roadsbetter - easiertopaybills.  
Roadsnotwideenough.  
Roads. (3)  
Roads. Thecityneedstobewell-connected.  UsingtoomanyFMroads, therearenoshoulders.  It

isriskyduringstormyseasonsorsnow.  
Sizeoftheroads.  
Streetplanning, streetbarricadesbeingleftoutfortoolong.  
Thedevelopment; moreinfrastructure.  
TheimprovementofNorthMurphyRoad.  Itneedstobewidened.  Pleasedonotuseatunnelin

theimprovement.  
Thepoorconditionsoftheroads - theirabilitytohandlethetrafficispoor. Theoverallconditionof

theroadsispoor.  
Thepriceofthewater, andthereneedstobetworight-handlanesatintersectionofMurphyNorth

and544.  
Theroadsandnotenoughpolice.  
Theroadsaregrowing, butthemaintenanceisnotkeptup.  
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Thestreets - they'recracking, alotofdepressionsinstreet. Veryirregularandunsightly.  
Thestreetsandstreetlightsarenotthere.  
Thetrafficandspeeding.  
ThewideningofMurphyRoadandthetrafficflow.  
Therearemoreandmoreaccidents.  
Thereareroadsthatneedtobeexpandedbecausethecityisgrowing.  
TherearesomemajorintersectionsinMurphythatarebackedupeveryday.  
Toomuchtraffic.  
Traffic - it'shardtogetanywhereatcertaintimesoftheday.  
Trafficandgrowth.  
Trafficat544andMurphyRoad.  
Trafficcongestion. (3)  
Trafficcontrol. (3)  
Trafficinmajorintersections.  
Trafficisbecomingaproblem.  
Trafficissues.  
Traffic, animalcontrolcode, andcompletingtheparksmasterplan, pedestrianaccessonstreets

crossings), destructivepolitics.  
Traffic.  It'sgettingharderandhardertogetaround.  
Traffic. (30)  
Traffic; roads.  
WidenMurphyRoad.  
WideningofMurphyRoad.  
WouldlikethehaveDARTbusesinMurphy.  

Growthandbusiness

Afamilyacrossthestreetthathas6-7vehicles:  4inthestreet, largetrucks.  Theyparkinfrontof
afirehydranteveryday.  Thehomeissupposedtobeasinglefamily.  

AllowingbeerandwinetobesoldinMurphycitylimits.  
Attractingbusinesses.  
AttractingqualityshoppingtokeeptaxdollarsinMurphy.  
BeingabletocareforallofthepeoplemovingintoMurphy.  
Bettereconomicgrowth.  
Bringinbusiness.  
Business.  
Businessdevelopment- gettingtaxbasedbusinesses...sotaxescanstayhere.  
Challengeofgrowth: howtohandledevelopmentsoit'scomfortableforeveryone.  
Citygrowth.  
Cityisn'tcapableofhandlingthegrowtheconomicallyorefficiently.  
Cityplanning. Visionforthecityandhavingthecityworktogetherandhavingacoherentviewof

whatMurphywouldlooklike.  
Cityresources, fundingforthecityresources.  
Dealingwithdevelopmentandattractingmorebusinesstothecity.  
Doesn'thandlegrowthwell.  
Economicandpopulation, growthproblemsinMurphy.  
Economicgrowth.  
Economicgrowth.  
Expandingveryfast, buildingmosque--feelsthatitwillbenegative, trafficbadandgettingworse,  

talkaboutexpandingroadsbutneverhavein5years.  
Futureplanning.  
Gettingtherightkindofbusiness, butdoesn'tattractcrime, forexample: Hootersandhardliquor

stores.  
Gettingtoobig.  
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Growingpains; citykeepingupwithgrowthandtryingtocontinuehighstandards.  
Growingpopulation.  
Growingtoofast. (2)  
Growth. (9)  
Growthdevelopment.  
Growthinpopulation.  
Growthofthecity.  
Growthseemstohavestagnated.  
Growth, numberofpeoplecomingin, numberofbusinesses. Consideringthequietneighborhood

thatIthoughtIwasgettingintoIdon’tliketheideaofMurphybeing "Mini-Plano."  
Growth; theystillhavetoworkontheroadsandthatstuff.  
Handlinggrowth. (3)  
Housingassociationduesaretoomuchwithnovalueorservicesrendered.  
Howtomanagegrowth.  
ItseemslikeMurphyisbecomingoverpopulated.  
It'sgrowingsofastthatitisnotkeepingupwiththeneedsofthepeople.  
Justimprovethebusinesscommunity.  
Keepingupwiththegrowth.  
Lackofdevelopmentcontrol.  
Lackofproperty.  
Learningtodealwiththegrowthofthecityandfindingoutwhattodowithit.  
Managingalongtermidentity.  
Managinggrowthwillbeaproblem. Thecitywillneedtomonitorthepopulationinaccordancewith

theexistingfacilities.  
Managingtheexpansionofthecity.  
Managingthefuturegrowth.  
Marketplace.  
Movingtoomanypeoplein.  
Needstoembracechangeandputtogetheraplantogrow.  
NotmuchmoreforMurphytoexpandon.  
Overbuilding.  
Overpopulation.  
Populationdensity.  
Populationgrowth.  
Propertyvalue.  
Propertyvalue - retailsources.  
Rapidgrowth.  
Rapidgrowthrate.  
Remainingpeacefulandcountrystyleliving.  
Sellingalcohol, thecityshouldremaindry.  
Thegrowthhascreatedsomeissueswiththecitygovernment.  
ThegrowthofMurphyhasbeentoofast. Murphyhaslostitssmall-townfeel.  
Thelotsthatthedevelopershaven'tbuiltonyetareoftenovergrown; thecityneedstoregulate

grassheight.  
Thesmallresidentiallotsthatarebuildnow - it'sgettingovercrowded. Morepeoplethanspace. It's

becomingalargecityinsteadofanicetown.  
Toofastgrowthintooshortoftime, watersupplyrationing.  
Toomanyhomesbeingbuilt.  
Toomuchbusiness (retailandthings).  
Toomuchgrowth.  
Typesofbusinessesthecityisallowinginandwhotheyareturningawayisanissue.  
WhydoesthecityofMurphyneedanewbankintheWestMarketplace?  

Policeandcrime
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Changeofattitudeonthepolice.  
Cityisgettingbigger, sothereisafearofmorecrime.  
Citymanagerresigned. SomethingmaybeshouldbedonewithChiefofPolice. Addressthat

managementissue.  
Crimerategrowth.  
Gettingfriendlypolice.  
Hopethatthecitypolicechiefdoesnotgetremovedfromhisoffice.  
It'ssafetoraisechildrenhereaswell.  
Judicialsystemisinadequate.  
Lackofconfidenceinthepolicedepartment.  
Makingsureourchildrenaresafe.  
Pedophiles.  
Policechief.  
Policechief: doesnotfeelsafewithhim.  
Policedepartmentisaspeedtrapanddoesn'tadmitit.  
Policedepartmentneedstobecleanedup, doesnotfeelsecure.  
Policedepartmentpullingoveralotofpeopleforspeeding; couldbemorepolite.  
Policeforceandtheirwillingnesstosacrificeourchildrenforatelevisionshow.  
Policeforceisheavyforthesizeofthecity. Thiscausespeopletoavoidthecity.  
Policewritetoomanyspeedingtickets.  
Sexualcaseacoupleofmonthsago.  
SomecriminalsmovingtoMurphy.  
Suitabilityofthepolicechief.  
Thecityneedstokeepcrimeout.  
Thepolicechiefisincompetent, needstobereplaced, andhehasbroughtinseveralotherpeople

withhimwhoaren'tgoodandneitherarecityattorneys, theyalsoneedtobereplaced.  
ThePoliceDepartmentconcerningtheTVprogram.  
Thepolicehaveaverybadreputation.  
Theremovalofthepolicechief.  
Thescamforthesexualpredators.  
Therearemanychildrenwhoarecreatingtroubleintheneighborhoods, andtheirparentsdon't

care.  
Toomanyofficersonhighwaypatrolgivingtickets. Wouldliketoseemoreofthemin

neighborhoodsandotherplacesbesidesmainlyonthehighway.  
Waytoomanyspeedtraps; policespendtoomuchtimecatchingspeedersonhighwaysandnot

enoughtimeinschoolzones.  
Weshouldhavemorepoliceonpatrol.  

CityServices (utilities, taxes)  

Cityutilitiesareaproblem.  
Codeenforcement.  
Costofutilities.  
Developingabusinesstaxbase, ratherthanahomeownertaxbase.  
Hightaxes. (2)  
Managingitswatersupplydependentononesinglesourceofwater.  
Medicalcare, hospital, doctors, etc.  
Morecityservices.  
Permitting, zoning.  
Ratesforutilities.  
Respondtorequestsmorereadily, especiallyinCityHallaboutmosquitoproblemsinstanding

water.  
Taxbase.  
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Taxrate, propertytaxrate.  
Taxes.  
Therecyclingcollectionservicesneedstosupplylargertrashcarts.  
Water.  
Waterpressureislow.  
Waterresources.  
Waterrestrictions.  
Wateringstandards. Stillawaterrestrictionafterhighamountsofrain.  

Qualityoflife/small-townfeel

Costofliving.  
Countryliving.  
Ensuringthatthereisaqualityoflifewithinthecity.  
Feelsthecityisinthemiddleofnowhere. Asmallcountrytown.  
IwanttoseeMurphykeepits "smalltownfeeling." IhopethatcitycouncilwillnotallowMurphyto

havea "bigcityatmosphere."  
Justthatit'ssmall.  
Peoplearenotveryfriendly. Andtheydon'thavethebestschools.  
Rudenessofthecitizens.  
Senseofcommunity.  
Smallsize.  
Toomuchnoise.  
Wentfromruraltoheavilypopulatedtown, questionsonzoningdecisions.  
Youcannolongerrideyourhorsearound. Nolongeracountryplace, acity, anextensionof

Dallas.  

Schools/Education

Education.  
Elementaryschoolscloserby.  
Schools. Needmoremiddleschoolsandhighschools.  
Thecityhasnoelementaryschool.  There'snochoiceinelementaryschools.  Alltherecyclables

gointothesametruck--there'snouseintwodifferentbins.  
Thefundingforschoolsisalittleshort.  
Therewillbeaneedforajuniorhigh, andtheabilityforMurphytomakeitsowndecision

pertainingtowater, basedonthisyear.  
UndergroundtunnelinfrontofCityHallthatchildrenwalkthrough, doesn’twantit.  
WouldliketoseethecityofMurphyhaveitsownschooldistrictandnothaveitbesplitbetween

twodistricts.  

Other

Ilikethepeople.  
Illegalaliens.  
Influxofforeignfamilies.  
Notalotminoritiesinoffice.  
Office.  
Theinfluxofforeignnationals.  
Thepostaldeliveryservice.  
TheracialdivideinMurphy. Beforethereweren’tmanyminoritiesinthearea.  
Toomanyvacanthouses; fearsitwilldrivedownhousevalues.  
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SingleMostImportantImprovementYouWouldLiketoSeeonCityofMurphyWebSite

Improvenavigation/search/updateWebsite/onlinebillpay

Abetter-lookingpage.  
Aclearersitemap.  
Aplacetosignupfornewsletter.  
Abilitytorequestservices.  
Accountforwaterusagehistory.  
Beingabletonavigateitandbeabletoretrieveinformationusingaprogramsuchasasearch

engine.  
BetterFrontPage/easiernavigation.  
Bettermenus; itwasdifficultfindinginfoonwaterrestrictions.  
Bettersearchengine. (2)  
Easeofsearchengine.  
Easeofuse.  
Easeofusegoingbetweendepartments.  
Easierserviceononlinewaterbillpay.  
Easiertofindspecificinformation.  
Easiertofindstuff.  
Easyaccesstocontactinfo.  
Findingcontactinformation.  
Getreverseoffthebackgroundfromthefrontpage.  
Homepageshouldhaveeasyaccesstocurrentnewsanddevelopments, etc.  
It'stoocluttered. Toomanylinks.  
Justaspecifictabfortrashpick-up/recycling.  
MakecityaccessibletocitizensthroughtheWebsite; bettercontactforcityservices; better

customerservice.  
Makeitmorecolorfulandinviting.  
Makeitmoreuserfriendly, pictures, etc.  
Makingiteasiertolookupcitycodes (ex: codesforbuildingafence). Overall, bettersearch

capabilities.  
Moreaboutonlinebillpay.  
Moreaccessibility.  
Moreflashandlifestylepicturesandnotsogovernment.  
Moreinformationandlaidoutbetter...easiertogettotheinformation.  
MoreinformationaboutTexasandlinkstootherWebsitestopopularareas.  
Morelinkstoothersites.  
Moreuserfriendly.  
Moreuserfriendly, needstomoreinteractive (hardtofindnecessarylinks).  
Moreuserfriendly. Linksneedtobewell-updatedeverytimethere'sachange. Moreinformation

aboutdifferentparksavailable (notallbeingused). Havemeetingminutesonweb.  
Muchmoreintuitiveanduserfriendlyinterfacedesignedbyprofessionals.  
Navigation.  
Navigationandorganization.  
Needstoeasiertouse, navigationissues. Contactinformationneedstobemorereadilyavailable.  
Notclearenough. Forexample, itwashardtofindthedaythewaterbillwasdue, andshouldbe

simplified.  
Organization.  
OverallappearanceofWebsiteisnotgood.  
Paywaterbill - moreeventsforcity.  
Seemstorunreallyslow.  
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Theyneedtogiveyoualotmoreinformationandmakeitalittleeasiertouse.  
Tome, theWebsiteneedsmoreintuitivenavigation. Idon'twanttohavetothinktoomuchabout

wheretofindwhatI'mlookingfor.  
Upgradetheonlinebillpaysystemsofirewallsystemsdon'trejectit.  
Websiteneedsamake-over, lookschildish.  
Whenwewereunderwaterrestrictions, itwasdifficulttogetdirectlytothewateringschedule.  

Betterandmorerecentinformation/morefrequentupdates

Accurateinformation - theinformationthatthepublichearsaboutshouldbepostedatthesame
timeontheWebsite.  

Beingabletolisteventsimmediately, andtohavemoreinformation.  
Betterelectioncoverage.  
Betterinformationonwaterrestrictions.  
Betteroverallinformation.  
Completeinformationpostings.  
Constructionprojectandtheinformationseemed8monthsold; wouldlikeupdatedinformationif

possible.  
Dailycouncilmeetingupdates. Newinformation!!  
Doingthesurveyonline.  
Easiertoaccess, moreuptodatenews.  
Generalinformationpage, updates.  
Iwouldliketoknowifthereisanythingaboutsafety. Letusknowrightaway.  
Iwouldliketoseemorein-depthinformation.  
Informationcurrent, libraries.  
Informationpostedasquicklyaspossible.  
Informationpostedquicker.  
Keepingcontentcurrent, timelinessofpostingnews.  
Keepingituptodate, visualdesign.  
Moreaboutwaterrestrictions.  
Morecitizensurveys.  
Morecontentandupdatedfrequently.  
Morecurrentinformationonconstruction.  
Moredetailofcityevents.  
Moredetailedaboutthecity'spolicies, changes, improvements.  
Moredetailedinformation.  
Moreinteractionwithcitizens; forum.  
Morequickupdates.  
Moretimelyanddetailedinformation.  Theyoftenputonelinewithoutgoingintodetailaboutwhat

isgoingoninCityHallandwithcityofficials.  
Moretimelynewsupdates.  
Moretimelyupdatesofcitycouncilmeetings.  
Moreuptodateinformation.  
Moreusefulinformation, likebuildingcodes, proceduresforbuildingpermits.  
Needstobeupdatedmoreoften.  
Providebetterormoreinformationonfuturedevelopments.  
Recentupdatesonwhat'sgoingoninthecity, theschoolsystem.  
Someoftheinformationisoutdated - keeptheWebsitemoreup-to-date.  
Theyshouldupdatethephonenumbers.  
Updatemorepromptly.  
Updatedandcurrentinformation.  
Updatedinatimelymanner.  
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Updatedinformationonadailybasessuchimportantbreakingnews.  
Updatedinformation. (2)  
Updatedquicker.  
Wouldliketoseemoreimmediateupdates.  
Wouldliketoseemoreinformationaboutwhatkindofthingsarehappening, more

communication.  

Morecity/neighborhoodinformationandservices

Addinneighborhoodhomeownerassociations.  
Astheygetmorebusinesses, adirectoryofbusinessesonline.  
Betterdirectory.  
Citizenimpact, opportunitieslikekidseventsorjobs.  
CityofPlanoinformationtakenoff.  
Communityinformationanddifferenttypesofprograms.  
Currenteventsgoingoninthecity.  
Generalnews.  
Haveinformationaboutthecriminalactivitiesgoingonintheneighborhood.  
I'mreallyinterestedinthenewcomplexesonMurphyRoad, thedevelopmentofthem.  
Informationoncompetitiveutilities.  
Informationontraffic, roads, services.  
Informationonupcomingevents, especiallykidsevents.  
Informationonwhat'sgoingoninthecityandeasieraccesstowhothecontactsare.  
Informationthatismorekidandfamilyfocused.  
Listingofchildren'sactivities.  
Moreadvancenoticeofspecialevents.  
Moreeventsforfamiliesandinthecity.  
Moregeneralinformationaboutthecity.  
Moregeneralinformation.  
Moreinformationaboutactivitiesinthecity.  
Moreinformationaboutcommercialandretaildevelopmentandmasterplanofthecity.  
Moreinformationaboutthingsgoingoninthecommunity.  
Moreinformationonupcomingorcurrentcityprojects.  
Moreinformation, there'salotofinformationabouteachbranch (parks, etc.). Justmoreofwhat's

goingonineachneighborhood.  
Morenewsaboutdevelopment, roads.  
Morenewsaboutnewdevelopments; bothcommercialandresidential.  
Morespecificinformationonlocalevents.  
Morestreetinformation.  
MoreuptodateinformationonMurphyRoadandthenewshoppingcenterthat'scomingin.  
Neighborhoodactivities.  
Newsonwhatishappeninginthecityintermsofeconomicdevelopmentandothernews.  
PublishdevelopmentsinMurphy.  
Resultsofactionstakenbythecityafterimportantdecisionsaremade.  
SeemoreinformationonwhatisgoingoninthecityofMurphy.  
Showfutureplansforthecity.  
Somethingthattellsofallnewconstructionsgoingon, i.e. zoningsite, whoitisandwhattheyare

building, andwheretheyarebuilding.  
Specificsectionforanimalcontrol.  
Theyshouldgivemoreinformationtothecitizensaboutthenewmarketplacesbecausethereare
alotofpeopleaskingquestionsandit'srumorsandwordofmouth.  

Tobe "whatweareplanningonbuilding" section.  
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Upcomingconstructioninformation.  
Updateallthenewsgoingonintheneighborhood.  
Wouldliketoseemoreinformationaboutparks.  

Informationanddetailsfromcitycouncilmeetings

BetterexplanationoftheCity'slongtermvisionandshorttermgoals.  
CitycouncilmeetingsfilmedandbroadcastedontheWebsite.  
Citycouncilnotes.  
Councilmeetinginformation.  
Easieraccesstoagendasandminutesfortheboardsandcouncils.  
Easieraccesstothecityofficials.  
Livestreamingorarchivestreamingforcitycouncilmeetings.  
Meetingreportsmadebetter.  
Minutesfromcitycouncilmeetings, policereports.  
Morecurrent, andthorough, postingsregardingcitycouncilmeetingsandminutes.  
Moredetailsaboutcitycouncildecisions.  
Moreinformationaboutcitycouncilmeetings, moredetailsaboutcitybusiness.  
Moreinformationabouttherealissuesthatthecouncilisinvolvedin.  
Moreinformationaboutcurrentissuesbeingaddressedbythecouncil - minutesfromcouncil

meetings.  
Moreinformationonthedirectionthatthecityistaking, moreinformationonwhat, orwhatnot, the

citycouncilmembersaredoing.  
Moreofaninteractivesystemtoallowcitizenstospeaktothecitycouncil, awayforthecitizensto

actuallybeheardandmakeadifferencewiththecouncil.  
Moretimelypostingoftheminutesofmeetings; streamingaudioofproceedings.  
Moreup-to-dateandcurrentinformation, minutesfromcitycouncilmeetings.  
Moreupdatesoncitycouncilmeetings.  
Outcomesoftheminutesfromthemonthlycitycouncilmeetings.  
Populationandcitycouncilmeetingnews.  
Summariesofthecitycouncilmeetings.  
Theminutesofcitycouncilmeetingsaddedsooner, aswellasalivestreamingbroadcastofthe

audioofcitycouncilmeetings.  
Updateaboutcitycouncilinformation.  
Videocastofcitycouncilmeetings.  
Videoclips, streamingvideoofcouncilmeetings, citizeninformationratherthanasterile

governmentwebsite.  
WanttounderstandmoreaboutwhatthecitycouncilisdoingforthecityofMurphy.  
Wouldliketoseetheminutesofcitycouncilmeetings.  

Contactinformation/promptresponses

Citytorespondtofeedback.  
Getfasteranswersfrome-mail.  
Moreinteractionbetweentheuserandthecity. Ifapersonweretoposequestion, wouldlikea

response.  
Suggestions.  
WaytocontactcitythroughWebsite.  

Weather

Weather.  
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PurposeofContactingtheCity

PoliceDepartment

Aboutabarricade.  
Askedquestion, refusedtosaywhatitwas.  
Askingaboutinformationonclearingaticket.  
Calledtoreportacrime.  
Cheatedonconstructionbycontractor.  
Complainedaboutpeopledrivingtoofastinresidentialneighborhoods.  
Continualproblemwithspeedingteenagersonstreet, wantsspeedbumpsadded.  
Emergency.  
Fire.  
Foundlostdoginmyneighborhood.  
Generalinformation.  
Hadsecurityalertstwoorthreetimesandpolicehadtocheckwhathadhappened.  Citizenhadto

filloutformtogivethempermissiontoenterhome.  
Hadsnakeinthehouse.  
Issueswithneighborsviolatinganimalcode.  
Loudneighbors.  
Municipalcourt.  
Neighborhooddisputes.  
Neighborhoodhadblockparty, daughterdrivingdownstreetwasharassedbysomeofthemenat

theparty.  
PeoplewalkingdownMurphyRoadduring4thofJuly.  
Personalnature.  
Police.  
Police - aboutsuspiciousactivity. Water - repairingmeterrequest, andutilitydepartment - repair

request.  
Publicdisturbance.  
Reportedasmashedwindowonaneighbor'scar, andherdaughterreportedsomekidsshooting

nerfballsathercaratnight.  
Reportsuspiciousbehavior.  
Reportedthatminorsweretrespassing.  
Safetyissues.  
Sawsomeonespeedingdownthestreet.  
Shelivesoncul-de-sac; peopleweredrivingonhergrasstogettothestreet.  
Solicitingintheneighborhood.  
Somevandalismonneighbor'sthings.  
Speedersinschoolzonesalmosthitkids.  
Speedingdownstreet.  
Speedinginmyneighborhood.  
Speedingonresidentialstreet.  
Speedingontheirstreet.  
Speedingresidential.  
Speedingtrafficinourneighborhood.  
Speedingviolation.  
Suspiciousmaninthemiddleofthestreet.  
TheDatelinestingandsuspiciousactivity.  
ThoughtIheardagunshotintheneighborhood.  
Togiveinformationaboutapolicesting.  
Toocoordinateacitywideevent.  
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Unsafetrafficonmystreet.  
Wrotealetter.  

Utilities, other

AproblemwiththeconstructiononBetsyLane.  
Allofthewaterwasoffbecauseofsomeproblemwithwater. Couldnotcontactthewater

company. ButdidgetinformationfromCityHall.  
Askedhowandwhattosetupforutilities; startingnewservice.  
Calledanumberaboutwaterrestrictions, butdidn'tgetacallback.  
Calledtofixstreetlight.  
Clarificationofwateringrestrictions.  
Daysandhourstowaterlawns.  
Generalinformation.  
Gotaticketforwateringonthewrongday.  
Hadaquestiononwaterrestrictions.  
Hadnotreceivedit.  
Hadproblemgettingacallbackfromthecity.  
Hadsomeinhome, poolwasleaking.  
Havetrashtakenaway.  
Iwascitedforhighweeds.  However, thecityownedthepropertywherethehighweedswere

located.  
Informationonwaterscheduleandpayingbills.  
Neededanadditionalrecyclingbin.  
Problemswithanaccountnumberonwaterbill.  
Publicworksdepartment - drainage.  
Recycling; neededtoknowhowtorecyclesomeitems.  
Regardingourwaterhavingbeencutoffbymistake, cutusoffinsteadofoneofourneighbors.  
Sheneededtoaskabouttrashpickup.  
Standingwaterinouryardandneighbor'syard; themosquitoesthatresultfromthestandingwater.  
Theyshutoffmywaterwithoutwarning, andtheyneedtobealittlemorecompassionate.  
Trashpickup.  
Wastemanagement.  
Water. (2)  
WaterDepartment; floodinginheryard.  
WaterDepartmentforclarificationondroughtrules.  
WaterDepartment - receivedaticketforwatering.  
Waterneededtobeturnedbackon.  
Waterrestriction.  
Waterrestrictionschedules.  
Waterrestrictions.  
Waterservice, leakoutsideofhouse.  
Water, therewasaleakthatwasthecity'sfault, butherhusbandhadtoproveit; theydidn't

believehim.  
Water, trashservicesandanimalcontrol.  
Waterviolation.  
Wehaveabigelectricalboxinfrontofusandtherewaswaterunderneathitbecauseofflooding.  
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CityManagement

Astreetlightwasout, andastreetsignwasgoneforover6months.  
Buildingcodes.  
BuildingDepartmenttogetapermit.  
Buildingpermit. (4)  
Buildingpermitsthathavebeenallowedintheneighborhood.  
Codeenforcement.  
Codeenforcement - gettingneighbortocomplywithcode.  
Codes & Enforcement:  Somebodyleftarefrigeratoroutontheiryard, itwasonitsbackandthe

doorwasopen. Codes & Enforcementhaditturnedover.  
Contactroads.  
ContactedCitySecretary.  Ididanopenrecordsrequestfordocumentsgeneratedbyelected

officials.  
Datelinestingoperations.  
Economicdevelopmenttoencouragethegrowthintheeconomy.  
Getpermissiontoexpandfence.  
Ijusthadavarietyofquestionsaboutavarietyofsubjects.  
Informationoffice, findoutwhatlocalis.  
Inspectors, issuewiththehouse.  
Landscapingissues.  
Lotsarenotmowedandthelotpeoplehere [?] isnotmaintained.  Don'tmakebuildersmaintain

properties.  
Neighborhoodneededschoolzonesigns, speedlimitsigns, schoolcrosswalkcrossings, and

cleaningupthegreenway (medians).  
Peopleparkinginfrontofhouse.  
Planning & zoningandthecity'smasterplan.  
Planningandzoningforzoningquestionsaroundwhatthingsarebeingbuilt.  
PlanningandZoning; homeownerviolationofthecitycodes.  
Regardingabackyardstorageshed.  
Reportedtallgrassonpropertynextdoor.  
Streetsignage.  
Themanageraboutschoollightsandthecitycouncilaboutthepredatorsting.  
Toexpressopiniononacitymanner.  
Tofindoutaboutconductingagaragesale.  
Trashpick-up.  
Waterdrainage.  
Zoning.  

AnimalControl

Asnake.  
Animalcontrol - straydoginneighborhood.  Parksdepartment - contactmadeaboutemptylotto

bemadeintoapark.  
Animalcontrol, reportalostdog.  
Dogoutinthestreets.  
Dogsbarking.  
Foundstrayandtheirdogsgotout.  
Fox.  
Hadapossumintheyard.  
Hadsomebirdsinventsthatneededtoberemoved.  
Hadsomekindofanimalcomeintheyardatnight. Couldn’ttellwhatkinditwasandanimal

controltookcareofit.  
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Loosedogsintheneighborhood.  
Lostanimal.  
Needtohavesomeonecomeandgivethemacageandthenpickupananimal.  
Neededhelpgettingridofsnakeandraccoon.  
Neighborhooddogsbarkthroughoutthenight.  
Neighbordog.  
Ourneighborhasadogthatbarksconstantly. Ihadcalledseveraltimes, theytookcareofitfor

me.  
Rabbitsonhisproperty; citywon'tdoanythingaboutit.  
Several. Barkingdogsthroughoutthenight. Askfortagsfordog.  
Skunkinheryard.  
Skunk.  
Smallanimalneededtoberoundedup.  
Toreportlostanimals.  
Tryingtogetridofaskunk.  
Twoloosedogs.  

Trafficandstreets

CapitaldevelopmenttofindoutwasgoingonMurphyRoad.  
Installingastopsign.  
Itwasaboutthestreetlights.  
Orderofrecyclingbin.  
Publicworks. Toldthemthestreetlightwasburntout.  
Regardingthetrafficlights (censorsnotchanging).  
Roadmaintenance - potholesandroadsarefallingapart.  
Signals/Lights: alightthattakestoolonginonedirection.  
Speedingdownthestreet.  
Streetinservices, streetproblems.  
Streetmaintenance.  
Thestreetsignshadturnedbecauseofhighwinds.  
Trafficcontrol.  
Trafficcontrol. Stoplightwasoff-timeatHeritageand544, andastopsignwasknockedover.  

CityCouncil

CommunityServices: ConstructionoftheMurphyMarketPlace.  
Communityservices: Verizonboxbetweenhisandhisneighbor’shouse. Tryingtogetitfixed.  
Elections.  
Expressaconcern.  
Firingofthecitymanager, andtheunderpassonMurphyRoad.  
Regardingthestingoperation.  
Speedingintheneighborhood.  
Supportthesting.  
Toaskquestions.  
Waterrestrictions.  

ParksandRecreation

Homeowner’sassociationevent (parksandrecreationdepartment).  CityofMurphywasdifficultto
dealwith - notcustomerserviceoriented.  
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Parkonmystreetneedstobealteredbecausetheswingsaretoohighforthekidstoreach.  
Parks - Donotrecallpurpose.  
Parksandrecreation: askedtoupgradeparksinsubdivision.  
Parksandrecreation.  
Parks:  WhatthespacewasgoingtobeusedforoftheWaterPlant.  
Publicparks, purposewastocleanuparea.  

Utilitybill

Billquestion.  
Billwashigh.  
Togetautomaticwithdrawalforwaterbill.  

FireDepartment

FirealarmsweregoingoffandIcouldn'tfigureoutwhy. Andpolice - identitytheft.  
SafetyDepartment: Redlightandcrosswalk.  FireDepartment: smokeinhome.  
Partyandonceaboutcarseatinstallation.  

Other

AssistinrestrictionstogettingInternetaccess.  
Tofindhazardous.  
WantedtoseeifIcouldholdacraftclassforpreschoolers; Nevergotaresponseback.  
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