
MURPHY CITY COUNCIL AGENDA 
REGULAR CITY COUNCIL MEETING 

MARCH 4, 2014 AT 6:00 P.M. 
206 NORTH MURPHY ROAD 

MURPHY, TEXAS 75094 

  

 

 
 

 
Eric Barna 
Mayor 

 
Owais Siddiqui 
Mayor Pro Tem 

 
Ben St. Clair 

Deputy Mayor Pro Tem 
 

Scott Bradley 
Councilmember 

 
Betty Spraggins 
Councilmember 

 
Bernard Grant 
Councilmember 

 
Rob Thomas 

Councilmember 
 

James Fisher 
City Manager 

    
1. CALL TO ORDER 

 
2. INVOCATION & PLEDGE OF ALLEGIANCE 

 
3. ROLL CALL & CERTIFICATION OF A QUORUM 

 
4. PUBLIC COMMENTS 

     
5. PRESENTATION ITEMS 

 
6. CONSENT AGENDA 
All consent agenda items are considered to be routine by the City Council and will 
be  enacted  by  one motion.  There will  be  no  separate  discussion  of  these  items 
unless a Councilmember so requests, in which event the item will be removed from 
the Consent Agenda and voted on separately. 
 

A. Consider and/or act upon February 18, 2014 regular meeting minutes. 
 

7. INDIVIDUAL CONSIDERATION 
A. Consider  and/or  act  on  the  application  of  BV Murphy  TFG,  LLC  requesting 

approval of  a  site plan,  landscape  plan, building  elevations  and  construction 
plat for Raising Cane’s on property zoned (R) Retail at 120 W FM 544. 

B. Discuss and/ or act on Planned Development District Ordinance No. 03‐10‐590 
(Gables and Ranch).  
 

C. Consider and/or act on the Murphy Municipal Development District contracting 
with a retail consulting firm. 
 

D. Discussion regarding the City of Murphy Trails System. 
 

E. Consider and/or act on a Resolution adopting an Inter Local Agreement (ILA) 
between Collin County and the City of Murphy regarding the allocation of funds 
for culvert extensions on North Murphy Road. 

 
8. CITY MANAGER/STAFF REPORTS   

North Murphy Road Construction Update 
Murphy Central Park Grand Opening – Experience Murphy‐ April 5th  
May Election  
 
 
 

NOTICE is hereby given of a meeting of the City Council of the City of Murphy, Collin County, State of Texas, to be held 
on March 4, 2014 at Murphy City Hall for the purpose of considering the following items.  The City Council of the City of 
Murphy, Texas, reserves the right to meet  in closed session on any of the items listed below should the need arise and 
if applicable pursuant to authorization by Title 5, Chapter 551, of the Texas Government Code. 
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9. EXECUTIVE SESSION 
The City Council will hold a closed Executive Session pursuant to the provisions of 
Chapter  551,  Subchapter  D,  Texas  Government  Code,  in  accordance  with  the 
authority contained in:  

 
A. §551.074  Deliberation  regarding  the  appointment,  evaluation, 

reassignment, duties, discipline or dismissal of the City Secretary. 
 

10. RECONVENE INTO REGULAR SESSION 
The City Council will reconvene into Regular Session, pursuant to the provisions of 
Chapter 551, Subchapter D, Texas Government Code, to take any action necessary 
regarding: 
 

A. §551.074  Deliberation  regarding  the  appointment,  evaluation, 
reassignment, duties, discipline or dismissal of the City Secretary. 

 
B. Take Action on any Executive Session Item 

 
11. ADJOURNMENT 
 
 

 
 

Notice  of  Possible  Quorum:    There  may  be  a  quorum  of  the  4B  Community 
Development  Corporation,  the  Animal  Shelter  Advisory  Committee,  the  Board  of 
Adjustment,  the  Building  and  Fire  Code  Appeals  Board,  the  Ethics  Review 
Commission  the  Murphy  Municipal  Development  District  Board,  the  Park  and 
Recreation Board and/or  the Planning and Zoning Commission may be present at 
the meeting, but they will not deliberate on any city business. 

I certify  that  this  is a  true and correct copy of  the Murphy City Council Meeting 
Agenda  and  that  this  notice  was  posted  on  the  designated  bulletin  board  at 
Murphy  City  Hall,  206  North  Murphy  Road,  Murphy,  Texas  75094;  a  place 
convenient and  readily accessible  to  the public at all  times, and said notice was 
posted on February 28, 2014 by 5:00 p.m. and will remain posted continuously for 
72 hours prior  to  the  scheduled meeting pursuant  to Chapter 551 of  the Texas 
Government Code. 

________________________
Kristi Gilbert, TRMC, CMC, CPM

City Secretary

In compliance with the American with Disabilities Act, the City of Murphy will 
provide for reasonable accommodations for persons attending public meetings at 
City Hall. Requests for accommodations or interpretive services must be received 
at least 48 hours prior to the meeting. Please contact the City Secretary at 
972.468.4011 or kgilbert@murphytx.org. 



CITY COUNCIL MINUTES 
FEBRUARY 18, 2014 REGULAR CITY COUNCIL MEETING 

 
1. CALL TO ORDER 

Mayor Barna called the meeting to order at 6:00 p.m. 
 

2. INVOCATION & PLEDGE OF ALLEGIANCE 
Mayor Barna gave the invocation and led the recitation of the Pledge of Allegiance. 
 

3. ROLL CALL & CERTIFICATION OF A QUORUM 
City Secretary, Kristi Gilbert, certified a quorum with the following Councilmembers present: 
 
Mayor Eric Barna 
Mayor Pro Tem Owais Siddiqui 
Deputy Mayor Pro Tem Ben St. Clair 
Councilmember Scott Bradley  
Councilmember Betty Nichols Spraggins 
Councilmember Bernard Grant 
Councilmember Rob Thomas  
 
Councilmembers absent:  None 
 

4. PUBLIC COMMENTS – None 
 

5. PRESENTATION ITEMS –  
A. Presentation on the 2014 Annual Event Sponsorship Packet.  

Recreation Manager Caitlyn Meehan presented the Council with the proposed annual event 
sponsorship packet. 
 

B. Presentation of financial report as of January 31, 2014. 
Finance Director Linda Truitt presented the financial report as of January 31, 2014.  Ms. Truitt 
stated that the greatest amount of property tax payments were received in December and 
January.  As a result, the City has collected approximately 60% of the total revenues for the fiscal 
year. 
 

6. CONSENT AGENDA 
All consent agenda items are considered to be routine by the City Council and will be enacted by 
one motion. There will be no separate discussion of these items unless a Councilmember so 
requests, in which event the item will be removed from the Consent Agenda and voted on 
separately. 

 
A. Consider and/or act upon minutes 

1. January 30, 2014 special meeting minutes; and, 
2. February 4, 2014 regular meeting minutes. 

 
 COUNCIL ACTION (6A): APPROVED 

Mayor Pro Tem Siddiqui moved to approve the consent agenda, as presented.  Deputy Mayor 
Pro Tem St. Clair seconded the motion.  For:  Unanimous.  The motion carried by a vote of 7 to 
0. 
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7. INDIVIDUAL CONSIDERATION 

A. Hold a Public Hearing and consider and/or act on a proposed amendment to the City of Murphy 
Code of Ordinances, Chapter 86 ‐ Zoning, Section 86.662, Use Chart, to allow for Martial Arts 
School in ‘O’ Office District. 
 
City Manager James Fisher presented Council with the proposed change to the zoning 
ordinance. 
 
Mayor Barna opened the hearing at 6:16 p.m. 
 
No one signed in to speak in favor of or in opposition to the proposed change. 
 
Mayor Barna closed the hearing to public comment at 6:16 p.m. 
 
COUNCIL ACTION (7.A.): APPROVED 
Mayor Pro Tem Siddiqui moved to approve an ordinance amending the City of Murphy Code of 
Ordinances, Chapter 86-Zoning, Section 86.662, Use Chart to allow for martial arts schools in 
“O” Office District.  Deputy Mayor Pro Tem St. Clair seconded the motion.  For:  Unanimous.  
The motion carried by a vote of 7 to 0.  (Ordinance 14-02-971) 
 

B. Hold a Public Hearing and consider and/or act on the zoning category change of approximately 
5 acres (Track 35, 1.598 acres of Abstract A0859 and Track 36, 3.216 acres of Abstract A0859): 
FM 544 between Dublin Road and Heritage Parkway – from Single‐Family Residential SF‐15 to 
Planned Development 09‐02‐785. 

 
Mr. Fisher stated that this item was part of a clean-up that was undertaken in 2012, however, 
the zoning map was not updated to reflect the change. 
 
Mayor Barna opened the hearing at 6:16 p.m. 
 
No one signed in to speak in favor of or in opposition to the proposed change. 
 
Mayor Barna closed the hearing to public comment at 6:16 p.m. 
 
COUNCIL ACTION (7.B.): APPROVED 
Mayor Pro Tem Siddiqui moved to approve the proposed zoning category change on the City’s 
Official Zoning Map from SF-15 to Planned Development 09-02-785.  Deputy Mayor Pro Tem St. 
Clair seconded the motion.  For:  Unanimous.  The motion carried by a vote of 7 to 0. 
(Ordinance 14-02-972) 
 

C. Consider and/or act on approval of the low bid award for the seasonal Median 
Mowing/Beautification Contract to Carruthers Landscaping for $86,152 and authorize the City 
Manager to execute the contract. 

 
Parks Superintendent Matt Foster responded to Council questions with regard to weed control, 
median beautification and past mowing services. 
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Mayor Pro Tem Siddiqui expressed an interest in utilizing a performance based contract for 
services. 
 

 COUNCIL ACTION (7.C.): APPROVED 
Mayor Pro Tem Siddiqui moved to award the seasonal Mowing/Beautification Contract to 
Carruthers Landscaping in the amount of $86,152.  Deputy Mayor Pro Tem St. Clair seconded 
the motion.  For:  Unanimous.  The motion carried by a vote of 7 to 0.  (CLA 201402001) 
 

D. Discussion on the Safe Routes to School proposed sidewalk in the Rolling Ridge Subdivision. 
 
Mr. Fisher stated that the City had submitted plans to TxDOT regarding North Murphy Road.  
Mr. Fisher stated that the sidewalks in the Rolling Ridge Subdivision were the next step in 
moving forward with the project.  Mr. Fisher stated that staff had met with the residents of the 
subdivision to seek their input and one option was to run the sidewalk from Featherwood Drive 
to Oriole Court with a crosswalk.  Mr. Fisher stated that staff was looking at various options and 
working with TxDOT on how the funds can be spent. 
 
Robert Mims, 1302 Featherwood Drive – Mr. Mims stated that he is proposing two speed tables 
for Rolling Ridge to cut down on the speeding.  Mr. Mims stated that having sidewalks on either 
side of the road would increase the number of children crossing the street unsafely. 
 
Mayor Barna commented that Hunt Elementary was not originally planned in the Rolling Ridge 
Subdivision. 
 
Council held discussion with regard to homeowner input, easements and the Safe Routes to 
School program. 
 
Rex Ramos, 1313 Mayfield Drive – Mr. Ramos stated that he did not expect to have the HOA 
serve as a proxy to the Council.  Mr. Ramos stated the problem with not having a sidewalk on 
the north side of Rolling Ridge Drive.  Mr. Ramos stated that there was money provided by the 
federal government to allow the city to address the problem.  
 
Mayor Pro Tem Siddiqui stated that Council should look at all options available and assess the 
impacts, including replacing trees if any trees have to be removed.  Councilmember Bradley 
inquired as to if the design was included in the Freese and Nichols contract.  Mr. Fisher 
responded that the design was included in the contract.   
 
Councilmember Bradley suggested a meeting with the residents with available design options. 
 
COUNCIL ACTION (7.D.): NONACTION ITEM 
No action was taken on this item. 
 

E. Discuss, consider and/or act on awarding a contract for a Utility Rate Study of water and sewer 
rates and authorizing the City Manager to execute contract documents.  
 
Mr. Fisher presented the Council with two proposals for a utility rate study. 
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Jennifer Berthiaume, 416 Woodcrest – Ms. Berthiaume stated she was a GIS analyst that works 
for an environmental engineering firm.  Ms. Berthiaume stated that she was curious why the 
previous study firm was not invited back to provide a proposal.  Ms. Berthiaume inquired as to 
where the city would be if all of the suggestions were implemented from the 2009 study. 
 
Councilmember Bradley stated that the city did implement the design from 2009 and realized 
that the study suggestions were not meeting the projected rates. 
 
Councilmember Grant thanked the companies for their input and stated that he was going to 
vote for NewGen Strategies and Solutions. 
 
COUNCIL ACTION (7.E.): APPROVED 
Councilmember Grant move to award the contract to complete a utility rate study of water and 
sewer rates to NewGen Strategies and Solutions and authorize the City Manager to execute 
contract documents.  Councilmember Bradley seconded the motion.  For:  Unanimous.  The 
motion carried by a vote of 7 to 0.  (CLA 201402002) 
 

F. Consider and take action, if any, on the amenity for permanent closure of Grant Street in south 
Murphy. 

 
Mr. Fisher stated that he met with residents and they preferred the use of boulders and low 
maintenance landscaping with stone bollards and medium sized trees.   
 
Linda Martin, 142 Moonlight Drive – Ms. Martin thanked the Council for all of the work that 
had been done for the neighborhood. 
 
COUNCIL ACTION (7.F.): APPROVED 
Move to direct City Staff to move forward with option 2, the tree and bollard option, and 
authorize the preparation of necessary construction documents.  Councilmember Thomas 
seconded the motion.  For:  Barna, Siddiqui, St. Clair, Bradley, Grant and Thomas.  Opposed: 
Nichols Spraggins.  The motion carried by a vote of 6 to 1.   
 

G. Discussion on benchmark cities for compensation analysis and service delivery. 
 
Mr. Fisher stated that staff was reviewing cities to use as benchmarks and determined that 
there should be two lists.  Mr. Fisher stated that one list to be used in compensation analysis 
and one in service delivery. 
 
Councilmember Grant stated that he felt there was a broader discussion to be held at a future 
meeting with regard to personnel.  Councilmember Thomas stated that he disagreed with using 
two lists and would like to see a single list of cities of comparable size.  Councilmember Grant 
stated that he would like to see a list of cities for 17,500 to 20,000 in population and focusing 
on metropolitan cities. 
 
Mayor Barna indicated that he would like to see the percentage of employee cost in terms of 
the general fund.  Mayor Barna stated he would like to see a large list and filter down. 
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MURPHY CITY COUNCIL MINUTES 
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8. CITY MANAGER/STAFF REPORTS 
Mr. Fisher provided the Council with an update on the following items: 

North Murphy Road Construction Update 
Rainbow Trout Round-Up coming up this weekend 
Grass fire near Boggess Elementary that burned approximately five backyards 
Murphy Central Park Grand Opening – April 5th  
May Election – Deadline to file February 28th  

 
9. EXECUTIVE SESSION 

The City Council convened into closed Executive Session at 7:35 p.m. pursuant to the provisions of 
Chapter 551, Subchapter D, Texas Government Code, in accordance with the authority contained 
in:  

 
A. § 551.072.   Deliberation regarding the purchase, exchange, lease, or value of real property if 

deliberation in an open meeting would have a detrimental effect on the position of the 
governmental body in negotiations with a third person. 
 

B. §551.074 Deliberation regarding the appointment, evaluation, reassignment, duties, 
discipline or dismissal of the City Secretary. 

 
10. RECONVENE INTO REGULAR SESSION 

The City Council reconvened into open session at 8:01 p.m. pursuant to the provisions of Chapter 
551, Subchapter D, Texas Government Code, in accordance with the authority contained in:  

 
A. § 551.072.   Deliberation regarding the purchase, exchange, lease, or value of real property if 

deliberation in an open meeting would have a detrimental effect on the position of the 
governmental body in negotiations with a third person. 
 

B. §551.074 Deliberation regarding the appointment, evaluation, reassignment, duties, 
discipline or dismissal of the City Secretary. 

 
C. Take Action on any Executive Session Item 

No action was taken as a result of executive session items. 
 

11. ADJOURNMENT 
With no further business, the meeting was adjourned at 8:01 p.m. 

 
 

APPROVED BY: 
 
 
 

____________________________ 
Eric Barna, Mayor 
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ATTEST:      
 
 

____________________________      
Kristi Gilbert, City Secretary 
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City Council       
March 4, 2014                    
    
Issue 
Consider and/or act on  the application of BV Murphy TFG,  LLC  requesting approval of a  site 
plan,  landscape plan, building elevations,  signage and construction plat  for Raising Cane’s on 
property zoned (R) Retail at 120 W FM 544. 

Background 
The  applicant  submitted  a  site  plan,  building  elevation  plans,  landscape  plans,  signage  and 
construction plat for approval that would allow for development of a Raising Cane’s restaurant. 
The  restaurant would  total approximately 2,724 square  feet. The property  is zoned R  (Retail) 
District.   The proposed fast  food restaurant  inclusive of a drive through  is a permitted use by 
right. 
 
Considerations 
Site Plan (Exhibit A) 
The proposed site plan has been reviewed by staff and meets the requirements with the 
exceptions as noted below. The applicant is requesting consideration of the amendments to the 
site plan requirements.  

Parking – The parking ratio as specified in Section 86‐706(17) of the City of Murphy 
Code of Ordinances is one (1) space for every 100 square feet of gross floor area for 
restaurants.  At this ratio, 28 parking spaces are required and 20 parking spaces are 
provided.  

Off‐street stacking for drive‐through facilities – The required drive‐through stacking 
spaces as specified in Section 86‐703 (k) (3) requires 7 drive‐through stacking spaces. 
The proposed site plan provides for 12 drive‐through stacking spaces.  

The applicant noted on average 40 to 60% of Raising Cane’s business occurs via the 
drive through and requests that the site plan be approved with the parking spaces 
reduction as shown above.  

Staff is supporting this request given the shared parking agreement with Hobby Lobby on file 
with the City of Murphy to allow for the difference, the business directly to the south of the 
proposed Raising Cane’s site. Additional parking is also planned, by Hobby Lobby, further east 
and at a future time.  

Building Elevations (Exhibit B) 
The proposed building elevation and materials meet requirements with the exception of the 
flags as shown attached to the building based on staff interpretation.  

‐ Section 28‐5 Roof Signs states that no sign shall project above the roofline or be 
attached to a roof of a building.  
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City Council       
March 4, 2014                    
    

 

‐ It is to Council’s discretion in regards to allowance of the flags as shown however, the 
applicant is requesting approval.  

o The Planning & Zoning Commission did not approve the flags. See below for 
Planning & Zoning Commission action.  

 
Landscape Plan (Exhibit C) 
The proposed landscape and materials used have met requirement standards.  However, the 
applicant is requesting consideration of the amendments to the landscape set back 
requirements.  

‐ The proposed 4 parallel parking spaces across from the north side of the building 
encroach into the required 15 foot landscape buffer by 6.5 feet.  

‐ From the property line to the proposed curb there is 8.5 feet of landscape area, in 
addition to approximately 25 feet of landscaping from the property line to the existing 
curb line of FM 544.  

‐ By the addition of trees and with existing trees that are to remain, the site still meets 
the required landscape requirements despite the reduced buffer width.  

‐ Additionally, the landscape buffer of the fast food restaurant east of this site encroaches 
approximately 15 feet. Raising Cane’s is requesting 6.5 feet.  

Staff is supporting this request given the neighboring landscaping as well as the due diligence 
done by the applicant to ensure the landscaping requirements were met despite the reduced 
buffer.  

Monument Sign (Exhibit D)  
The monument sign meets requirements.  

Construction Plat (Exhibit E) 
The construction plat meets requirements. 
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Additional Consideration  
Cross access has been discussed for some time as it relates to access to the Jack in the Box 
parking lot. Initial discussions were underway considering a cross access from Raising Cane’s to 
Jack in the Box. This would require a cross access easement.  

After reviewing the site, not only Raising Cane’s but Jack in the Box as well, it was determined 
the best location, if a cross access were to be constructed, is between Hobby Lobby’s lot to the 
north and Jack in the Box’s parking lot to the south. Considerations were given based on safety 
and traffic flow to discourage frontage cut through traffic to Starbucks and better emergency 
access to Hobby Lobby.   

Cross access easement discussions with the property owner are still in process.   

No cross access is recommended by way of Raising Cane’s and is not considered contingent on 
this site plan approval.  

Board Discussion/Action 
On February 24, 2014, the Planning & Zoning Commission voted to approve the item as 
presented including the parking reduction request, landscape buffer reduction request and to 
not allow the flags as shown on the building elevations. The Commission approved the item 5‐2 
with Commission Hooper and King in opposition.  

Staff Recommendation 
Staff recommends approval of the site plan, landscape plan, building elevations, sign and 
construction plat as submitted with the requested amendments as noted in this agenda item.  

Attachments 
Exhibit A – Site Plan 
Exhibit B – Building Elevations and Material Board 
Exhibit C – Landscape Plan 
Exhibit D – Monument Sign 
Exhibit E – Construction Plat 
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Exhibit A 

Site Plan 
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SETBACK

PROPOSED EASEMENT

EXISTING EASEMENT

PROPOSED CONCRETE CURB

EXISTING CURB

EXISTING CONTOUR

EXISTING TREE

PROPOSED PARKING COUNT

BUILDING AREA 2,724 SF

LOT AREA 34,144 SF / 0.784 AC

EXISTING ZONING R

FINISHED FLOOR ELEVATION

FOUNDATION TYPE

TOTAL FLOOR AREA RATIO

TOTAL IMPERVIOUS COVER

PERCENT IMPERVIOUS

TOTAL BUILDING COVERAGE

OPEN SPACE

PROPOSED USE RESTAURANT W/ DRIVE-THRU

CONCRETE SLAB

1:1

27,315 SF MAX

80% MAX

40%  MAX

20% MIN

SITE LEGEND

SITE ANALYSIS TABLE

N.T.S.

LOCATION MAP

SITE

581.80

LOT 1R-A2, BLOCK 1
MURPHY VILLAGE ADDITION

PARKING ANALYSIS TABLE
LOT 1R-A2, BLOCK 1

MURPHY VILLAGE ADDITION
PROVIDED REQUIRED

 TOTAL PARKING 28 SPACES

ACCESSIBLE 2 SPACES

20 SPACES

2 SPACES

STACKING 7 SPACES12 SPACES

PARKING REQUIRED FOR DRIVE-THRU RESTAURANT IS
GREATER OF 1 SPACE PER 100 S.F. OR 1 SPACE FOR EVERY
THREE SEATS.

NUMBER OF STORIES 3

HEIGHT OF BUILDING 45 FT MAX

PROPOSED ALLOWED

0.08:1

21,925 SF

64%

8%

9,495 SF (28%)

1

21 FT

BENCH MARK LIST

VERTICAL DATUM NAVD 88

BM# 1 “ ( “ CUT SET AT THE SOUTHWEST CORNER OF A CONCRETE
CUB INLET LOCATED ON THE SOUTH SIDE OF F. M. 544 AND BEING LOCATED
APPROXIMATELY 340 FEET WEST OF THE INTERSECTION OF F. M. 544 AND
MURPHY ROAD.

ELEV. = 579.67'

BM# 2 “ ( “ CUT SET ON THE TOP OF CURB LOCATED ON THE EAST
SIDE OF A CURB ISLAND IN THE PARKING LOT OF HOBBY LOBBY AND THE
MURPHY USA GAS STATION. LOCATED APPROXIMATELY 340 FEET WEST OF
THE INTERSECTION OF F. M. 544 AND MURPHY ROAD AND BEING
APPROXIMATELY 170 FEET SOUTH OF THE SOUTH CURB OF F. M. 544.

ELEV. = 579.28'

MURPHY VILLAGE ADDITION
0.784 ACRE

PROPOSED LOT 1R-A2, BLOCK 1
PORTION OF LOT 1R-A, BLOCK 1

J. MAXWELL SURVEY, ABSTRACT NO. 580
CITY OF MURPHY, COLLIN COUNTY, TEXAS

DATE PREPARED: JANUARY 15, 2014

DEVELOPER

RAISING CANES RESTAURANT, LLC
6800 BISHOP ROAD
PLANO, TX 75024
(P) 972-769-3348
CONTACT: ROBERT MONTGOMERY

OWNER
BV MURPHY TFG, LLC
C/O BENNETT MORGAN
CLEARVIEW INVESTMENTS, LTD
2121 N AKARD STREET, SUITE 250
DALLAS, TX 75201
(P) 214-855-0550

ARCHITECT

CSRS, INC.
6767 PERKINS ROAD
SUITE 200
BATON ROUGE, LA 70808
(P) 225-769-0546
CONTACT: CHRISTOPHER FERRARI

ENGINEER

5750 GENESIS COURT
SUITE 200
FRISCO, TEXAS 75034
(P) 972-335-3580
CONTACT: LAUREN NUFFER, P.E.

STATE OF TEXAS
REGISTRATION # F-928

550

5" STANDARD DUTY PAVEMENT

7" HEAVY DUTY PAVEMENT

ARCHITECTURAL CONCRETE APRON

6" HEAVY DUTY PAVEMENT
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Exhibit B 

Building Elevations and 
Material Board 

 

 

Item 7.A.



Item 7.A.



Item 7.A.



Item 7.A.



Exhibit C 

Landscape Plan 
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Exhibit D 

Monument Sign 
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Construction Plat 
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OWNER'S CERTIFICATE

WHEREAS BV MURPHY TFG, LLC,  is the sole owner of a tract of land situated in the J. Maxwell Survey, Abstract
No. 580, City of Murphy, Collin County, Texas, and being a portion of Lot 1R-A, Block 1 of Murphy Village Addition,
an addition to the City of Murphy, Texas, according to the Final Plat thereof recorded in Instrument No. 2007-543 of
the Plat Records of Collin County, Texas, and being more particularly described by metes and bounds as follows:

BEGINNING  at a 1/2-inch iron rod with an orange cap stamped "B. SLATER RPLS 5597" found for the most
northerly, northeast corner of said Lot 1R-A, same being the northwest corner of Lot 1, Block A, Murphy Jack In The
Box Addition, an addition to the City of Murphy, Texas, according to the Final Plat thereof recorded in Instrument No.
2010-6 of the Plat Records of Collin County, Texas, same also being on the southerly right of way line of F. M. 544 (a
variable width right of way);

THENCE  South 00°01'16" East, departing the southerly right of way line of said F. M. 544, along the common line of
said Lot 1R-A and said Lot 1, passing at a distance of 130.38 feet, a 100d nail found for the south common corner of
said Lot 1R-A and said Lot 1, continuing along the extension of said common line for a total distance of 158.79 feet
to an "X" cut set for a corner;

THENCE  North 89°41'20" West, crossing said Lot 1R-A, a distance of 215.04 feet to an "X" cut set for a corner;

THENCE  North 00°27'33" East, continuing across said Lot 1R-A, a distance of 159.76 feet to an "X" cut set for a
corner on the northerly line of said Lot 1R-A and the southerly right of way line of aforesaid F. M. 544;

THENCE  South 89°25'44" East, along the northerly line of said Lot 1R-A and the southerly right of way line of
aforesaid F. M. 544, a distance of 213.71 feet to the POINT OF BEGINNING and containing 0.784 of an acre (34,144
square feet) of land, more or less.

NOW, THEREFORE, KNOW ALL MEN BY THESE PRESENTS:

That BV MURPHY TFG, LLC,, acting herein by and through his(its) duly authorized officer(s), does hereby adopt this
plat designating the herein above described property as MURPHY VILLAGE ADDITION , an addition to the City of
Murphy, Texas, and does hereby dedicate, in fee simple, to the public use City of Murphy, Texas Subdivision
Ordinance #02-09-549 forever, the streets, rights-of-way, and other public improvements shown thereon. The streets
and alleys, if any, are dedicated for street purposes. The easements and public use areas, as shown, are dedicated,
for the public use forever, for the purposes indicated on this plat. No buildings, fences, trees, shrubs or other
improvements or growths shall be constructed or placed upon, over or across the easements as shown, except that
landscape improvements may be placed in landscape easements, if approved by the City Council of the City of
Murphy. In addition, utility easements may also be used for the mutual use and accommodation of all public utilities
desiring to use or using the same unless the easement limits the use to particular utilities, said use by public utilities
being subordinate to the public's and City of Murphy's use thereof. The City of Murphy and public utility entities shall
have the right to remove and keep removed all or parts of any buildings, fences, trees, shrubs or other improvements
or growths which may in any way endanger or interfere with the construction, maintenance, or efficiency of their
respective systems in said easements. The City of Murphy and public utility entities shall at all times have the full
right of ingress and egress to or from their respective easements for the purpose of constructing, reconstructing,
inspecting, patrolling, maintaining, reading meters, and adding to or removing all or parts of their respective systems
without the necessity at any time procuring permission from anyone.

The area or areas shown on the plat as "VAM" (Visibility, Access and Maintenance) Easement(s) are hereby given
and granted to the City, its successors and assigns, as an easement to provide visibility, right of access for
maintenance upon and across said VAM Easement. The City shall have the right but not the obligation to maintain
any and all landscaping within the VAM Easement. Should the City exercise this maintenance right, then it shall be
permitted to remove and dispose of any and all landscaping improvements, including without limitation, any trees,
shrubs, flowers, ground cover and fixtures. The City may withdraw maintenance of the VAM Easement at any time.
The ultimate maintenance responsibility for the VAM Easement shall rest with the owners. No building, fence, shrub,
tree or other improvements or growths, which in any way may endanger or interfere with the visibility, shall be
constructed in, on, over or across the VAM Easement. The City shall also have the right but not the obligation to add
any landscape improvements to the VAM Easement, to erect any traffic control devices or signs on the VAM
Easement and to remove any obstruction thereon. The City, its successors, assigns, or agents shall have the right
and privilege at all times to enter upon the VAM Easement or any part thereof for the purposes and with all rights and
privileges set forth herein

This plat approved subject to all platting ordinances, rules, regulations and resolutions of the City of Murphy, Texas.

WITNESS, my hand, this the ___ day of ______________, 2014.

BY:
______________________________________

______________________________________
Printed Name and Title

STATE OF ____________

COUNTY OF __________

Before me, the undersigned authority, a Notary Public in and for the State of Texas, on this day personally appeared
_____________________, Owner, known to me to be the person whose name is subscribed to the foregoing
instrument and acknowledged to me that he executed the same for the purpose and considerations therein
expressed.

Given under my hand and seal of office, this __ day of ____________, 2014.

___________________________________
Notary Public in and for the State of

___________________________________
My Commission Expires On:

NOTES:

1. All corners set are monumented with a 5/8 inch iron rod with plastic cap
stamped "KHA", unless otherwise noted.

2. The bearings system for this survey is based on a bearing of North 02° 12'
34” East, according to General Warranty Deed to Murphy Plaza, LLC,
recorded in Instrument No. 20070423000540170, Official Public Records of
Collin County, Texas.

FLOOD STATEMENT:

According to Map No. 48085C0415J , dated June 2, 2009 of the National Flood
Insurance Program Map, Flood Insurance Rate Map of Collin County, Texas,
Federal Emergency Management Agency, Federal Insurance Administration,
this property located in Zone X (unshaded) and is not within a special flood
hazard area.  If this site is not within an identified special flood hazard area, this
flood statement does not imply that the property and/or the structures thereon
will be free from flooding or flood damage.  On rare occasions, greater floods
can and will occur and flood heights may be increased by man-made or natural
causes.  This flood statement shall not create liability on the part of the surveyor.

CONSTRUCTION PLAT
MURPHY VILLAGE ADDITION

LOT 1R-A2, BLOCK A
BEING 0.784 ACRE SITUATED IN THE

J. MAXWELL SURVEY
ABSTRACT NO. 580

CITY OF MURPHY, COLLIN COUNTY, TEXAS

ENGINEER
KIMLEY-HORN AND ASSOC., INC.
5750 GENESIS COURT,  SUITE 200
FRISCO, TEXAS  75034
TEL. NO. (972) 335-3580
FAX NO. (972) 335-3779
CONTACT: LAUREN NUFFER, PE
lauren.nuffer@kimley-horn.com

SURVEYOR:
KIMLEY-HORN AND ASSOC., INC.
FIRM # 10193822
5750 GENESIS COURT,  SUITE 200
FRISCO, TEXAS  75034
TEL. NO. (972) 335-3580
FAX NO. (972) 335-3779
CONTACT: MICHAEL B. MARX, RPLS
michael.marx@kimley-horn.com

OWNER:
BV MURPHY TFG, LLC
901 PIER VIEW DRIVE, SUITE 201
IDAHO FALLS, IDAHO 83402

Approved by the City of Murphy for filing at the office of the County Clerk of Collin
County, Texas.

RECOMMENDED BY: Planning and Zoning Commission, City of Murphy, Texas

______________________________ ___________________
Signature of Chairperson Date of Recommendation

APPROVED BY: City Council, City of Murphy, Texas

______________________________ ___________________
Signature of Mayor Date of Approval

ATTEST:
______________________________ ___________________
City Secretary Date

PRELIMINARY
THIS DOCUMENT SHALL
NOT BE RECORDED FOR

ANY PURPOSE AND
SHALL NOT BE USED OR

VIEWED OR RELIED
UPON AS A FINAL

SURVEY DOCUMENT

SURVEYOR'S CERTIFICATE

KNOW ALL MEN BY THESE PRESENTS:

That I, Michael B. Marx, do hereby certify, that I prepared this plat form an actual on the ground survey of the
land as described and that the corner monuments shown thereon were properly placed under my personal
supervision in accordance with the Subdivision Regulation of the City of Lancaster.

_____________________________________________
Registered Professional Land Surveyor No. 5181

STATE OF TEXAS
COUNTY OF COLLIN

Before me, the undersigned authority, a Notary Public in and for said County and State, on this day
personally appeared Michael B. Marx, known to me to be the person whose name is subscribed to the
foregoing instrument and acknowledged to me that he/she executed the same for the purpose and
considerations therein expressed.

Given under my hand and seal of office, this _______ day of ________________________________, 2014.

________________________________________________
Notary Public in and for the State of Texas
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Issue 
Consider  and/or  act  on  Planned Development District Ordinance No.  03‐10‐590  (Gables  and 
Ranch).   

Summary 
Council held discussions on this item at their June 4, 2013 and October 15, 2013 meetings. 
 
On  May  21,  2013,  a  resident  spoke  to  the  City  Council  on  behalf  on  behalf  of  the  Ranch 
Subdivision property owners regarding the maintenance of the wooden fence along McWhirter 
Road  and  the  requirements  set  forth  in  Ordinance  03‐10‐590,  the  planned  development 
regulations for the subdivision. 
 
Background 
On October 20, 2003,  the City Council adopted Ordinance No. 03‐10‐590  creating a Planned 
Development District  for  Single  Family Uses with  conditions,  also  known  as  The  Ranch  and 
Gables PD.  This PD governs Phases 3‐8 of The Ranch at North Hill and all phases of The Gables 
at North Hill subdivisions.   
 
On May 17, 2010, the City Council approved an amendment to Ordinance No. 03‐10‐590 that 
eliminated a tree maintenance requirement. 
 
On October 2, 2011, the City Council approved an amendment to Ordinance No. 03‐10‐590 that 
eliminated the masonry requirement for accessory buildings.   
 
Conditions 

1. There is limited history available in regards to the approval of this Planned Development 
District from 2003 and/or the background as to the inclusion of the section in question. 
 

2. Planned Development District Ordinance No. 03‐10‐590 (Gables and Ranch), Section H. 
Screening states (section in question is italicized): 

H.  Screening:  The  screening  shall  be  as  reflected  on  the  concept  plan  and  as  listed 
below, except as allowed by  the Planning and Zoning and City Council. Permanent 
signage shall be permitted at all major entry points. All screening shall be maintained 
by the Homeowners' Association except for the 6‐foot high board‐on‐board wooden 
fence with  a  top  rail  along McWhirter  Road, which  shall  be maintained  by  each 
owner on whose lot the fence is located. Lots abutting dedicated park land shall have 
fencing  consisting of an 8‐foot high board‐on‐board wooden  fence with a  top  rail, 
which shall have no access points (openings) to the park and shall be maintained by 
each owner on whose lot the fence is located. 

 
1. McWhirter Road ‐ 

Item 7.B.
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   i. A living screen shall be constructed as shown on the concept plan. The 
lots  backing  to McWhirter  shall  be  deed  restricted  to  require  a  6‐foot 
high board‐on‐board wooden fence with a top rail. 

 
2. McCreary Road ‐ 
   i. A 6‐foot high brick thinwall will be constructed. 
 
3. Betsy Lane 
   i. A 6‐foot high brick thinwall will be constructed. 

 
4. Lots abutting dedicated park land‐ 

i. The lots abutting dedicated parkland shall be deed restricted to require 
an 8‐foot high board‐on‐board wooden fence with top rail. 
 

3. If Council were to request amendment to this section of the PD affecting approximately 
thirty  residences,  public  notification  would  be  required  to  all  residences  within  the 
Ranch and Gables (approximately 650 homes) governed by PD NO. 03‐10‐590. 

Action Requested 
If Council wants staff to move forward with a zoning request to amend this section of PD No. 
03‐10‐590, public hearings will be set and held and considered by the Planning & Zoning 
Commission and City Council. Staff direction is requested. 
 
Attachments 
Planned Development District Ordinance No. 03‐10‐590 
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City Council   
March 4, 2014   
    
Issue 
Consider and/or act on  the Murphy Municipal Development District  contracting with a  retail 
consulting firm. 
 
Background 
At the February 3, 2014 MMDD meeting, the Board asked staff to review options and bring 
recruitment consultant recommendations for MDD consideration at the next Board meeting.  
 
At the February 24, 2014 MMDD meeting, the board discussed two proposals and voted 
unanimously to award the contract with The Retail Coach.  
 
Financial 
The total cost is not to exceed $32,000 and will be funded by Murphy Municipal Development 
District FY 13‐14 Budget.  
 
The total fee for completion of this work is $30,000 payable in three installments: 
1. $10,000 upon execution of the agreement 
2. $10,000 upon completion of the Demand Analysis 
3. $10,000 upon presentation of the final strategy 
 
It is estimated that reimbursable expenses will not exceed $2,000. Reimbursable expenses 
include:  

‐ Travel costs  

‐ Cost of special renderings and maps, if any  

‐ Cost of copies for reports and maps/drawings  

‐ Cost of shipping expenses, if any  
 
Attachments 
Retail Coach Proposal (18 month contract) 
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February 18, 2014 

 

Murphy Municipal Development District 

206 N. Murphy Rd.  

Murphy, Texas 75094 

 

Dear Board Members: 

The challenges presented by a difficult economy and competitive retail environment can be overwhelming for volunteer leaders 

and staff charged with the critical goal of expanding their community’s tax base. 

The Retail Coach offers the expertise, service and manpower needed to research, develop and execute customized strategies 

that best position your community for retail recruitment and development success. No other retail consulting firm offers this 

level of comprehensive support that is uniquely tailored to your community’s needs and goals. 

The Retail:360SM system pioneered by our firm has been successful for economic development organizations, municipalities, 

chambers of commerce and brokers and developers throughout the United States for more than 13 years.  

Myself and Aaron Farmer, Vice President were both the project leaders when the initial retail study was completed and will 

again lead this project if selected. We both made multiple trips to Murphy during the project to analyze the retail submarkets 

and have a very good understanding of the existing retail and entertainment factors effecting Murphy. We were able to build 

relationships with land owners, brokers, and developers in Murphy. We believe this current and prior knowledge of the 

Murphy market provides a distinct advantage in completing the retail economic development plan, and also in the actual 

recruitment of both retailers and developers. 

We have included a License Plate Analysis for each submarket and retail center. The Retail Coach pioneered the License Plate 

Analysis to provide clients the most complete and credible data about consumer demand in their communities. In speaking 

with numerous site selectors throughout the country, the License Plate Analysis provides factual consumer location 

information that is a necessity in making location decisions. Plano Sports Authority – Murphy will play a large role in 

determining the retail trade area. 

We appreciate the opportunity to share our plan to help Murphy maximize retail growth and hope to soon be working together. 

 

Sincerely, 

 

   
C. Kelly Cofer, Certified Commercial Investment Member (CCIM) 
President and Chief Executive Officer, The Retail Coach, LLC 
 

 

 

800.851.0962 | info@theretailcoach.net | www.theretailcoach.net 
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ABOUT THE RETAIL COACH 
MOVING BEYOND DATA 
 

The Retail Coach is the premier national retail expansion and development consulting firm founded in 

2000 by C. Kelly Cofer, President and Chief Executive Officer. 

 

This fast-growing retail analytics and locational 

intelligence firm has developed successful 

retail economic development plans for local 

governments, chambers of commerce and 

economic development organizations in 

communities throughout the United States. 

 

Guided by stable values and sound financial 

practices, The Retail Coach’s team of industry 

specialists are experienced in all aspects of 

economic development and real estate including market analyses, site selection and leasing and 

property brokerage for national retailers and restaurants.  

 

Our industry specialists are progressive in applying cutting-edge resources and are in a constant state of 

innovation.  The Retail Coach is the pioneer of the Retail:360SM Recruitment System, a comprehensive 

program that melds research and data with expertise and personalized service. This unique level of 

service includes a 12-month coaching period following the completion of a project to ensure that each 

customized strategy is implemented to fully position clients for retail expansion and development 

success. 

 

 
 
 
 

 
 
 

 
 

 “The Retail Coach is the pioneer 
of the Retail:360SM Recruitment 
System, a comprehensive 
program that melds research 
and data with expertise and 
personalized service.” 

 
“Our purpose is to provide an uncommon level of customized 

service and expertise to help communities move beyond the data 
to retail expansion and development results.” 

 
C. Kelly Cofer, CCIM 
President & CEO, The Retail Coach, LLC 
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PROJECT APPROACH 

 

MARKET BASED SOLUTIONS 

Our experience working with communities throughout the United States has taught us that no two communities 

are the same. Murphy has a unique retail atmosphere with its own set of development and redevelopment needs.  

The balance between independent and regional/national retailers should be the focus of Murphy’s Retail Economic 

Development Plan.  

ON-THE-GROUND ANALYSIS 

Murphy is competing with communities throughout the region to secure new retailers.  Area retail developments, 

community and consumer analytics, and a retail gap/opportunity analysis all play a role in positioning to recruit 

appropriate retailers.  By spending time on the ground in surrounding communities and assessing Murphy’s 

position in the marketplace, we can identify the retailers most-likely to be successful in Murphy.   

This "macro to micro" approach is the most comprehensive approach to retail expansion and has led to success in 

numerous communities throughout the United States.   

IMPLEMENTATION 

Retail expansion is a process, not an event.  We will work with the Murphy to guide the implementation of the 

retail expansion and development strategies of our Retail Economic Development Plan.  We become vested in the 

communities and clients we serve, and we will strive to provide an uncommon level of customized service and 

expertise to help Murphy achieve its retail recruitment and development success. 
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THIS AGREEMENT is made and entered into as of the _____ day of ____________, ________ 

By and between a limited liability entity, The Retail Coach, L.L.C. (hereinafter “TRC”) and  
 
the Murphy Municipal Development District. 

WITNESSETH: 

WHEREAS, the Murphy Municipal Development District is seeking to attract retail and retail 

development to Murphy; 

WHEREAS, TRC desires to provide assistance to the Murphy Municipal Development District 

with market research services and the assessment, development and execution of a targeted 

retail recruitment and development strategy for Murphy; and 

WHEREAS, the parties hereto desire to set forth their mutual understandings and agreements 

regarding the services to be performed by TRC.  

NOW, THEREFORE, in consideration of the mutual covenants and agreements contained herein, 

and other good and valuable consideration, the receipt and sufficiency of which are hereby 

acknowledged, the parties hereby agree as follows:   
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PHASE 1 

MARKET AND LOCATIONAL INTELLIGENCE 
MARKET ANALYSIS | LOCATIONAL INTELLIGENCE 

 

A market analysis will be performed to evaluate the surrounding area and Murphy.  This “macro to micro” 

approach enables The Retail Coach to analyze economic dynamics that may impact Murphy’s retail expansion 

and development goals. Market specific information will be gathered to aid in identifying Retail Trade Area 

boundaries, potential customer bases, retail competition and retail opportunities based on retailers’ specific site 

selection criteria and spacing requirements.    

 

METHODOLOGY 

Area Competition Assessment 

 We analyze the area surrounding Murphy and identify economic and market forces that may have a direct 
and significant impact on Murphy. 

 We evaluate retail markets in surrounding communities that compete with Murphy and document their 
national and regional retailers.  

 We profile demographics in competing communities and look for trends that may give Murphy an 
advantage in its recruitment positioning efforts.  

 We perform a “windshield” SWOT (Strengths, Weaknesses, Opportunity and Threats) Analysis in order to 
better compare Murphy to its competing communities. Our findings are used to offer specific 
recommendations for addressing the competition that will be summarized in the Action Plan.   
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PHASE 1, continued 

Community Analysis 

 We analyze the retail market by traveling primary and secondary traffic corridors to identify retail nodes 
or submarkets, document current regional and national retailers, identify specific sites that offer 
development and redevelopment opportunities, identify major property vacancies and record potential 
retail sector opportunities  

 We analyze ingress and egress to both existing and emerging retail areas from population clusters, 
residential neighborhoods and surrounding communities. 

 
The Retail Coach will evaluate the Plano, Wylie, Lucas and Sachse retail markets. 
 

Stakeholder Meetings 

 We meet with public and private stakeholders to discuss Murphy's strategy process and timing and to 
gather input on retail expansion, development needs, community challenges and opportunities. 
Stakeholders may include city representatives, city staff, community leaders, real estate brokers and 
developers, property owners and owners/managers of existing retail businesses. 

Retailer Interviews 

 We interview national and regional retailers in Murphy to determine the locational sources of their 
customers. 

 We plot the “Point-of-Sale” findings to determine a thorough picture of the geographical boundaries of 
the Retail Trade Area. 

License Plate Survey  

 The Retail Coach pioneered the License Plate Survey to provide clients the most complete and credible 
data about consumer demand in their communities. 

 We collect and catalog license plate samples from consumers shopping in Murphy and conduct a search 
of their addresses to determine the locational sources of their customers. 

 We collect consumer samples from existing retailers in Murphy that are marked by date, time and 
location. 

 We plot the consumer samples to develop and support a thorough picture of the geographical 
boundaries of the Retail Trade Area.  

 Consumer samples will be collected morning and afternoon from the following areas and retailers: 
 

o Plano Sports Authority – Murphy  (The Retail Coach will work with City Staff and PSA to 
determine the best weekends to complete the License Plate Survey)  

o WalMart SuperCenter 
o Murphy Marketplace (Sprouts, Lowe’s, 24 Hour Fitness) 
o Hobby Lobby 
o Albertson’s 
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PHASE 1, continued 

Retail Trade Area Determination 

The Retail Trade Area is where retailers derive approximately 80 – 85% of their business. The Secondary Retail 
Trade Area is where retailers derive the remaining 15 – 20% of their business. An accurate Retail Trade Area is the 
foundational tool for positioning Murphy for successful retail recruitment. 

 The Retail Trade Area will be determined by onsite research in Murphy, area competition assessment 
factors, stakeholder interviews, retailer interviews and license plate survey.  

 We will delineate a custom polygon boundary map of the Retail Trade Area. 

 We will also determine a Secondary Retail Trade Area using the same methodologies. 

 We will delineate a custom polygon boundary map of the Secondary Retail Trade Area. 
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PHASE 2 

DEMAND ASSESSMENT 
COMMUNITY ANALYTICS | CONSUMER ANALYTICS 

Extensive research will be performed to provide a clear picture of the factors shaping the retail environment in 

Murphy including demographic, socioeconomic and psychographic profiles; the workplace population; and 

consumer spending patterns. An assessment of Murphy’s primary retail corridors will reveal new development 

and redevelopment opportunities. The findings of this research combined with a Retail Gap/Opportunity 

Analysis calculating estimated potential sales (demand) will support the development of specific 

recommendations for positioning Murphy to achieve its retail expansion and development goals. 

METHODOLOGY 

Demographic Profile 

 We produce comprehensive summary demographic profile and trend reports encompassing the Retail 

Trade Area and Murphy community. The profiles include the following characteristics: 

 Population and Population Growth 

 Population Trends 

 Average Annual Population Growth 

 Ethnicity 

 Income  

 Age 

 Households and Household Growth 

 Educational Attainment 

 Per Capita Income 

 Educational Attainment  

Psychographic Profile  

 We conduct a psychographic analysis of the households in Murphy’s Retail Trade Area using 

socioeconomic and demographic data to measure consumer attitudes, values, lifestyles and purchasing 

behaviors to gain an understanding of the types of retailers that may be interested in Murphy.  

 We create a bar graph of the 66 lifestyle classifications, highlight the dominant lifestyle segments in 

Murphy and provide comprehensive lifestyle segment definitions.  

  We rank lifestyle segments and categorize them by summary group, segment code and segment name.   

Workplace Population  

 We provide an employment summary report detailing the total establishments by industry, associated 

establishment and employee counts within Murphy or a selected labor market geographic area.   

 We provide insight into the “work here” population versus the “live here” population. 

 We differentiate between the number of permanent residents within the selected geography and those 

who commute for work purposes. 
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PHASE 2, continued 

 

Land Use/Development Analysis  
Highest and Best Use (HBU) is defined as the use that will produce the highest value for a property. In all cases 

where the market value of real property is sought, that value must be based on its HBU.  

 Our HBU recommendations are accomplished in the context of economic conditions, the vision of the 

community and its stakeholders, and the optimal financial impact. Site criterion includes: 

 Market Conditions   

 Retail Trade Area Population/Trends  

 Traffic Count Summary 

 Site-line Visibility (primary and secondary arterial roads) 

 Ingress/Egress (primary and secondary arterial roads) 

 Existence of Median Cuts or Possibilities 

 Traffic Signal Existence or Possibilities 

 Site Characteristics and Topography 

 Current Zoning  

 Proximity to “Anchor” Retailers/Retail Clusters 

 Area Workplace Population 

 Residential Support 

 

The Retail Coach will select the top five (5) sites to analyze, based on opportunity and development 

timelines and provide the list to Murphy for approval.  
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PHASE 2, continued 

 

Retail Gap/Opportunity Analysis 

 We calculate estimated potential retail sales (demand) for the Retail Trade Area and compare these 

figures to estimated actual sales figures (supply) to estimate retail dollars “coming in” or “flowing out” of 

Murphy. 

 We identify retail sales surpluses and/or leakages for 65 different retail sectors. This distinguishes the 

retail categories that have the highest propensity for success in Murphy and quantifies their retail 

potential. 

 We develop and provide summary tables and graphs of each retail sector illustrating potential sales versus 

estimated actual sales. 

 We create and provide a customizable Microsoft® PowerPoint presentation containing Retail 

Gap/Opportunity Analysis summary information.  
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PHASE 3 

RETAIL STRATEGIES 

SITE IDENTIFICATION & MARKETING | RETAILER MATCHING |  
RETAIL EXPANSION POSITIONING |  
 
With unparalleled access to national and regional retailers, we cross-reference preferred customer and site 

selection criteria with the findings from Murphy’s area market analysis and Retail Gap/Opportunity Analysis. 

Customized community marketing tools and site profiles are developed to position for targeted recruitment of 

the retailers who are most likely to be successful in Murphy. 

METHODOLOGY 

Site Identification 

We will identify five (5) prime retail site opportunities in Murphy based on regional and national retailers' essential 

location factors including, but not limited to: 

 Location 

 Traffic Patterns 

 Visibility 

 Accessibility 

 Regional Exposure  

 Adequate Parking 

 Available Signage 

 Safety and Security    
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PHASE 3, continued 
 

 

Site Marketing  

We will prepare a Retail Site Profile for 

each site that includes site-specific 

information such as:  

 

 Location 

 Photograph/Site Plan 

 Property Highlights 

 Property Size 

 Asking Prices 

 Traffic Counts 

 Area Retailers  

 Retail Trade Area Demographic 

Profile  

 Appropriate Contact Information  

Retailer Matching 

We will identify regional and national retailers whose essential location factors match the sites identified in 

Murphy.   

 We provide a preliminary list retailers based on the matching of their site selection criteria to our findings 

from the area market analysis, competition assessment, Retail Trade Area determination, demographic 

and psychographic profiles, and Retail Gap/Opportunity Analysis.  

 We review the preliminary target list with Murphy staff and work together to prepare a final target list of 

twenty (20) unique retailers for recruitment. 
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PHASE 3, continued  

 

Retail Expansion Positioning  

We use the market insight gathered through our research in Murphy to establish the strongest position for 

successful retail recruitment. The first and most critical step in reaching out to targeted retailers is providing the 

information corporate real estate directors and site selectors need to make initial decisions about locating in 

Murphy.  

 

We produce a comprehensive Retail Feasibility Package that includes:  

 Community Overview 

 Location Map 

 Retail Trade Area Map 

 Retail Trade Area Demographic Profile Summary 

 Existing Community Retailers 

 Retail Gap/Opportunity Analysis Summary Table   

 Retail Trade Area Psychographic Profile 

 Retail Trade Area Demographic Profile    

 Community Demographic Profile 

 Area Traffic Generators 

 Web link to Retail Site Profiles  

 Murphy Logo and Contact Information  

 

 The content of the Murphy Retail Feasibility Package is placed on The Retail Coach’s online community 

portal at www.theretailcoach.net. Murphy will have a custom landing page and visual, user-friendly 

presentation of the content. 

 The content of the Murphy Retail Feasibility Package will be used to develop an engaging email campaign. 

The customized email will include a link to the community portal at www.theretailcoach.net. The link may 

also be placed on Murphy’s city and economic development websites.     

 We will send the Retail Feasibility Package email to targeted retailers during the recruitment phase. 

Emails will be made during this phase to determine the level of interest each retailer has in Murphy. 

 We provide a Retailer Recruitment Status Report that includes each retailer’s complete contact 

information and any comments resulting from our outreach activities. 
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PHASE 3, continued 

Geo-Retail Interactive Mapping 

We will develop online interactive mapping applications utilizing ARCGIS to create an online map of available site 

locations. The map can include clickable layers to show site information, images and links. Clickable layers 

revealing ESRI based data from the block level can also include demographics, household income, tapestry 

categories (psychographic data) and median home values. The map can be a stand-alone hosted application, 

embedded into an existing website or embedded into the City of Murphy website. 
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PHASE 4 
DEVELOPER STRATEGIES 
DEVELOPER IDENTIFICATION & MARKETING 
 

Using our access to national and regional developers, we determine the development opportunities based on 

Murphy’s area market analysis and Land Use/Development Analysis. Customized developer marketing materials 

are created to position Murphy for success in a targeted recruitment of the developers.  

METHODOLOGY 

Developer Identification 

 The Retail Coach will identify retail developers active in Texas in order to present Murphy’s development 
opportunities to them for consideration.  

 The Retail Coach will create a Developer’s Marketing Package on five (50 identified sites that will focus on 
developer site selection criterion including, but not limited to, the following: 

 Community Dynamics in the Area Surrounding The Properties 

 Retail Trade Area  

 Demographic Trends 

 Aerial Photographs  

 Previous Site-Specific Studies, if Any  

 Traffic Counts 

 Site-Line Visibility From Major and Secondary Traffic Arteries 

 Ingress/Egress for Primary and Secondary Traffic Arteries  

 Median Cuts 

 Traffic Signal Existence or Possibilities 

 Site Characteristics and Topography 

 Appropriate Zoning  

 Area Retail  

 Residential Clustering and Support 

 Proximity To “Anchor” Retailers   

 Workplace Population in the Area 

 School System Information 

 Potential Retail Tenants 
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PHASE 4, continued 

Developer Recruitment Positioning 

 The content of the Developer’s Marketing Package will be used to create an engaging email campaign. 

The customized email will include a link to Murphy’s landing page on the community portal at 

www.theretailcoach.net.  

 We will send the Developer’s Marketing Package email to targeted developers during the recruitment 

phase. Emails will be made during this phase to determine the level of interest each developer has in 

Murphy. 

 We provide a Developer Recruitment Status Report that includes each developer’s complete contact 

information and any comments resulting from our outreach activities. 
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“Retail expansion is not 

an event, it’s a process.” 

PHASE 5 

ACTION PLAN 
RECOMMENDATIONS | RETAIL ROAD MAP 
 
The Retail Coach has differentiated itself in the industry by moving beyond the data to create recommendations 
and “next steps” that are unique to each client.  
 
Our Retail Economic Development Plan includes customized recommendations for Murphy derived from the 
market intelligence gained through our in-depth research in the community during the Retail Market Assessment. 
These findings are combined with more than 27 years of 
experience in 180 other communities throughout America 
to create a Retail Road Map.  
 
Looking at Murphy through the eyes of a retailer and 
developer, we will provide a Retail Road Map that ensures 
Murphy maintains the momentum set in motion during 
each completed phase of this project.  
 
From simply keeping community data current through The Retail Coach’s annual subscription service, to 
conducting special marketing programs and participating in retail industry events, the Retail Road Map will be a 
logical, feasible and cost-effect approach to achieving Murphy’s retail recruitment and development goals. 
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We become vested in the 

communities and clients we 

serve. 

 

We are committed to helping 

Murphy achieve retail 

expansion and development 

success. 

PHASE 6 
RETAIL COACHING 
 
Because retail expansion is a process, not an event, we offer retail coaching. 

Retail coaching is a service that is unique to The Retail Coach because we know from experience that success 

requires tenacity and patience.  

We understand that you will have questions, new ideas or 

just want to brainstorm with somebody who understands 

Murphy’s opportunities and challenges.  

In this regard, consider The Retail Coach as both a sounding 

board and an experienced resource for Murphy.  

Our project team will be available via e-mail and telephone 

at no additional charge in an off-site advisory (“coaching”) 

capacity as time and schedule allow.  

This coaching period will begin upon completion of Phase 5 

of the project, and continue for 12 months. 
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PROJECT TIMELINE & PRICING 
We are available to begin this project immediately and will complete the proposed plan of work within one 

hundred twenty (120) business days following receipt of the fully executed agreement. A project timeline will be 

submitted to staff at the Kick-Off Meeting, indicating trip details and delivery dates. We will make a minimum of 

three trips to Murphy during the project. 

Project Fees: 
The total fee for completion of this work is $30,000 payable in three installments: 
1. $10,000 upon execution of the agreement 
2. $10,000 upon completion of the Demand Analysis  
3. $10,000 upon presentation of the final strategy 

Project fees are payable within 15 days after receipt of the invoice.  
 
Should Murphy request a special assignment or additional work not specifically referenced in the contract, we will 
prepare a written authorization to be signed by Murphy in advance of commencing any additional work.  
 
Reimbursable Project Expenses: 
It is estimated that reimbursable expenses will not exceed $2,000.  
Reimbursable expenses include: 

 Travel costs 

 Cost of special renderings and maps, if any 

 Cost of copies for reports and maps/drawings  

 Cost of shipping expenses, if any  

Project expenses are payable within 15 days after receipt of the expense invoice. 

Annual Subscription Service: 
We are available to perform ongoing retail outreach efforts and update all data reports on an annual basis.   

Murphy Responsibilities: 
Murphy will designate a project liaison who will serve as The Retail Coach’s primary contact during the project.   

Murphy will provide information relevant to the project such as prior retail studies, current traffic count data, 
surveys, maps, aerials, infrastructure plans and any other plans that may influence the development of the retail 
strategy. Murphy will provide city or organization logo and contact information as it should appear on all produced 
reports and materials to The Retail Coach upon execution of the agreement. 

IN WITNESS WHEREOF, the parties have executed this agreement as of the ____ day of February, 2014. 

The Retail Coach, L.L.C. 

By: ______________________________________ 

      C. Kelly Cofer, President/CEO 
 

Murphy Municipal Development District 

By: _______________________________________ 
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YEAR 2 (OPTIONAL) 

Project Fees: 
The total fee for completion of the work is $20,000 payable quarterly. 
 
Project fees are payable within 30 days after receipt of the invoice.  

Should Murphy MDD request a special assignment or additional work not specifically referenced in the contract, 
we will prepare a written authorization to be signed by Murphy in advance of commencing any additional work.  
 

Reimbursable Project Expenses: 
It is estimated that reimbursable expenses will be approximately $1,500.  Reimbursable expenses include: 

 All travel costs; 

 Cost of special renderings and maps, if any; 

 Cost of copies for reports and maps/drawings; and 

 Cost of shipping expenses, if any.  

Project expenses are payable within 30 days after receipt of the expense invoice. 
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Deliverables  

The Retail Coach will provide all reports and data files to Murphy on CD-ROM, DVD-ROM or flash drive.  

PHASE 1 | PHASE 2 

MARKET AND LOCATIONAL INTELLIGENCE | DEMAND ANALYSIS 

 Retailer Interview Summary 

 Results from License Plate Survey 

 Stakeholder Interview Summary 

 Retail Trade Area Map with Demographic Profile 

 5-Minute Drive Time Map with Demographic Profile   

 8-Minute Drive Time Map with Demographic Profile   

 12-Minute Drive Time Map with Demographic Profile   

 3-Mile Radial Map with Demographic Profile  

 5-Mile Radial Map with Demographic  Profile 

 7-Mile Radial Map with Demographic Profile   

 Community Demographic Profile   

 Retail Psychographic Profile, including dominant lifestyle segmentation definitions and characteristics   

 Work Place & Employment Summary 

 Land Use Analysis/Development Analysis 

 Retail Gap/Opportunity Analysis, including a summary table and summary graphs, showing surpluses and/or leakages 

for the 52 retail sectors 

 Customizable Retail Gap/Opportunity Analysis PowerPoint presentation containing Retail Trade Area demographic 

profile, summary table and summary graphs showing surpluses and/or leakages 

PHASE 3   

RETAIL STRATEGIES 

 Target list of retailers and restaurants along with contact information 

 Retail Market Profile with appropriate logo and contact 

 Retailer-Specific Marketing Packages 

 Customized Marketing Email  

 Recruitment Status Report based on retailer and restaurant contacts   

PHASE 4   

DEVELOPER STRATEGIES 

 Developer’s Marketing Package on (5) identified sites 

 Recruitment Status Report based on developer contacts   

 

PHASE 5 

ACTION PLAN  

 Community and Economic Development Observations & Recommendations 

 Retail Road Map/Action Plan 
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REFERENCES   

Ray Dunlap 

Fairview EDC 

Fairview, Texas 

469-534-2719 

rdunlap@fairviewtexas.org 

Greg Fisher, CEcD 

Los Alamos County, New Mexico  

505-662-8296 

greg.fisher@lacnm.us 

Dave Quinn 

Director 

Bastrop Economic Development Corporation 

Bastrop, Texas 

512-303-9700 

dave@bastropedc.org 

 

Carolyn Gibson 

Economic Development Director 

City of Gonzales, Texas 

830-263-0140  

cgibson@cityofgonzales.com  

 

Michelle Hill 

Economic Development Specialist 

Commerce City, Colorado 

303-289-3730 

mhill@c3gov.com 

 
Patti Worfe 
Economic Development Director 
City of Angleton, Texas 
979-849-4364 
pworfe@angleton.tx.us 
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THE RETAIL COACH LEADERSHIP TEAM 

C. KELLY COFER, CCIM 
PRESIDENT/CEO 

 

C. Kelly Cofer leads The Retail Coach with more than 27 years of experience in all aspects 

of retail real estate and economic development. Mr. Cofer’s professional background 

encompasses market research and site selection, advisory and leasing services, and 

property brokerage and development for leading national and regional retailers and 

restaurants in more than 180 cities and 22 states throughout America. Mr. Cofer has earned the prestigious 

Certified Commercial Investment Member (CCIM) designation from the Chicago-based Commercial Investment 

Real Estate Institute and has attended the Economic Development Institute at the University of Oklahoma. He 

holds a Bachelor of Science degree from Texas A&M University in College Station and is a guest speaker for 

industry organizations throughout the United States. 

 

AARON FARMER 
VICE PRESIDENT 
 
With a degree in Marketing from The Mays Business School at Texas A&M University in 

College Station and an MBA from Texas A&M University – Commerce, Aaron brings to The 

Retail Coach knowledge of the most current research on retail and marketing trends. Prior 

to joining The Retail Coach, Aaron was employed in marketing research and retail 

development where he worked on projects for many of America’s leading retailers and restaurants including 

FedEx, Kinko's, Sally Beauty Supply, Adidas, Concentra and the National American Association of Subway 

Franchises (NAASF). Mr. Farmer’s expertise touches each step of a project from the initial trade area determination 

to the actual recruitment of retailers. A native of Keller, Texas, he is a sought after speaker for industry 

organizations including the Texas Municipal League and Texas Economic Development Council. 

 

 
SUZANNE BROOKE 
CLIENT SERVICES DIRECTOR 

 

Suzanne Brooke supports The Retail Coach team in providing quality service to every client 

with more than 20 years of experience in municipal government, economic development 

and the commercial and residential real estate industries. She earned a Bachelor of Arts 

degree in Communication with a minor in Marketing at the University of Texas. Prior to 

launching her own consulting agency, she was Director of Communications for one of the largest real estate trade 

associations in the nation. Her skills encompass all aspects of advertising, public relations and editorial support.   
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THE RETAIL COACH LEADERSHIP TEAM, cont 
 

MARK BROOKE 
DIRECTOR OF TECHNOLOGY & CREATIVE SERVICES 
 

With a degree in Economics-Finance from the University of Texas, Mark’s technology and 

research skills are grounded by business acumen. After graduating college in 1991 he 

worked as a business analyst for The Associates (now part of CitiGroup), where he began 

developing web-based and desktop applications. Today, Mark keeps The Retail Coach at 

the forefront of the technology and innovation that enable each client to achieve their retail goals. His expertise 

includes extensive video and print production experience for both the public and private sector. 

 

NANCY DEES 
ADMINISTRATION DIRECTOR 

 

Nancy Dees’ extensive management and accounting experience have benefited several of 

America’s favorite retailers including Kirkland’s.  A number cruncher and people person 

who loves getting lost in data, Nancy is a perfect fit at The Retail Coach where she directs 

all administrative functions with efficiency and care. Nancy’s previous experience as a 

retail buyer and store inventory control manager provides helpful insight as she assists in the retailer research 

performed by The Retail Coach for each project. 
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Issue 
Discuss the City of Murphy Trails System. 
 
Background 
At the November 2013 City Council Planning Session, Council and staff briefly discussed the City of 
Murphy Trail System. City Council asked for an update to be presented at a March 2014 City Council 
meeting. 
 
The staff presented this update to the Parks Board in February and will have a more in depth discussion 
with them at their March meeting. 
 
Summary 
The draft City of Murphy Trails System plan was begun this past summer primarily: 

- For trail naming opportunities 
- To assess what was needed to connect to trails outside of the City.  

 
While both of these projects are important, I believe our first priority should be the ability to connect 
our parks and neighborhoods together by identifiable trails that help people understand where they are. 
The trails should also: 

- Promote the ability for residents to determine distances for their own wellness routine. 
- Be identifiable for emergency response purposes whether it is calling for help or responding to 

the call for help. 
The Park Board agreed with these initial steps and will be discussing these as well as other trail ideas this 
month. 
 
Additional Considerations  
Included for your review is a report from the city engineer regarding the placement of sidewalks along 
FM 544. The estimated cost as of April 2013 is approximately $2.8 million. 
 
This will be an excellent project for the Capital Improvements Project Committee to consider should the 
City Council decide to appoint for a possible bond referendum. 
 
Attachments 
Murphy Trails System draft 
FM 544 Trail Mast Plan Budget 
 

Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



Item 7.D.



 
City Council   
March 4, 2014   
    
Issue 
Consider and/or act on a Resolution adopting an Inter Local Agreement (ILA) between Collin 
County and the City of Murphy regarding the allocation of funds for culvert extensions on North 
Murphy Road. 
 
Background 
In November 2013, the City Council approved a Resolution for a Local Project Advanced Funding 
Agreement to extend culverts on North Murphy Road. 
 
Summary 
The project’s estimated cost is $131,046.23: 

- $49,105.43 from the State 
- $40,970.40 coming from Collin County 
- $40,970.40 coming from the City of Murphy 

 
The proposed Resolution will allow Collin County to transfer its share ($40,970) from the 
dedicated account for Betsy Lane Improvements to the culvert extension project. 
 
The City’s portion is coming from the 2008 Murphy Road Bond Funds account. 
 
Action 
Approve the Resolution and authorize the City Manager to execute the ILA with Collin County. 
 
Attachments 
Resolution 
Inter Local Agreement with Collin County 
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